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Dean’s Welcome 
In this edition you will find stories about students who have 
returned to the campus and their full-time studies after 
investing time in the School’s internship programme.

The experiences of Monique Brown and Sarah Laurenson 
make for terrific reading and further strengthen the resolve 
we have to identify and nurture relationships with our ever-
growing number of business contacts.

The value of these interactions cannot be under-estimated 
and the exposure our interns have to the reality of the 
business world will stand them in good stead for the rigours 
ahead. Our interns have the opportunity to test themselves in 
the work force, integrate theory and practice, make informed 
career choices and tailor their degree specifically to targeted 
future goals.

After beginning with just a handful of students in the first 
intake in 2009, more than 20 students are currently involved 
in the training course for next year’s placements. It is 
extremely pleasing to note the businesses involved in taking 
interns for a second year along with the growing number 
joining us for the first time.

Interns are placed across the country with the time spent in 
these paid employment positions between six and 15 months 
in duration. Points gained through the BSNX 301 distance 
learning paper are added to the intern’s degree.

Throughout the internship students have the support and 
assistance of a workplace mentor, an academic mentor and 
the Internship Programme coordinator.

We value the way businesses involved have embraced the 
internship concept and we thank them for their vision and 
foresight. 

While the training programme for next year’s intake is all 
but completed, we always welcome contact from businesses 
interested in joining the programme. Please make contact 
with the Internship Programme Coordinator Julie Pearse to 
set the ball rolling.

professor george benwell
dean, school of business

School of Business Alumni Newsletter
University of Otago August 2O11
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Alumni Stories
Making a world of difference
Eliza Raymond (BA 2004, 
Geography; MTour 2007) 
may be a recent graduate but 
she is already well on the way 
to a stellar career.

As Executive Director 
of the Wellington-based 
Global Volunteer Network 
Foundation, Eliza spends 
much of her time in Peru 
overseeing the programmes 
which have been established there, programmes for which 
she has developed funding streams.

It was in an internet café in Peru earlier this month where 
Alumnews caught up with Eliza. 

Alumnews – as a native of Hayesfield in Bath, England, why 
study at Otago? 

Eliza – “My family migrated to New Zealand when I finished 
high school. I didn’t know very much about New Zealand 
universities so I talked to a lot of people and asked for their 
advice on where I should study. Nearly everyone I asked said 
that I had to go to Otago!”

Alumnews – was there one particular memory for you from 
your years at Otago?

Eliza – “A big highlight for me was getting funding from 
the University of Otago, Ministry of Tourism and Bank 
of New Zealand for my Masters. Thanks to this funding 
I was able to carry out my Masters research in Argentina, 
South Africa, Australia and New Zealand. This was such an 
amazing opportunity and I am very thankful to everyone 
who supported me.”

Alumnews – what you did upon leaving Otago?

Eliza – “After finishing my Masters, I decided to move to Peru. 
I started working for a local organisation there and encouraged 
them to partner with the Global Volunteer Network, which 
is based out of Wellington and runs volunteer programmes 
around the world. Once we set up this partnership, we started 
to receive a lot of volunteers from GVN and I helped with 
everything from organising their airport pick-ups to setting 
up their accommodation. The favourite part of my time in 
Peru was visiting volunteers at their projects (ranging from 
orphanages to hospitals) and organising fun events at our 
projects during Christmas and special occasions.

 “After nearly two years in Peru, I returned to New Zealand 
and started working for the GVN Foundation – the 
fundraising branch of GVN. I started off as their Grants’ 
Coordinator and I am now their Executive Director. The 
favourite part of my work with the GVN Foundation is 
coordinating our Eat So They Can campaign. This is an 
annual campaign where hundreds of people around the 
world host fundraising dinners on World Food Day to raise 
money for our projects.” www.eatsotheycan.org

Alumnews – how did you become involved in your present 
position?

Eliza – “I researched GVN as part of my Masters thesis. I 
did a Masters in Tourism and my thesis focused on good 
practice in Volunteer Tourism. I loved doing my research 
and it was also a great way to meet people and form 
connections for when I graduated.”

Alumnews – what does your role entail?

“My current role with GVN Foundation involves everything 
from putting together party packs for our Eat So They Can 
hosts, to leading trips to every corner of the world. I just 
finished leading a fundraising trek to Machu Picchu and 
in a couple of weeks I will be leading our Eat So They Can 
distribution trip where some of our Eat So They Can hosts 
will have the opportunity to visit our projects and see where 
their money goes. Every host who raises $500 or more is 
entered into our Grand Prize Draw, and the lucky winner of 
the Draw wins an expense paid trip to Peru!”

Alumnews – so what are the highlights of the job?

Eliza – “The best part of my job is when I get to spend time 
with the women and children we are supporting around 
the world. I feel so fortunate to be able to play a small part 
in helping them step out of poverty.

 “I also love spending time with our supporters. Last year 
I led a fundraising trek to Kilimanjaro, right now I’m in 
Peru and next year I’m hoping to lead our fundraising trek 
to Everest Base Camp. Each of our trekkers raises $2,000 
to support our projects and it is always great to spend time 
with such great people.” www.globalvolunteernetwork.org/
programs/treks

Alumnews – where do you see your future?

Eliza – “I hope to see our Eat So They Can campaign 
continue to grow so that we are able to help even more 
women and children in need. I would love to one day start 
a group of Eat So They Can restaurants around the world 
which would serve cuisine from the countries we support 
and where the profits would go to our projects.”

Alumnews – any advice for those contemplating studying at 
Otago?

Eliza – Go for it! Otago gave me so many incredible 
opportunities! I feel so fortunate to have been able to 
study there as I received a great education from a respected 
university and also had heaps of fun!”

Blind faith pays off
When Florian Stroehle 
(BCom 2006,& MBus 2009, 
International Business) 
saw Otago’s International 
Business (IB) programme 
not only allowed but 
encouraged students to take 
on another language and 
become immersed in foreign 
culture and customs, he was 
convinced that is where his 
future lay.

Florian had always been keen to study in New Zealand and 
Otago’s flexibility was the key factor in enrolling. Before 
arriving from Hamburg in 2004, there was the issue of 
generating sufficient funding for the international course 
fees. To that end, Florian worked for 12 months, putting in 
12 hour night shifts six days a week. 

“I didn’t get to see my friends much in that time and, funnily 
enough, I didn’t look at a single picture of Dunedin during 
the whole year,” he says.

“I put blind faith in Otago at that point.  My friends didn’t 
believe that I would actually go. But I did. And it has been, 
without a doubt, the best decision of my life.”
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Florian is now the Marketing and Communications manager 
with Winscribe in Auckland, the world’s largest supplier of 
digital dictation technology, with installations in 25 countries 
and more than 350,000 users globally. His role requires 
him to coordinate and manage the company’s global brand 
and PR efforts. He is responsible for web marketing and 
e-commerce, developing marketing material for numerous 
global markets, and he assists in the management of five team 
members located around the world. 

He says the motivation behind his MBus was quite different 
to his BCom. 

“I knew early on that I had a business mindset and was 
always good at numbers and languages. I also did not want 
to get too specialised in any one area but rather wanted to 
have a broad range of skills that would allow me to work 
in a variety of industries. So the international business 
degree proved a good fit, as it introduced me to business 
fundamentals such as accounting, finance, management, 
marketing, economics and statistics early on, before 
focussing on the international aspects of cross-border and 
cross-culture business.”

After completing his BCom, Florian gained work experience 
through employment with the Ministry of Economic 
Development and as a web consultant for eMedia in Dunedin, 
and when he returned to Otago to complete his MBus he had 
a good idea of what he would do with his Masters. 

“Being especially interested in China and the Chinese 
language I wanted to carry out research that would help New 
Zealand companies to be successful in China’s flourishing 
e-commerce marketplace. Andre Everett has been a huge 
inspiration for me during my University life and he has been 
a driving factor in my decision to come back and pursue 
my MBus further with Otago. You simply cannot wish for 
a more supportive, well-connected, hard-working, and 
knowledgeable supervisor for your MBus. He is a legend,” 
Florian says.

Florian believes the practical aspects of his Otago degree 
really helped prepare him for the workforce.

“I remember creating a marketing campaign for New 
Zealand Prison Services, entering the Google Online 
Marketing Challenge, working with local start-up 
Pocketsmith, and developing a business plan for an export 
business. It’s the practical learning at Otago that makes it 
really stand out.”

During his MBus Florian worked with a company exporting 
to China. While in Shanghai he orchestrated the build of a 
website specifically for the Chinese market. 

“Without an understanding of Chinese language and culture 
it would have been almost impossible to overcome some 
of the challenges we faced, or appeal to our target market.  
My BCom had literally equipped me with the knowledge to 
successfully conduct international business.”

Florian says he enjoyed many highlights while studying at 
Otago including a particularly memorable experience while 
working with a New Zealand company called New Zealand 
China Direct.

“The company imports high quality New Zealand food and 
wine to sell to 5-star hotels and restaurants in China, mostly 
in Shanghai,” he says.

“My research involved developing a Chinese website for the 
company, but instead of just taking a Western approach and 
translating the content into Chinese, the site was to be built 
from the ground up for the Chinese market, sensitive to 
the local culture, communication style and imagery. I was 
working with a local partner in Shanghai that was helping 
me to build the site. 

“I had been in Shanghai for about two weeks at the time 
and we were to officially launch the site in front of a host 
of invited guests at New Zealand Central, in downtown 
Shanghai. Two days before the big launch there was a 
power outage at the company I had worked with and in 
the morning I got the call that the site we had worked on 
for about six months was likely deleted and could not be 
recovered. You can imagine how I felt at that moment: 
somewhere between anger and despair,” Florian recalls.

“So during mid-morning rush-hour, I took a cab and went 
over to the offices of our partner. The whole drive over 
there I thought about my time at Otago and what I had 
learned about the importance of culture. From the very first 
moment when we had developed the relationship with our 
Chinese partner, being sensitive to Chinese culture and the 
need for establishing a good relationship had been a key 
focus. So while I was in the cab I made the decision to keep 
following the path that had brought me much success, the 
path I first learned about while at Otago. 

“When I entered the office of the web development partner 
it was clear that everyone was expecting me to explode in a 
fit of rage. Faces were down, everyone was tense. But instead 
of venting my frustration and demanding fulfilment of our 
contract, I decided on a different approach. I stayed very 
calm and met with Jason, the CEO of our web development 
partner in Shanghai. I explained to him, that at this stage I 
wanted to protect the image (“Face”) of his company and 
everyone working for him, so I had not told my immediate 
superior about the situation. 

“If we were to recover and complete the site before the big 
reveal, there was no need to tell anyone at all and I offered 
him additional exposure for his company at the big reveal, 
which was to be attended by a lot of press and Chinese 
government officials. Within 10 minutes, I had an additional 
three developers working on the project, putting in 16-hour 
days (even on a normally work free Sunday) and we got the 
job done!”

Florian recalls with great pride that without the emphasis 
at Otago of the importance of local culture in international 
business, this project would have, without doubt, failed at 
that stage.

As he looks back on his time at Otago, he offers one piece of 
advice for those contemplating studying IB.

“Just go for it,” he says.

“You should probably know that IB is a less defined career 
path than other business degrees out there, so a lot depends 
on your own initiative. But if you have the drive and the 
confidence to stand on your own two feet, it can be one of 
the most rewarding study subjects with a lot of variety and a 
strong emphasis on understanding foreign cultures. 

“With many options for self-direction and a host of 
employment opportunities once you have graduated, it’s the 
right choice for those that care about making a difference in 
the world of business.”
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A sports nut’s dream job?
Grant McCabe (BCom 2001, 
Management) has been 
appointed to what many would 
consider the dream job – that 
of Fundraising and Events 
Manager with the Halberg Trust.

For the Putaruru-born McCabe 
it’s a natural extension of a 
lifetime involved in sport and 
the recognition of the positive 
influence sport can have on 
people’s lives.

His new role will throw up different challenges every 
day. Along with organising the annual Westpac Halberg 
Awards dinner (with responsibility for the venue, television 
broadcast, format, sponsors/funders, ticket sales, finalists, 
guests, Voting Academy, seating, budget, ensuring that it 
raises funds and effectively promotes the disability and sport 
purpose of the Trust), Grant will also oversee the running 
of up to 15 regional events across the country, the managing 
and enhancing of the Trust’s fundraising programmes, and 
developing and implementing a fundraising strategy and 
plan for the Trust with this including bequests, donations 
and events while developing and strengthening existing and 
new sponsorship and funder relationships.

For Grant it’s been something of a circuitous if not 
particularly long route to the position.

And it’s no surprise he was involved in sport from an early age 
with Putaruru something of a nursery of high-calibre talent. 
Champion New Zealand marathon runner Lorraine Moller 
was born there (bronze medal in the 1992 Barcelona Olympics 
marathon, silver medal in the 1986 Edinburgh Commonwealth 
Games marathon, and bronze medals in the 1,500 metre and 
3,000 metre events at the 1982 Brisbane Commonwealth 
Games) while All Blacks Wayne Smith (1980-85) and Grant Fox 
(1984-1993) grew up in the small Waikato town.

Having completed his secondary education with a year in 
California, Grant   enrolled at the Sports Institute of Otago 
in 1997 and, after graduating with a Diploma in Sports 
Performance, began his BCom studies at Otago. His years in 
the city “were exceptional”.

Grant says Otago has a “real shared sense of community 
probably because of Dunedin’s small size, the fact that many 
students came from other areas and were away from their 
parents for the first time, and the fact that most lived in 
North Dunedin, close to the campus. 

“I developed great friendships through sharing so many 
great experiences and everything that you go through 
as a student in Dunedin creates a bond with any fellow 
graduate you meet. I had a job as a Bar Manager at The 
Bowler (Bowling Green Hotel) which always makes me feel 
like I shared in a small part of the history of Otago student 
culture, plus it gave me plenty of great stories about the 
antics that people used to get up to.”

After graduating Grant almost immediately picked up a job 
as a sponsorship and suppliers manager at the Wellington 
International 7’s. He then spent time working and travelling 
through Asia before moving to Auckland in 2004 where he 
established his own consultancy/project management business. 
The business won contracts with the likes of sports and event 
management company Strategic Sport, the Auckland Stars 
Basketball team and television show Pulp Sport.

Grant moved to London in 2008 where he worked for 
education magazine publisher Hotcourses where he organised 
and hosted trade shows across the United Kingdom. He 
returned to Auckland in 2009 and took up a position heading 
up the Kiwibank New Zealander of the Year Awards. 

“This involved the development of a national awards 
programme format, creation of a brand, marketing 
collateral, judging processes, marketing and PR strategies, 
the programme delivery, management of sponsorships 
with Kiwibank, Coca-Cola Amatil, Progressive Enterprises 
(Countdown Supermarkets), Mitre 10, The Radio Network, 
Fairfax Media and Prime television, and running a black tie 
Awards dinner for 600 guests. 

“After the completion of the second New Zealander of the 
Year Awards in March this year I was made aware of the 
position at the Halberg Trust and the opportunity to apply 
was just too good to pass up.” 

Grant says he is extremely proud to be associated with such 
an iconic entity as the Halberg Trust and the good work it 
has nurtured for almost the last 50 years.

The Halberg Trust was established by New Zealand Olympic 
champion (1960 Rome Olympics, 5,000m gold medalist) Sir 
Murray Halberg in 1963 with the mission being to honour 
sporting excellence and link people with a disability to sport 
and active leisure. 

Cheques to disappear – non negotiable?
After almost 30 years 
in the banking industry 
Philip Chronican (BCom, 
Economics (Hons) 1979) 
can see the day when notes 
and cheques will disappear, 
leaving banks to concentrate 
more on financial advice 
than payments processing.  

And having enjoyed a varied 
and highly successful career, 
Philip is keen to be the “bridge between the generation that 
truly understands the potential of new technologies and 
the experience that the industry needs to avoid the traps of 
irrational exuberance that periodically appear.”

Philip is currently the Chief Executive, Australia of the 
Australian and New Zealand Banking Group Limited (ANZ), 
a role he has held since November 2009. His responsibilities 
include overseeing the bank’s Australian geography with 
specific responsibility for the retail, commercial and wealth 
management business and customers in Australia, as well as 
leading ANZ’s retail segment on a global basis.

That’s a quantum leap from his three and a half years as 
midnight to dawn DJ on Dunedin’s 4XO radio station 
during his university days in the mid to late-70s. The former 
St Paul’s High School (now Kavanagh College) lad spent a 
year at Lakeridge High School in Lake Oswego, Oregon as 
an AFS scholar in 1974/75, before beginning his studies at 
Otago in 1976. 

He was a member of the St Paul’s 1st XV in 1973 and 1974, 
and represented the University Gold under 20 side and senior 
‘C’ team before finishing his rugby playing days with various 
university social sides. Philip was also a talented debater at high 
school and immersed himself in student affairs at university, 
that association culminating in him “being catapulted” into the 
presidency of the OUSA midway through 1978.
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Philip says his first “real job” was with the Treasury in 
Wellington where he put his economics major to good use 
working with a team with responsibility for macroeconomic 
monitoring and co-ordinating the budget.  After joining 
Westpac as that bank’s Wellington-based economist, Philip 
completed an MBA at the International Management 
Institute of the University of Geneva before he and his 
wife Leanne moved to Sydney where he took on various 
roles in Westpac’s Treasury and Capital Markets areas. 
Then followed a number of finance roles in each of the 
bank’s major business areas before his 2001 appointment as 
Westpac’s Group Chief Financial Officer and, in 2005, to run 
the Institutional Banking Division.  

After almost 27 years with Westpac, Philip moved to ANZ 
in 2009.

He says banking has changed massively since the early-1980s.

“When I joined the industry, the first ATMs were just being 
rolled out, there were no PCs in the office and common 
derivative instruments – futures, options, securitisation and 
the like – were just ideas.  

“The changes have made the industry much more 
professional and much more technology dependent. In 
1982 banking was an industry dominated by career bankers, 
typically high school educated males.  We now have a much 
more highly qualified and diverse workforce with much 
more movement in and out of the industry,” he says.

Philip can see the changes ahead and he’s excited about 
playing a part in their implementation.

Despite his responsibilities Philip retains a keen watch on 
Dunedin and Otago. Most of his family (both of his parents, 
a brother and sister and their families) still live in the city, 
and he and Leanne bought a property at Millbrook five years 
ago which gives them a good reason to get back to Otago on 
a regular basis.

Philip says, like banking, Dunedin has changed markedly 
since he left in 1979.

“The city has modernised while retaining much of its 
heritage. Obviously the University has gone from strength 
to strength. I remember there being a student population of 
around 6,000 when I was there and its now over 20,000.”

“Fantastic” is how Philip describes the Forsyth Barr Stadium.

“I was back in Dunedin at Christmas and went for ride 
down the peninsula.  Cycling back towards Andersons Bay, 
the stadium really stood out across the other side of the 
harbour.  As a teenager I used to go down to Carisbrook to 
watch club and rep rugby matches.  As much as we all loved 
the ‘House of Pain’, it was a cold ground and the new one 
holds out real promise as a top class facility.”

And Philip will see the new facility close up during the 
Ireland vs Italy Rugby World Cup game in October where 
he will have official duties with ANZ being one of the 
tournament’s major sponsors.

While back in New Zealand Philip may also have some 
spare time for his recreational interests - cycling, golf, skiing 
and the arts. As well as being members of the National 
Gallery of Victoria and the Bell Shakespeare Company 
in Sydney, Philip and Leanne also support a number of 
medical research related causes, including the Otago Medical 
Research Foundation and the Juvenile Diabetes Research 
Foundation. Before leaving Sydney for Melbourne Philip 
served on the Board of the Westmead Medical Research 
Foundation and the Westmead Millennium Institute.

Philip will speak in the School of Business staff room on 
Monday October 3rd. Further details will be posted on the 
School’s website.

Dried flowers, old bread and now – woollen rugs
It comes as no surprise 
that Ben Wilson (BCom, 
Management 1992; DipTour 
1994) sells woollen rugs and 
cushions to clients in Asia 
and Europe while basing 
himself in Wanaka.

After all Ben honed his 
entrepreneurial skills, and 
made some useful money at 
the same time, while selling 
dried flowers he had picked from a paddock behind his house 
and selling leftover bread, pies and Boston buns to those in 
nearby student flats during his years studying at Otago.

Ben spent three years with export trading company W 
H Grove and Sons in Auckland after graduating before 
returning to Dunedin and a brief spell with the family firm 
Robert Wilson Ltd. Following a two-year stint in London, 
working in the banking sector, Ben made a permanent 
return home in 2000.

At that time the first threads for what has become a very 
successful interior design export business Wanaka Living 
were established, the company now exporting lounge, living 
and play furniture collections and accessories. 

Ben’s genes and his family’s links with the sheep and wool 
industries have also played a major role in his visionary 
outlook. These can be traced back five generations to Ben’s 
great-great-grandfather Robert Wilson (1832-99), an 
Irishman, whom family folklore has it left Australia bound 
for New Zealand in the 1850s with nothing more than half a 
crown in his pocket. Fewer than 30 years later Robert was an 
influential business leader and a pioneer of Otago’s frozen 
meat export trade.

Ben acknowledges those traits are clearly evident in his 
father, the present-day Robert Wilson, who has been 
involved in the venison and seafood industries, the sheep 
and possum skin trade, tanneries, honey and berry fruit, 
either through his years with Wilson Neill Ltd, on his own 
account or with a number of business partners. 

Ben says the Wanaka Living project began when he visited 
a large retail customer in Tokyo which held stock in Robert 
Wilson Ltd’s traditional sheepskin products.

“The problem was that our premium national sheepskin 
rugs looked very similar to the cheap synthetic products 
being sold in the same store,” Ben says.

“We were producing something which took away the natural 
character of the wool and made those natural fibres look 
synthetic.

“I could see an opportunity to develop a product range 
which preserved the natural character of New Zealand curly 
lambskin and add a level of design.” 

The materials are sourced in New Zealand and processed in 
China at a tannery which Robert Wilson Ltd helped establish 
in the 1990s.

Ben says his attitude towards manufacturing offshore is 
simple.
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“New Zealand should focus on what it is good at, which is 
producing the raw material and adding value to that through 
strong branding, design and innovation. Manufacturing 
offshore ensures your product is internationally 
competititive and is not an issue as long as the intellectual 
property is retained in New Zealand,” he says.

Wanaka Living currently accounts for a small percentage of 
Robert Wilson Ltd’s annual direct export revenue of $15 million.

Ben says he continues to take cues from the Wanaka lifestyle 
to market what he calls the “fledgling” company’s design range 
of sheepskin products with a mantra being to build brands 
that look to leverage ‘brand New Zealand’ in offshore markets.

www.wanakaliving.co.nz

Business passion never better demonstrated
With a philosophy of “if I 
can do better than break even 
by taking a course of action 
I would be dumb not to do 
it,” Roger Fewtrell (BCom 
Management/Marketing 
1986) is leading a major 
Australasian company to 
unprecedented heights.

Roger is a Director of 
Southern Hospitality Ltd, 
now a major player in the hospitality and catering industry 
which opened in 1989 with just three staff and two second 
hand vehicles in Roberts Street in Dunedin. The parent 
company now employs 200 staff with a turnover of over $70 
million. Add to that the 60 staff which work in subsidiary 
companies with a further $20 million in turnover and it 
would seem Roger’s business outlook is more than sound.

He says this philosophy is the logic behind Southern 
Hospitality’s incremental development.

“This is the opportunistic approach that has led to our 
growth.  Many companies in New Zealand see their business 
owners reaching a size to support their chosen lifestyle and 
they stop growing so they can have the holiday house and 
the boat and so on.

“I am always looking for growth. I enjoy it. I enjoy the buzz 
of hiring more staff and seeing them excel.”

Roger’s passion for hard work and an eye for an opportunity 
developed early.

While attending Balgowlah Boys High on Sydney’s North 
Shore he always had part time jobs, delivering newspapers 
and working at the local pharmacy, garden centre and 
produce store. He left school to study horticulture and plant 
propagation but after realising that half of his class could 
barely read he went back to school.

A variety of employment avenues followed - a trainee sales 
rep, psychiatric nurse, post office worker, on the Sydney rail 
network as a ticket seller, station assistant, booking clerk and 
payroll clerk. Then followed labouring jobs and time as a 
wharfie in Sydney and in Wellington.

After arriving in Dunedin in 1974 with his wife and two-
year-old son but not having enough money to buy a car, 
Roger worked for K R Greenslade Ltd and later Henry Berry 
Ltd selling hotel and restaurant supplies. He was successful 
but also restless and decided to enrol at Otago in 1983, 
graduating with a BCom in management three years later. 
He sold cactus and indoor plants grown in his 4,000 sq ft 
glasshouse to help pay the bills while studying.

After graduating, Roger returned to Henry Berry Ltd and 
then, after Ceramco bought the business, to Gibsons and 
Pattersons, another Ceramco company.

In 1989 Roger and his associate and good friend, Hyam 
Hart, decided to open Southern Hospitality Ltd.  Sadly, 
Hyam died from cancer in 1993.

The rest is now history but with a huge amount of hard 
work and vision ensuring the success story Southern 
Hospitality is. There are 14 branches around New Zealand 
spread from Whangarei to Invercargill and several well-
performing subsidiary companies

Southern Hospitality also owns 45 to 50% of Project 
Stainless Ltd, Project Stainless SI Ltd, Project Stainless 
Wellington Ltd and Project Joinery Ltd.

Excluding 2007 and 2008 Southern Hospitality has grown 
at an average of 25-30% each year.  This year the company 
is budgeting for 10% growth. And there are big plans for 
Australia with five outlets scheduled for opening in New 
South Wales. 

Roger says the early signs for Australia are positive.

He also maintains close links with the Business School.

“We were looking at opening in India by forming a joint 
venture company with a major international supplier, but 
then 2007 hit us,” he says.

“So we restructured, shrank a little, cleared all our debt 
and emerged much smarter, and in a good position to 
grow again. MBA students did a project on us opening in 
Bangalore based on publicly available data and while this 
was relevant and helpful it remains untested.  

“The Commerce Division did a project on us opening in 
Auckland in 2002.  It was very helpful and we beat all their 
projections.”

Roger is enthusiastic about working with Otago University, 
which he says is refreshing and valuable, “and the opinions 
of the young students are pretty much a reflection of our 
customers’ customers.”

Southern Hospitality recently utilised the services of an 
intern from the Accounting Department and “he was 
excellent, we enjoyed having him and I understand the 
experience was beneficial for him as well.”

“Our company deals with so many different businesses 
– cafes, restaurants, bars, hospitals, rest homes, prisons, 
stadia and universities, and we stock over 10,000 products 
sourced from over 30 countries with multiple branches and 
businesses in two countries.  We provide a good array of 
experience for a student,” Roger says.

While Roger sees further strong growth ahead, he 
acknowledges it hasn’t all been smooth sailing.

“During the recession we were trading outside our bank 
covenants. I was in New York when the crunch hit and came 
home telling our accountant that the problems were much 
bigger than we realised in New Zealand,” he says.

“So we needed to act immediately. Within a few days we 
formulated a plan and began aggressively to quit surplus 
stock, collect debt, sell buildings  and do all the sensible 
things possible to put cash in the bank.  By the end of the year 
we had survived and still managed to stay in the black, and 
reduce debt by over $5 million to emerge virtually debt free.  

“At that point because we had acted so fast – the landscape 
was full of opportunities.”

www.wanakaliving.co.nz
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Roger owns 60% of Southern Hospitality with staff the 
owning the balance of the company. He says that over the 
next five years that will change, with staff owning about 55% 
“before I retire or go gaga.”

“It is also on the cards that we may go public before 2016. 
This year will be a record for us with sales reaching well over 

$70 million and we are predicting a record profit as well.

“There are still plenty of plans for growth and I guess it’s 
one of the pleasures of being in business … to see all the 
great staff pushing for more action, more responsibility and 
more ownership.”

7

upcoming alumni events 

september 2 sydney alumni reception, the state library of nsw 

september 16-18 aquinas college jubilee reunion, aquinas college

september 24 dunedin alumni reception, isb link, university of otago

november 2 toronto alumni reception, faculty club, university of toronto

november 5 philadelphia alumni reception, palomar hotel, philadelphia 

november 10 london alumni reception, strangers dining room, house of commons

Staff news 
Smokefree New Zealand a step closer
Professor Janet Hoek 
(Marketing) will lead a 
collaborative research 
team investigating 
smokers’ understanding of 
cessation messages and the 
development of new messages. 

“I’m delighted that our team 
includes leading tobacco 
researchers from within 
and outside Otago; team 
members bring expertise in social marketing, public health, 
and Mäori and Pacific health,” she says. 

Professor Hoek will work alongside Prof Richard Edwards 
(Dept of Public Health, University of Otago, Wellington), 
post-doctoral fellow Dr Ninya Maubach (Department of 
Marketing, University of Otago, Dunedin), Dr Heather Gifford 
(Whakauae Research for Mäori Health & Development, 
Whanganui), Stephanie Erick (Tala Pasifika National Director, 
Heart Foundation, Auckland) and Dr Rhiannon Newcombe 
(Health Sponsorship Council, Wellington).

“We have a busy agenda for the next 12 months, but we 
believe the findings will make an important contribution 
to the government’s goal of realising a tobacco-free New 
Zealand by 2025.

“Over the next year, we will be undertaking three separate 
studies.  First, we will use in depth interviews to speak with 
smokers from key priority groups: Mäori, Pacific peoples, 
pregnant women and young adults.  

“This phase will explore how smokers understand common 
terms such as ‘smoking’ and ‘quitting’, their perceptions of 
current health messages about smoking, and whether these 
messages resonate with how they think about smoking,” Prof 
Hoek says.

“We will use the information gleaned to propose new 
messages that we will test initially in focus group discussions 
with the same priority groups before undertaking a 
quantitative study that estimates the likely effects these 
messages will have.”

Professor Hoek says team members are very pleased to have 
this opportunity to work closely with the Ministry of Health. 

“Marketers recognise the importance of considering 
behaviour from consumers’ perspective; this project will 
provide the Ministry with information they can use to 
communicate more effectively with smokers in these key 
priority groups.”

School News 
Queenstown MEnt underway 
The launch of the School of Business Master of 
Entrepreneurship programme at Queenstown’s Resort 
College started with nine students enrolled for the intensive 
three-semester course.  Numbers are predicted to grow to 
the current Dunedin MEntr levels of 30 to 40 by the middle 
of the decade.

In discussing the University’s appearance in the town, School 
of Business Dean Professor George Benwell noted a dedicated 
campus was an “aspiration, but only time would tell.”

Prof Benwell said Queenstown was suited to a number 
of potential programmes, including the likes of teacher 
training, rural health, geography, geology and the up-skilling 
of senior executives.

Resort College chairman Sir Eion Edgar (BCom, 
Accounting 1967) says that even when he was Otago’s 
Chancellor almost a decade ago he felt an Otago presence in 
Queenstown was crucial.

“Queenstown is the province’s fastest growing area and it 
was important we (Otago University) had representation 
before another university did,” Sir Eion says.

“This course is really just the first.”

While the College and the University were currently separate 
entities, Sir Eion says each was “looking to assist each other 
to give better service to prospective and attending students.”

Source: Otago Daily Times 19 July 2011



8

Otago: case champions again 
For the second time in three years the University of Otago 
Business School’s Business Case Study team has been 
crowned New Zealand Business Case Competition National 
Champions. National honours were achieved after winning 
the final round of the 2011 SDS National Business Case 
Study League held at Waikato University in late-July.

The Otago team of Ollie Hornbrook (Finance & Law), 
Emma Hoksbergen (Marketing), Will Skeggs (Management 
& Law), Nathan Blane (PHPE & Law), Mrin Patil (USA 
Exchange student) and Laura Goudie (ACCT,MGMT), 
performed strongly throughout the two previous league 
events held at Auckland University and AUT and the win 
showcased the very high standard of this year’s team.

Winning the national title for the second time in three years 
reinforces Business School’s strong and proud case study 
history and culture. Under the guidance of Dr John Guthrie, 
Director of the case programme, Otago teams consistently 
perform well at national and international events. john.
guthrie@otago.ac.nz

Teams from six New Zealand universities competed in the 
SDS National Business Case Study League.

From 30 August – 3 September the University of Otago will 
host a major international business case competition in 
Queenstown. Twelve teams will put their business knowledge 
and case study experience on the line for an international 
case study title. Teams from New Zealand include: University 
of Otago, Canterbury Univesity, Waikato University, AUT, 
Auckland University, and Massey University. Overseas 
universities completing include: University of Navarra 
(Spain), Nanyang University (Singapore), Queens University 
(Canada), University of Adelaide, University of NSW, 
Queensland University of Technology.

Executive Education Courses –  
10% Alumni discount on all courses

Upcoming Courses:

Women & Leadership (Wellington) 31 August - 
1 September
Women & Leadership (Christchurch) Dates TBA
Project Management 26-30 September
General Management Concepts 3-7 October
Enhancing Leadership 31 October - 4 November

For more information or to enrol, visit  
www.execedotago.co.nz

MBA news 
Pacific Fibre follow-up
Readers of this year’s first Alumnews will recall the article 
about the development of Pacific Fibre, which proudly 
boasts a strong Otago MBA influence. The company 
continues to flourish.

Pacific Fibre’s drive to build a 13,000 kilometre broadband 
cable linking Australia, New Zealand and the United 
States has taken another leap forward with the signing of 
a partnership with US company Tyco Electronics Subsea 
Communications (TE Subcom).

The deal was sealed in Sydney last month at a ceremony 
overseen by US Ambassador to Australia Jeffrey Bleich.

Pacific Fibre’s eight-person management team is strongly 
linked to Otago with six being graduates. John Humphrey, 
Co-Founder and Chief Technology Officer (MBA12, BSc/
PGDipSci, MSc Imperial College of London), Michael 
Gleissner, Chief Financial Officer (MBA26, awarded the 
highest level of achievement, LLB (Hons) Leeds), Mike 
Constable, Director Business Development (BSurv, MBA 
Henley Management College, UK), Mark Kuper, Director of 
Sales (DipPhEd), Alison Lindsay, Lead Legal Counsel (LLB/
BA), and Anchali Anandanayagam, In-house Legal Counsel 
(LLB/BA (Hons)).

The New Jersey-headquartered TE Subcom designs, 
manufactures and installs submarine cable systems. On 
its website, the company boasts it has deployed more than 
490,000km of subsea communication cable, or enough to 
circle the earth more than 12 times at the equator. Subcom 
bills itself as a full service contractor, but does sub-contract 
the actual manufacture of fibre optic cable to Japan’s Hitachi.

TE Subcom won the Pacific Fibre business against every 
major telecommunications infrastructure provider, from 
France’s Alcatel-Lucent to emerging Chinese giant Huawei.

Signing a vendor partner deal is Pacific Fibre’s third 
major milestone achieved recently. The start-up, backed 
by National Business Review Rich Listers Rod Drury, 
Sam Morgan and Sir Stephen Tindall, has confirmed a 
$91 million anchor customer deal with Crown company 
REANNZ with two other foundation customer contracts 
close to being finalised. And in April, the company named 
ANZ as its lead bank. ANZ pledged to also fund a ‘significant 
portion’ Pacific Fibre’s debt financing.

The cable will be operational by 2014 and will have a 
capacity of 5.12 Terabits/sec (upgradable to 12 Terabits/sec) 
which is five times the current capacity available to New 
Zealand broadband users.  

light blues dinners
the light blues is an association of former players, officials and supporters of the otago 

university rugby club and the university itself.  test matches are often the catalyst for 

bringing members together and this year an invitation has been extended to otago alumni 

to attend the dinners being held in dunedin (9th september), wellington (2nd october) 

and auckland (22nd october).  

further information, including rsvp details, for the above events can be found on the 

alumni & friends web pages at – www.alumni.otago.ac.nz/events or make contact with the 

alumni office at functions.alumni@otago.ac.nz
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Student News
Internship Programme surging ahead
The School’s internship programme is set to enter its third 
year with the annual training programme set for completion 
in late-August.

Twenty-three students are immersed in the programme with 
all currently looking to apply for placements in 2012.  The 
training comprises two hour sessions spread over six weeks 
with a popular aspect being the series of practice interviews 
all students undertake with interviewers external to the 
programme.

For the 2012 intake three large accountancy firms (KPMG, 
PricewaterhouseCooper and Ernst & Young) are again 
offering internship positions, next year all based in the 
North Island.  Trail Journeys, based in Clyde, The Rees of 
Queenstown, and Dunedin company Ticket Direct are all 
back for year two, while Mercy Hospital and Delta, both 
based in Dunedin, are involved for the first time.  

Bupa Care Services, Transfield Services and Foodstuffs 
will take on interns at various North Island sites while the 
University of Otago is offering two internships based in the 
IT and HR departments for a second year.

Ravensdown in Christchurch is another second year supporter 
and are joined by Dunedin Venue Management and Polson 
Higgs which will join the programme for the first time.

Returning interns and their stories
Monique Brown – Escea
Midway through her BCom, 
majoring in Marketing with 
a minor in Clothing and 
Textile Sciences, Monique 
Brown took up a School of 
Business internship with 
Escea, a manufacturer of high 
end luxury gas fireplaces in 
Dunedin.

Monique’s aspirations for the 
12-month internship were simple.

“I was hoping to gain an invaluable experience that would 
not only give me the ability to stand out from the crowd 
when applying for a job but also really ensure that marketing 
was the area I wanted to build a career in,” Monique says. 

With versatility very much part of the position, Monique 
was able to get a feel for the entire Escea operation.

“I was working mostly on the web, doing online marketing 
including site maintenance, development of social media 
and coordinating internet advertising. Other tasks included 
sourcing appropriate promotional material, and that was 
something I really enjoyed.” 

Monique says that now she is back completed her degree at 
Otago she is more focused, harder working and has better 
time management awareness. 

“I have no doubt these attributes are the result of my time at 
Escea,” she says.

“As I now know marketing is my passion, I hope that one 
day I will be a marketing manager for a company in the 
fashion industry.”

After completing her final year at Otago, Monique plans to 
move to Australia to continue developing her marketing 
skills. She is convinced her internship will lead to a 
successful career.

“I believe the internship is definitely something everyone 
should do as part of their BCom,” Monique says.

“In applying for graduate jobs for next year I’ve found 
having an internship is a requirement for some companies. 
I enjoyed my time as an intern so much I have continued to 
work for Escea part-time this year whilst studying. 

“It may not seem worth it to add another six or 12 months 
to your degree but I am so glad I did and I’m convinced it 
will definitely pay off in the long run.”

Sarah Laurenson – CRT
Sarah Laurenson, studying 
accountancy and finance, 
felt taking on an internship 
would give her a better 
understanding of what 
direction she wanted to head 
along with gaining practical 
experience to assist her 
studies.

Mission accomplished! At 
the end of her second year 
Sarah took up an internship with the finance and accounting 
team at CRT in Dunedin and she says is now much better 
prepared to continue with her studies and to look ahead at 
the options available to her upon graduating.

The School of business launched the internship programme 
in 2009 and Sarah was among the first to be placed with 
employers last year. She returned to Otago this year to 
continue her studies.

Much of her time with CRT was spent with the company’s 
financial and accounting teams, and she also assisted both 
teams with the implementation of a computer programme.

So what did she learn?

“Incredible amounts,” Sarah says enthusiastically. 

“I learned so much about how businesses operate and 
also details about accounting and finance. I learned the 
significance of communication and teamwork, and I also 
learned very valuable time management skills.”  

And she has some advice for anyone considering applying 
for an internship, saying: “It’s a great way to get experience 
and it may help you achieve great results in your future 
university papers.”

CRT also enjoyed significant benefits from having Sarah as 
part of its work force.

“Taking on an intern was a major decision,” Judy Bevin, CRT 
Chief Financial Officer, says.

“Systems and structures needed to be put in place and the 
intern had to fit in with the company culture and be a good 
communicator, which we found in Sarah.” 

9
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Executive Residence 
Manager’s winding pathway
From parking meter 
technician’s assistant to 
managing the Executive 
Residence – it’s been a 
circuitous employment 
journey for Deane Agnew.

Deane took the reins recently 
and he sees his role as part-
host, part-promotions and 
part-manager … perhaps 
with some part-time barman 
duties thrown in.

After his secondary schooling at James Hargest in 
Invercargill and Logan Park in Dunedin, Deane spent a ‘little 
time’ at Otago before moving into the work force, initially 
with the Dunedin City Council’s parking division and then 
B E Russell, an abrasive blasting supply company.

His break into the hospitality world came in Scotland where 
he travelled in 1990. Deane worked at the ‘front of the house’ 
at Kinnaird, a Relais and Chateaux Hotel set in a private 
estate overlooking the Tay Valley in Perthshire.

While small in size (only nine rooms) staffing levels at 
Kinnaird were high, reflecting its emphasis on excellence of 
service. Staffing levels during the busy summer season saw 
30 full time staff employed, 10 of which were front of house. 
The world-class food and service ensured a constant number 
of non-residential guests enjoying the (mainly) game menu 
and extensive wine list on offer. 

Deane’s duties included meal service, welcoming guests, 
telephone reservations, bar and wine service as well as the 
training of junior members of staff. A real enthusiasm 
for wine, its service and cellaring flourished for Deane at 
Kinnaird under the tutelage of Douglas Jack, the general 
manager at the time. 

After returning to New Zealand in 1998 and a short stint 
with the Princess Gate Hotel in Rotorua, Deane was 
appointed the Food and Beverage supervisor at Huka Lodge 
near Taupo where he oversaw a cellar stocking 320 of the 
best wines from New Zealand, Europe, Australia, North 
America and South Africa. His daily tasks also extended to 
assisting guests with arranging activities including fishing, 
horse riding, golf and limousine tours, and with organising 
special functions and weddings.

A brief spell back at Kinnaird followed before six months 
with Dunedin’s Abalone Restaurant and Bar and then 
almost three years as the Dining Services manager with the 
International Citigroup in New York. Highlights of Deane’s 
time with Citigroup included overseeing an extensive review 
of the company’s catering service and staffing divisions, 
and assisting with a corporate event at the Masters golf 
tournament at Augusta National. 

It was back to Dunedin in 2002 where Deane assisted with 
improvements to Corstorphine House before taking on 
the Assistant Manager’s position at the Treetops Luxury 
Lodge near Rotorua. He returned to Dunedin in 2005 and 
worked in real estate while retaining a keen interest in the 
hospitality industry, being involved with the opening of the 
Swell Café & Bar on St Clair’s esplanade and in pre-opening 
preparation for the St Clair Beach Resort. 

An opportunity with Treehouse followed where Deane 
was able to return some of his experience to young people 
looking for employment as well as completing training for 
people already in the industry.

Deane says his aims for the Executive Residence are to 
manage a world-class accommodation facility with a 
personal touch. 

“Our size means we are able to spend time with guests to 
make their experience in Dunedin and New Zealand special,” 
he says.

The Executive Residence boasts 20 double and four twin 
bedrooms. Each double room features a Queen bed, en suite 
bathroom, tea and coffee making facilities, LCD television, 
work desk, wireless internet and international direct dial 
telephone. A number of lounges are also available to guests 
along with an optional breakfast and bar service. Catering 
for other meals is available on request.

The venue is also a popular spot for small meetings, meals 
and cocktail functions. It also has a beautifully warm garden 
and barbecue area. 

And contrary to popular belief the Executive Residence is 
open and available to all alumni, their friends and family, 
and, indeed, the general public. It is situated at 68 Forth 
Street, two minutes walk from the clock tower and five 
minutes walk to the just-opened Forsyth Barr Stadium.

Website: www.business.otago.ac.nz/com/executiveresidence/
index.html

Email: execres@otago.ac.nz
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The Executive Residence 
in the foreground, as 
viewed from the School 
of Business, with Forsyth 
Barr Stadium just 400m 
to the rear.
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Business School history updated 
Emeritus Professor Lyall 
McLean has recently 
completed a meticulous 
update of the history of 
the teaching of Commerce 
subjects, including 
Economics, from 1871-2009. 

Emeritus Prof McLean’s “A 
History of Economics and the 
Development of Commerce 
Degrees at the University 
of Otago 1871-2009” builds on the work undertaken 
by Emeritus Professor T.K. Cowan who, in 1988, wrote 
“Commerce at Otago, 1912 – 1987”.

In addition to the history of the School, the book includes, 
as an appendix, the names of all 19,000-plus graduates, listed 
by departments and 100-plus photographs including the 
Professors, Deans, Heads of Departments and the first PhD 
graduates of each department.

Those who achieved Doctorates, First Class Honours 
or Distinction in higher degrees, and those who were 
recipients of prizes at third year level are also named within 
the section for each department. In addition, 33 of the 
School’s graduates who have distinguished themselves (25 
as Professors, four as University Chancellors, one as a Vice 
Chancellor, two as Ministers of Finance and one as Leader of 
the Legislative Council) are also identified.

The primary, printable quality, copy of the full text can 
be downloaded free via “OUR Archive” on the internet at  
http://hdl.handle.net/10523/640.

Printed copies of the book, both soft cover and hard cover 
are available at Dunedin’s University Book Shop. 

Lyall McLean was born in Mosgiel in 1934. He attended 
Mosgiel District High School, leaving in 1949 at the age 
of 15. Seventeen years later, after a variety of jobs (clerk, 
policeman, carpenter, slaughterman and farmer) he was 
provisionally admitted as a student to the University of 
Otago in 1967. He studied part time and met the BCom 
and Accounting professional entry requirements in 1970. 
He qualified for BCom (Hons) in 1972 and was awarded a 
PhD in 1980. He tutored Accounting part time in 1970, was 
appointed full-time in 1971 and promoted to Professor in 
1981. Prior to becoming Dean/Assistant Vice-Chancellor 
in 1987, his teaching and research interests were advanced 
financial accounting and corporate finance.

Where are they now?
Prophetic early assessment
“One of the most 
outstanding students I have 
met, as a person and for her 
academic drive and ability.”

High praise from Professor 
David Buisson, Head of 
Marketing (1993) but it 
seems 23-year-old marketing 
graduate Miranda Waple 
(BCom 1992, 1st Class Hons, 
Marketing Management) 
deserved it.

Miranda combined marketing and French as majors for 
her degree and in early-1993 she gained entry to the most 
prestigious business school in France – the Haute Ecole 
Commerciales in Paris which produces many of France’s 
business leaders.

Prof Buisson says Miranda flew to Sydney at her own 
expense for oral and written entry examinations, 
demonstrating her commitment.

“Throughout her studies, Miranda showed a degree of 
professionalism seldom seen in undergraduate students – 
attention to detail, good critical analysis, 100 percent effort 
and excellent presentation were always evident in her work.”

At the end of August Miranda’s hard work was recognised 
when she became one of the 13 AGC Young Achievers in the 
annual national awards run by AGC and TVNZ.

So what did Miranda do after graduating and where is she now?

She studied for the Hautes Etudes Commerciales Diploma 
for two years (1993-1995) and with fewer than four percent 
of applicants being accepted at the school, it was no surprise 
Miranda was the first New Zealander to attend.

“I thought my French was OK until I arrived there and 
discovered I couldn’t speak it at all,” Miranda says.

“Everyone spoke so quickly and the French students had their 
own street language called ‘verlens’ which is ‘back to front’ 
spelt back to front, where each word starts with its last syllable. 
So instead of hearing ‘merci’ you heard ‘ci-mer’. Needless to 
say it was several months before I could understand a whole 
conversation. And I can now speak it myself.”

Miranda has nothing but fond memories of her two years 
living on a campus with French students which improved 
her language skills, made her plenty of French friends (with 
whom she remains in contact) and earned her a diploma 
which is highly regarded in France. 

The first year of study was completed in English and 
comprised a variety of classes including Finance, 
Accounting, Marketing and Business Law. The second year 
was in French and Miranda chose the Entrepreneur major, 
which she says was a “brilliant course” of six missions 
each with teams of three students guided by a business 
professional in a particular field.

“Missions included creating a company, putting a company 
into liquidation, working in a company, writing the strategy 
for a company, and where all students had to show they 
could take risks by jumping out of a plane in the first week.

“Since my studies at HEC, Otago has set up an exchange 
programme which allows New Zealand students to spend 
a semester there with the study going towards their Otago 
degree.” 

Miranda says French companies are keen to hire HEC 
graduates and she also recognised her diploma, by contrast, 
would mean nothing in New Zealand where the school 
is relatively unheard of. That being the case, she applied 
to work at L’Oreal, which is reputed to receive 20,000 
applications from graduates per year.

“But with HEC on my CV, I was almost assured of a first 
interview,” she says.

“They were clearly intrigued by what a New Zealander 
was doing studying at HEC. The novelty of my nationality 
certainly helped to secure a job where I became the first Kiwi 
to work in L’Oreal’s head office in Paris.”
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While waiting for her working visa to be approved, which 
took several months, Miranda took on a six-month 
contract at New Zealand Trade & Enterprise as a Marketing 
Consultant for New Zealand exporters looking to launch 
into the French market. She thoroughly enjoyed the job 
which had the added benefit of being the only place in 
France where she could work without a visa. 

In March 1996 Miranda joined L’Oreal and first spent six 
months on the road as a salesperson. During that time she 
was given the task of negotiating Ambre Solaire suncare 
products in supermarkets in the south of France with her 
territory stretching from the Italian border near Monaco to 
the Atlantic coast at Biarritz.

“My knowledge of tiny French towns in the south is now 
second to none.”

Miranda was then appointed as Product Manager for the 
Fructis by Garnier brand being responsible not only for the 
commercial success of the brand on the French market but 
also for the creation and development of new products and 
formulations with the company’s laboratories, the packaging 
design and fragrances put into the products, right through 
to briefing the advertising agency. 

After 18 months she was promoted to the role of Marketing 
Manager of the Africa/ Middle East/ Pacific Zone, which saw 
her based in Paris but responsible for New Zealand, Australia, 
South Africa, Dubai, Lebanon, Morocco and India. Miranda 
traveled to each of those countries twice a year, working with 
the local teams to help them to make their L’Oreal businesses 
successful and to ensure they were sticking to the strategic 
guidelines as laid out by head office in Paris. 

“Two years later I moved to the Luxury Products Division, 
where I took on the role of Business Development  Manager 
for the Helena Rubinstein brand in North and Latin America, 
again requiring extensive travel to Mexico, Venezuela, Brazil, 
Argentina, Chile, Canada, and the United States.”

In May 2004 Miranda returned to New Zealand as General 
Manager of the Luxury Products Division running the luxury 
brands of Lancôme, YSL, Kiehl’s, and the designer fragrance 
brands of Giorgio Armani, Ralph Lauren, Diesel, Viktor & 
Rolf, Stella McCartney, Cacharel, and Paloma Picasso. 

Miranda is responsible for a team of 25 people and more 
than 100 beauty consultants who work in stores. 

“My years in marketing have been a great precursor to 
general management as I am now in charge of my Division’s 
marketing, sales, finance, human resources, logistics – 
indeed, the whole business.” 

It is clear Professor Buisson’s assessment of Miranda’s talent 
almost 20 years ago was spot on!

MBA16 maintains a 100% record in Canada
Otago’s MBA course made it two from two in early-1993 
by winning the world’s top MBA business case contest in 
Canada.

Following on from the first Otago foursome ever invited 
to compete (Philip Shewell, John Gosney, Philip Manson 
and Ian Clarke) who took top billing in January 1992, the 
MBA16 quartet retained the university’s perfect record in 
claiming the Concordia Cup.

Under the tutelage of coach Andre Everett and the director 
of the Advanced Business Programme David Band, the 
Otago team comprised Allen Voss (captain), Richard 
Christie, Pauline Hanna and Richard de Luca.

On the way to the final, teams from Boston College, McGill 
University (Montreal, Canada) and the Helsinki Business 
School were swept aside with Delhousie University (Halifax, 
Canada) suffering the same fate in the final.

David Band was quoted as being delighted with the success, 
noting it “again showed that Otago was offering one of the 
best MBA programmes in the world”.

The Montreal Gazette produced the following (edited) 
report leading into the final:

A Montreal-based, family-owned company became so 
successful in its core business it expanded into other areas. 
Unfortunately, the new business was mismanaged and the 
company quickly ran into trouble meeting debt payments. 
Sound familiar?

The 11-year-old competition, which this year brings 
together 18 Canadian business schools and six from other 
countries, requires student-teams to submit action plans 
after studying the cases for only a few hours. They then 
face a panel of judges drawn from the Montreal business 
community who judge them on the quality of the solution 
they propose and how they present it.

The New Zealand team from Otago University won last 
year’s, competing against Georgetown University in 
Washington, D.C.. Their solution, which the judges agreed 
with, was that the Montreal family-owned company should 
wind up their business. The winning university is back this 
year to defend its title. It’s an all-new but confident team. 

“We are generalists” with strengths in different areas, said 
Pauline Hanna, an Otago member. “Last year’s team was 
generalist and so is this year’s.”

There is no set strategy or recipe for success in the competition, 
... said the New Zealanders. In fact, “part of the strategy is 
to address what is in the case and not have a strict formula,” 
explained team captain Allen Voss. Students hope to raise the 
profile and reputation of their schools by participating. With 
more than 100 business executives as judges, they also hope to 
make contacts during the competition. 

Last year’s Otago team winners received job offers as a result 
of their success in the competition, their coach said, with 
Allen backing that up “the exposure they got in the local 
press in New Zealand didn’t do them any harm”.

So where are they now?

Allen Voss had various line-management roles with Fletcher 
Challenge for 10 years before and after his MBA. He then 
moved to Christchurch as General Manager of Davin 
Industries, an established sheet metal manufacturer and 
exporter. Completing a management buy-out of that firm 
some years later, Allen remains GM and co-owner. Through 
his interests in this sector, Allen has served as a member of the 
executive of the New Zealand Manufacturers and Exporters 
Association for the past decade and is the association 
President. The NZMEA serves the interests of its members 
by promoting the development and growth of high-value 
manufacturing and exporting, which the Association views as 
fundamentally important to the real economy.

Pauline Hanna is the Director of Planning & Performance 
with the Counties Manukau District Health Board, having 
been with the organisation since 1997. Before taking the 
Planning and Performance position two and a half years ago, 
Pauline filled a variety of roles including General Manager 
Ambulatory Care, Funder Hospital Services, and Regional 
Planner. She is currently on secondment to the Northern 
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Region and has led and developed the Northern Region 
Health Plan for the four DHBs and PHOs designing the 
strategic direction for Health across the entire system. 

After completing his MBA Richard Christie worked as a 
policy executive for Federated Farmers for three years. He 
then took up the role as Planning Manager at the rapidly 
expanding Southland Dairy Co-operative at Edendale 
for two years before returning to his commercial roots in 
the fertiliser industry.  He has been with Ravensdown at 
the company’s Christchurch Head Office for the last 13 
years and is General Manager of Strategic Development. 
This role has been directly associated with the company’s 
geographic and product range expansion, including entry 
into Queensland and the development of the eco-n patented 
nitrification inhibitor technology.  Current involvements 
include leading the coal to urea investigations in Southland 
for Ravensdown alongside Solid Energy, governance of four 
joint ventures and two charitable trusts.

Alumnews has been unsuccessful in tracking Richard de Luca.

From the Archives
A look back through the Division of 
Commerce’s earliest newsletters
Around the world in no time at all
It may well be that Otago created a world first in 1992.

In May of that year 80 people at a conference on campus 
used what was described as ‘a computer development’ to 
share a course virtually as it happened with 800 others 
overseas. In what was thought to be the world’s biggest link-
up using electronic mail, interested foreign subscribers were 
able to keep a daily track of what happened in Dunedin. 

The fourth annual colloquium of the Spatial Information 
research centre was staged in the new Commerce building 
and what was discussed there was relayed to experts in more 
than 70 countries.  

The colloquium was run by (the current Dean of the School 
of Business) Professor George Benwell along with Peter 
Firns from the Informational Science Department. The first 

two papers had been sent overseas before the conference got 
underway with others also sent by email. 

Conference delegates heard the papers presented, talked 
about them and later used personal computers to further 
discuss ideas and concepts with those overseas. Dr Benwell, 
said as far as he knew it was the first time such a venture had 
been undertaken. 

“It’s an exciting development which allows a better 
interchange of ideas, as well as cutting down the cost of 
attending international conferences,” he said. 

Cricket’s nefarious side subconsciously 
predicted in 1992?
(With comment from Steve Davie)

While it now seems commonplace, cricket’s dark side – 
match and spot fixing, corruption on a global scale and 
an apparent lack of genuine willingness by the sport’s 
international authorities to root out the perpetrators – was a 
thing of fancy 20 years ago.

However, a study and subsequent paper by Economic 
Professors John Howells and Erkin Bairam, may well have 
been prescient in its observations.

The article’s opening salvo summed up today’s issues 
perfectly – “Cricket is no longer a game for gentlemen and 
players – it is now such big business the playing future of 
some countries could be in serious doubt.”

The study suggested that, even back then, just three 
countries dominated the game … the West Indies, England 
and Australia … with that trio playing each other as often 
as possible to squeeze as much money as possible from fans, 
sponsors and broadcasting rights. 

To back their assertions, Professors Howells and Bairam 
applied econometric analysis to the 390 One Day 
Internationals (ODIs) played by the ‘big three’ in the 1980s 
along with those involving New Zealand, India and Pakistan.

A further underlying theme was the burgeoning 
commercialisation of international cricket through the decade.

During those 10 years the West Indies fashioned an almost 
unbelievable record with the probability of its winning an 
ODI against any of the other five teams sitting an at amazing 
81 percent. Using the best combinations of batting and 
bowling strategies, the Windies chances of success ranged 
from 94.8 to 99.8 percent.

Second best through the 80s by a clear margin was England 
with a top chance of winning of 85 percent and a low of 47 
percent. Australia was third, some distance behind, while 
New Zealand’s prospects, using the very best strategies, has 
just a 44 percent show of success. India and Pakistan were 
also below 50 percent.

The paper noted Australia was the first country to recognise 
the financial bonanza that awaited and generally brought 
two touring teams together – one strong and one decidedly 
weaker – to maximise revenue, while England also upped 
the ante by increasing the number of matches played by the 
stronger nations on tour there.

In asserting the lower ranked teams had to set themselves 
the task of improving markedly to prevent a bleak future, 
Professors Howells and Bairam may have also considered 
penning their thoughts on the very real – and now well 
documented – prospects of corruption within the game 
which many once held dear but who have now become 
irretrievably disillusioned. 

13

George Benwell and friends in 1992.
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Recycling – rubbish!
With Dunedin currently coming to grips with a new rubbish 
collection and recycling system, it’s interesting to read an 
article in the University of Commerce Division’s newsletter 
of October 1992. This is replicated in full:

A load of rubbish recently became several loads for 
a number of Dunedin householders involved in an 
experiment conducted by the Marketing Department.

The brainchild of the department’s Dr Wendy Bryce, the 
research was done in conjunction with the Dunedin City 
Council and was designed to ascertain attitudes to recycling.

Some homes around the city were supplied with several 
special containers for recyclable material to see how people 
reacted to the concept of recycling when it was made as easy 
as possible. Kerbside recycling from individual homes was 
tested on a number of levels over 12 weeks to identify the 
most economical and practical system the Council could put 
in place.

Homeowners were asked to separate household trash into 
specific bins, which were easy to uplift quickly. Early results 
indicated that people were enthusiastic about the idea!

Alumni in Business
Lawrence Alloo (BCom Accounting & Finance 1989) 
recently presented at the New Zealand Institute of Food 
Science and Technology’s international conference in 
Rotorua in his capacity as a Director of Seperex Nutritionals 
Ltd, a functional food ingredient developer currently 
focused on the research and development and global supply 
of bioactive food and nutritional health ingredients. With 
products sold in Australia, China, Japan, Taiwan, Singapore 
and Korea, its exports in the last three years exceed $20 
million. 

Jeremy Burton (DipBusAdmin 2010), senior scientist at 
the Dunedin-based Blis Technologies, has overseen the 
partnership with another Dunedin firm The Gourmet Ice 
Cream Co which looks to have established a match made 
in heaven – the ability to eat ice cream while eradicating 
bad breath, tooth and gum disease, and sore throats. Blis 
K12 is a natural bacteria which can be applied in powder, 
lozenges, drink and now ice cream. Since its launch in July, 
the ice cream has been stocked by several ‘trendy’ Dunedin 
and Christchurch restaurants, a number of school boarding 
hostels and retirement villages. Blis has since taken over the 
Gourmet Ice Cream Company.  

Chris Hopkins (BCom 1984, Accounting & Finance) 
is managing director of Dunedin-based company Scott 
Technology. Scott has been in the news lately with its 
announcement of a rights issue to raise up to $9.5 million 
(which closed earlier this month oversubscribed) and its 
purchase of 75% share in China-based specialist lathe 
technology and energy-efficient motor manufacturing 
company Qingdoa Teknatool Machinery Manufacturing 
Co Ltd. 

Marc Ellis (BCom 1995, Marketing Management) was 
a major shareholder of the juice and organic beverage 
company Charlie’s Group, which was recently purchased 
by Tokyo-listed Asahi Group Holdings. The Asahi offer was 
set at 44c per share, a 57% premium on the NZX closing 
price of 28c. Marc, the former Otago All Black, Warriors 
and Kiwis league representative, and well-known television 
personality, owned 40.6 shares at the time of the offer.

Brent Esler (MBA18, 1994) has a justified smile on his face. 
Brent is the chief executive of South Island rural servicing 
cooperative CRT which went past the billion dollar mark for 
the first time in the last financial year, reporting turnover of 
$1.092 million and an operating surplus of $8.4 million in 
the year to March 31 2011. The bulk of the surplus will be 
returned to the cooperative’s 25,000 share-holders by way of 
a bonus rebate.

Alumni in the News
John Scandrett (BCom 1972, Economics) is the Otago-
Southland Employers’ Association chief executive after many 
years with the biotechnology company BotryZen. John was 
in the news recently, noting Otago and Southland region’s 
services industry activity index remained in ‘contraction’ 
for the sixth consecutive month with lower than expected 
visitors numbers seen as the primary reason. John was 
optimistic stronger numbers visiting over winter would 
generate stronger activity.

Robert Mackway-Jones (BCom 1998, Accounting) is the 
Southern District Health Board’s funding and finance 
general manager and he faces a major challenge – that of 
matching the demand for the region’s medical and surgical 
services over the next three years to the actual money 
available. Complicating the issue is the expected loss of up 
to $3 million due to changes in the Board’s tertiary adjustor 
funding and alterations to the KiwiSaver scheme.

Conor English (BCom 1987, Economics) is the Chief 
Executive of Federated Farmers which recently saw a record-
breaking four nominations for the position of President. 
Never before have so many sought the position with the July 
election the first to be contested in almost 20 years.

Maree Clarke (BCom 1990, Accounting), in her capacity 
as Dunedin City Council financial controller, has reported 
the city faces a $2.4 billion hole in its insurance cover 
after rejecting “huge” premium increases and dramatically 
reduced cover for above-ground infrastructure. The decision 
means roads, bridges, tunnels, viaducts and other critical 
infrastructure across Dunedin is left without insurance cover 
in the event of a natural disaster. Council insurance brokers 
had already been unable to renew existing policies $1 billion 
worth of pipes and other underground infrastructure. 
The changes to policy costs and the covered offered by 
insurance companies have been driven by the Christchurch 
earthquakes.

Appointments
Grant Cotty (BCom 2001, Finance; MBus 2003, Finance) 
has joined New Zealand Funds Management. Grant is 
experienced in trading foreign currencies and derivatives.

Aaron Gale (BCom 1990, Accounting) has been appointed 
as the Chief Financial Officer for the Oceania region for 
General Cable Asia Pacific, having previously worked as the 
company’s Finance Risk and Compliance manager. Prior 
to joining General Cable, Aaron completed several overseas 
contracts with the likes of Technicolor Network Services, 
The Mill, BMG Music Entertainment and Motability 
Finance Ltd. Before leaving for overseas he was Group 
Management Accountant at Wickliffe Press and Audit 
Manager at Deloitte Touche Tohmatsu. Aaron was also a 
very fine cricketer, representing Otago for 10 seasons (1989-
90 to 1997-98) and being selected for the New Zealand 
team’s tour of India in 1995.
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Simon Bennett (BCom 1990, Economics), the former 
commercial director of the Madison Group, has been 
appointed the group’s Chief Executive. Simon has significant 
commercial experience, having begun his career in FMCG 
sales and then set up a food production business in the early 
1990’s. There he grew sales and profitability significantly, 
opening new retail sites, developing a specialised 

manufacturing facility and negotiating significant 
commercial supply agreements. Simon has been a director 
of several New Zealand businesses and is a former Chairman 
of the Alumni Advisory Board of The Icehouse in Auckland. 
The Madison Group is a collection of privately owned 
companies which developed out of Madison Recruitment.

Obituary
Fugitive excelled in foreign land
The first person to graduate with 
a PhD from the University of 
Otago’s accountancy department 
had arrived in New Zealand after 
escaping communist Bulgaria and
an internment in a refugee camp. 

Professor Boris Popov died in 
Dunedin in June, aged 79.

He was born in Petrich in southwest 
Bulgaria, on the Balkan Peninsula 
and graduated top of the Petrich secondary school in 1950. 
Having developed a love of writing while still at school, Prof 
Popov had a number of his articles and poems published in 
the Pirinsko Delo, The Macedonian Tribune and Independent 
Bulgaria.

Those writings, however, meant trouble for him. The 
Communist Party accused him of penning reactionary 
poems and expelled him from its youth organisation. 
Charged with 40 offences, including defaming Bulgarian 
communist leader Georgy Dimitroff, and was sentenced in 
absentia to 20 years’ imprisonment.

Boris escaped Bulgaria aged 18, with his father, in 1950 
and spent time in a refugee camp at Lavrion in Greece. To 
prepare for life in New Zealand he and his father watched 
a film about Otago’s 1948 centenary celebrations. In 
something of an irony, he and his father were transported to 
Dunedin where Boris married, raised a family and taught at 
the University for 31 years.

After arriving in Wellington in August, 1951 Prof Popov and 
his father pulled in to the Dunedin Railway Station on 1 
November that year to be housed at the St Kilda Immigrants 
Hotel and with just 10 shillings each in their pockets.

With a secondary school education but no work experience 
and not able to speak English, Boris undertook a variety 
of jobs – builder’s labourer, factory worker and post office 
clerk. He met his future wife Beryl Robinson at a Dunedin 
Town Hall dance in early-1965 and they were married the 
following June.

Boris enrolled at Otago in 1960 to study accounting and 
commercial law as a part-time student. Such was his abilities 
and the swiftness of his analytical mind, Boris began his 
first accounting position in 1961 with Cadbury Fry Hudson 
in the company’s Dunedin head office. He completed his 
BCom in 1965 and was immediately appointed a lecturer in 
the Department of Accounting.

He became a prolific writer, publishing three textbooks 
– two co-authored with Prof Tom Cowan – and myriad 
articles on alternatives to conventional accounting valuation 
bases. He was awarded a MCom with first-class honours in 
1969 and, in 1978, was the recipient of the first doctorate 
awarded by the University Accountancy Department.

Prof Popov retired in 1998 after a 31-year career with the 
University.

In 2008 he was one of 20 fellows to be honoured at the 
centenary of the Otago branch of the New Zealand Institute 
of Chartered Accountants.

His wife died in September last year. Prof Popov is survived 
by his son Ivan, daughter Susan, brother Constantin and 
sister Liliana.

KEEP IN TOUCH
The School of Business utilises the University of Otago’s Alumni Database to connect with its alumni.  

Please update your details online at www.alumni.otago.ac.nz/updateyourdetails or email database.alumni@otago.ac.nz.

If you know of fellow alumni who don’t receive Alumnews (as we may not have their email address) then please have them 
contact the Alumni Relations Office.

And you may not want to blow your own trumpet but we would really enjoy hearing stories about our graduates and to be 
able to share those achievements with fellow Alumni.

You may have a friend or colleague whose successes we can share in the next edition of Alumnews. Please send us some details 
which will allow us to ‘ring their bells’, tell their stories.

Any suggestions would be welcome. Please contact:

steve davie
alumni relations

www.alumni.otago.ac.nz/updateyourdetails
mailto:database.alumni%40otago.ac.nz?subject=

