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Paper Description and Aims 
 

Brief description of the paper (i.e. paper prescription, entry requirements, prerequisites, 

restrictions, and recommended prior learning) 

Learning Outcomes 
 

Upon successful completion of this paper, you should be able to: 

 

1. Understand how modern data analytics are used to influence business decision 

making in a marketing context. 

2. Reliably select optimal methods and appropriately specify associated parameters of 

advanced analytical techniques comprising both supervised and unsupervised 

models including clustering, regression trees and logit models using training, 

holdout and testing subsets.  

3. Apply those analytical tools and techniques and interpreting the findings 

appropriately to address common business problems and needs comprising market 

insights, forecasts, segmentation, targeting and customer retention.  

4. Critically evaluate the quality of data preparation, and the choice of an appropriate 

analytic technique from both theoretical and practical perspectives. 

Teaching Staff 
 

Paper Coordinator  

Name: Dr. Damien Mather 

Office: CO6.27 

Email: Damien.mather@otago.ac.nz 

Office Hours: Monday & Thursday 2:00pm-2:50pm 

 

Lecturer  

Name: Dr. Damien Mather 

Office: CO6.27 

Email: Damien.mather@otago.ac.nz 

Office Hours:  Monday & Thursday 2:00pm-2:50pm 

 

Computer Lab tutor  

Name: Dr. Damien Mather 

Office: CO6.27 

Email: Damien.mather@otago.ac.nz 

Office Hours: Monday & Thursday 2:00pm-2:50pm 

 

You should contact Dr. Damien Mather with any administrative enquiries about the paper, e.g. 

tutorial changes, or requests for late submission of assignments. 



 

 

Course Delivery 
 

Lecture Day/Time:  Mon 10:00am – 10:50am, Tue 2:00pm-2:50pm, Wed 9:00am – 9:50am  

Room:  TG06 the Enterprise Lab, ground floor, tower Block, College of Education 

Labs Day/Time:  Tue 11:00am – 11:50am, Tue 3:00pm-3:50pm, Wed 10:00am – 10:50am 

 

Every week students must attend three 50 minute lectures and three 50 minute labs 

 

Lectures present the key conceptual material through discussion and interaction between teaching 

staff and students.  Lectures are supported by the course text. 

 

Labs are interactive, collaborative sessions in which students attempt to cement concepts 

presented at lectures with their peers in a supportive environment.   

 

Labs begin in the first week of semester.  You will be allocated to a tutorial and this will be available 

in eVision.  Lab times and locations are detailed in this document and will also be posted on 

Blackboard during the first week of lectures.   

 

Labs offer you the opportunity to work in groups on a series of software analysis tasks designed to 

apply the concepts that you have been exposed to in class and from your reading, and to stimulate 

your interest in the course as it applies to “everyday” issues.  The key feature of labs, as opposed to 

lectures and individual study, is participation of all members of the lab group.  Please prepare for 

labs before going to them.   

 

Course Calendar The course calendar (in this outline) details scheduling information.  Note that this 

calendar may change as the course proceeds.  Any changes will be announced at lectures and be 

detailed on Blackboard. 

 

Students are expected to prepare for and attend all classes to gain full benefit from the course 

 

These activities should be prepared for by reviewing information detailed on Blackboard and 

completing any assigned readings.  Students unable to attend a lecture are expected to advise the 

coordinator in advance and catch up on missed material by forming study groups within the class 

and sharing notes and discussion. Unless stated otherwise, all aspects of the course are examinable. 

  



 

 

Expectations and Workload 
 

MART448 is a 20 point paper. Students can expect to spend about 1.5 hours per week preparing for 

lectures, 3 hours per week attending lectures, 3 hours per week attending tutorial computer labs, 2 

hours per week on targeted readings, 30 minutes per week preparing participative summaries, 38 

hours spread over several weeks researching, reading and writing each one of the 4 assignments.  

Participation in classes is an essential part of the course, in line with a peer assisted learning 

pedagogy. In order to encourage students to engage, participation will be assessed and rewarded. 

Note that class participation requires you to discuss questions posed by the lecturer amongst the 

class, critically evaluate your conclusions and attempt answers. If you cannot contribute in class you 

will be expected to contribute to Blackboard blogs on course topics. Lab participation means 

documenting your lab work with screenshots and answering questions about the implications of 

your findings for the analysis business problems in the course text. 

 

• You are expected to make a substantial and substantive contribution to the lecture and computer 

lab discussions based on your critical evaluation of the set readings, and your reflections on the 

knowledge and experience you and your classmates bring to class discussions. Evidence of that 

contribution will be based on the content of your written summaries, specific elements in the 

written assignments and the lecturer’s own notes on your participation in lectures and computer 

labs, especially: 

• The quality of your presentation and discussion of specific readings. 

• The quality and intensity of your engagement with the discussion of other students’ summaries. 

• Evidence of you having built rapport with the rest of the group, such as assisting other students, 

answering other students’ queries, either in class or online in Blackboard groups. 

• Clear evidence of how you have applied the learning from the set readings and class discussions to 

your assessment tasks. 

 

Course Learning Resources 
 

Required: Advanced Business Analytics Course Notes Volumes 1 and 2, The 

SAS Institute, 2012. Suggested readings: see the course Blackboard  
 

 

Suggested reading list for assignments: 

 
Bartlett, C., & Ghoshal, S. (2002). Building competitive advantage through people. MITSloan 

Management Review, 43(2), 7.  

Boyd, D., & Crawford, K. (2012). Critical questions for Big Data. Information, Communication & 

Society, 15(5), 662-679. doi: 10.1080/1369118X.2012.678878 

Davenport, T. H., Harris, J., & Shapiro, J. (2010). Competing on talent analytics. Harvard Business 

Review, 88(10), 52-58.  

Davenport, T. H., & Patil, D. J. (2012). Data Scientist: The Sexiest Job Of the 21st Century. Harvard 

Business Review, 90(10), 70-76.  

Ferguson, R. (2012). Learning analytics: drivers, developments and challenges. International Journal 

of Technology Enhanced Learning, 4(5), 304-317. doi: 10.1504/IJTEL.2012.051816 

Hsinchun, C., Chiang, R. H. L., & Storey, V. C. (2012). Business intelligence and analytics: From Big 

Data to big impact. MIS Quarterly, 36(4), 1165-1188.  



 

 

LaValle, S., Lesser, E., Shockley, R., Hopkins, M. S., & Kruschwitz, N. (2011). Big data, analytics and 

the path from insights. MITSloan Management Review, 52(2), 10.  

Madden, S. (2012). From Databases to Big Data. IEEE Internet Computing, 16(3), 4-6. doi: 

10.1109/MIC.2012.50 

McAfee, A., & Brynjolfsson, E. (2012). Big Data: The Management Revolution. (cover story). Harvard 

Business Review, 90(10), 60-68.  

Rettig, C. (2007). The trouble with enterprise software. MITSloan Management Review, 49(1).  

Wu, X., Zhu, X., Wu, G.-Q., & Ding, W. (2014). Data mining with big data. IEEE Transactions on 

Knowledge and Data Engineering, 26(1).  

 

Blackboard 

Blackboard https://blackboard.otago.ac.nz/ provides you with access to course materials, class 

notices, and resources.  Blackboard is used to email the whole class so it is important that you check 

your student email and Blackboard regularly.   

 

Student Webmail 

IMPORTANT - DO THIS NOW: 
Forward your University email address to an email address that you use regularly as follows: 
 

1. Log into your StudentMail account  using your student username and password 

2. Click Cog button (top right corner) > Options 

3. Under Account, select the Forward your email shortcut under the Short Cuts menu on the 

right side of the screen. 

4. Under the Forwarding heading, type in the email address you want your email to be forwarded 

to. You can also choose to have a copy of these emails kept on your StudentMail account, so 

please check the box if you would like this. 

5. Click the Start forwarding button. 

 

Assessment 
 

All material presented is examinable (except where stated otherwise) by assignments.  All 

important assessment information such as due dates and times, content, guidelines and so on will 

be discussed at lectures and, where appropriate, detailed on Blackboard.  Students are responsible 

for ensuring that they are aware of this information, keeping track of their own progress, and catching 

up on any missed classes. 

 

Assessment Due 

date 

% 

of  

fina

l 

gra

de 

Requirem

ents to 

pass  

this paper 

Assignment 1 Topic:  10  



 

 

Literature research, critique and reflection on “ABA is a modern 

development” & “proactive analytical firms compete more effectively” 

Tips: Follow up on the citations in chapter 1, and where you can access 

the original book section, article or trade journal, read it, and critically 

evaluate the citations in the attached material. Is the citation a 

justifiable one? Focus on sources that are available in our library or full-

text article databases, or those can be acquired via interloan, but don’t 

forget other business news, magazine articles and blogs. Get onto this 

assignment early, and don’t be afraid to ask for interloan requests early 

on. If these sources are not available, attempt to read and cite related 

articles and books on the same topics, but be sure not to limit your 

search to academic text books and journal articles only. Do not purchase 

any books to complete this assignment, but you may recommend that 

our library purchase a specific book. Can you find any influential, highly 

cited or highly informative academic literature that uses secondary data 

– say, supermarket scan data, to achieve a high level of both academic 

and practical business relevance? 

 Do you agree with the assertions in Chapter 1? Reflect on what 

additional learning or insights any of your background research and 

reading  has produced from your learning perspective in this topic. How 

influential are these or similar authors, and in what domains are they 

influential (academic literature and text books vs trade business journals 

and business practitioner-targeted books)? What are the main, broad 

differences between data and analysis methods usually used for 

academic research and the data typically used for advanced business 

analytics? Give and cite examples where possible. Suggest or discuss 

any analysis frameworks or modes which may help, or appear successful 

in, bridging  any apparent divisions between academic business research 

and business analysis practice. 

 Treat the assignment as an essay, but without the usual full reliance on 

mainstream academic literature. Use Endnote or other reference 

database authoring system if possible to ensure consistent citation and 

referencing style. Include as much of your own reflection on what you 

have discovered as possible. 

It may be helpful to think of this assignment as similar to a literature 

review, except that you are not required to formally organise, structure 

or synthesise the sources into anything greater than the sum of its parts, 

as is usually the case with a literature review, as a literature review 

usually leads onto a research question or theme, which is not the case 

here. It is your reflective comments and critique on the match between 

the ABA Chapter 1 and the sources (or equivalent accessible literature if 

you cannot access them) that I am interested in. 

There is not page or word limit. As a guide to effort, the university 

expects a 10% assignment to require approximately 10 hours of reading, 

research and writing. 



 

 

Assignment 2 topic:   

Part 1, the practical report:  

Generate screen snapshots of project process flow and RTFs of charts as 

described on ch 2 pp43-44, 84 and 86 and as demonstrated in labs for 

the financial institution data management and catalog case study 

exercises ch2 pp 33-46 and pp 76-86. Include these as an appendix. Note 

any potential concerns with data quality arising from your data 

management analysis, and discuss what additional investigations or 

descriptive analysis might be prudent. Discuss the idea exchange 

questions in Ch 2 p46 and p86 with your classmates and address those 

questions in your report.  

Part 2 essay topic:  business intelligence vs business analytics: research, 

summarize and justify a choice amongst the various views on the 

relationship between the two. Do you agree that there is a difference? If 

so, what is that difference? How would you decide wether a business 

role or software application was one or the other or both? How blurred 

is the distinction between the two in common usage in non-academic 

business publications, blogs, et c. Are there special interest groups 

formed online around these labels? Does the discussion and activity in 

these SIGs match your understanding of what the roles encompass? 

What can you learn about the practical distinction between advertised 

positions based around these two role labels from job seeker sites and 

blogs online? Can you indentify any organisations that include either or 

both roles in their structures, mission statements, public 

announcements, company reports, or news or press releases?  

Note that this assignment will be worth 24% of your final grade, so 

expect to spend up to 24 hours on it according to our standard university 

guidelines.  

 24  

Assignment 3 topic:   

Part1: Practical Report:  

Conduct the Predictive Modelling exercise at the end of chapter 3 in the 

text book (starting ch 3 p 65). Generate screen snapshots of Enterprise 

Guide project process flow and RTFs or PDFs of Model Summarisation, 

Variable Ranking, Classification Matrix, Fit statistics, Line Plot and 

Model Comparison reports and charts as described on ch 3 p66 step (e). 

Include these as an appendix. Answer the questions in step (g). Explain 

and discuss the selection criteria for the best model. How many 

students were scored for extra retention activity in the ScoreReten7 

data set? How feasible would the execution of this retention project be 

if these students were all from our business school? Would we have the 

resources to execute this retention project? If we did not, what property 

values of what part of the Enterprise Miner predictive modelling process 

would we modify to adapt to resource constraints? What additional 

information would be useful in modifying the predictive retention model 

and scoring outcomes so as to maximise institutional profitability from 

 24  



 

 

this project? Note profitability is NOT this institution's top priority: this 

last question is designed to make you think about more typical business 

applications for customer retention models.  

Part 2 essay topic:  Research, discuss and debate: “Everyone will need 

analytics eventually. Proactively analytical people will be more 

marketable and more successful in their work” Do you agree? If so, why? 

How would you decide, and what evidence could you acquire to help 

you decide,  whether ABA people would be more marketable or 

successful ? How blurred are the meanings of 'eventually', 'marketable' 

and 'successful' in the context of this topic? Are there Special Interest 

Groups formed online around these topics? Does the discussion and 

activity in these SIGs match your understanding of what the roles 

encompass? What can you learn about practical tips and advice on how 

to become a more marketable and successful proactive analytics 

professional? Can you indentify any individuals that are exemplars who 

demonstrate the traits and behaviours you discover when researching 

this topic?  

Note that this assignment will be worth 24% of your final grade, so 

expect to spend up to 24 hours on it according to our standard university 

guidelines.  

Note also that if you wish to research and write about another topic for 

part 2 instead of the one above for this assignment you can contact me 

directly with your suggestion and we can negotiate. In such cases I 

reserve to right to expand/contract/modify any negotiated topic so as to 

maintain a fair assessment workload compared to the rest of this class 

for this assignment.  

 

Assignment 4 topic:  Part 1a:  

a. Launch SAS On Demand for Academics Enterprise Miner 

b. Start a new project called DMTX51. 

c. Create a new SAS library called DMTX51, assigned to the cloud 

SASApp server path /tutorials/data/studio/dmtx51 

d. Create a new data source from DMTX51.moviedata – it 

contains, and has the label Random Movie Synopses. It should 

have 1527 observations and 7 columns. Use the advanced 

metadata advisor option. 

e. Create a new diagram called DMTX51. 

f. Drag the Random Movie Synopses data source created above 

onto the project diagram. Click on the Variables ellipsis (…) and 

change the role of the following variables to Target and the 

measurement type to nominal: 

a. Genre 

b. Viewer Rating 

g. From the Text Mining tab select the Text Parsing node and drag 

it onto the project diagram. Connect from the data source to the 

Text Parsing node. Default Text Parsing properties are fine, no 

 24  



 

 

need to change. 

h. From the Text Mining tab select the Text Filter node and drag it 

onto the project diagram. Connect from the Text filter to the 

Text Parsing node. Change the following Text Parsing 

properties: 

a. Check spelling to Yes 

b. Click the Dictionary ellipses (…) and 

navigate to and select 

DMTX51.englishdictionary 

i. Part 1b 

a. From the Text Mining tab select the Text Rule Builder node and 

drag it onto the project diagram. Connect from the Text Filter 

node to the Text Parsing node. Change the following Text Rule 

Builder Properties: 

a. Click on the Variables ellipsis (..) and 

change the following variables Use 

settings to Yes: 

i. Genre 

ii. MPAAR

ating 

b. While still in the Variables change the 

following Use setting to No: 

i. ViewerR

ating 

b. Run the node and view the results of the (machine learning) rule 

building for predicting Genre from the Synposis text. How good 

is the Rule Builder (machine learning) node at generating rules 

to predict Genre from Synopsis?  Provide screen snapshots of 

tables and charts that you believe are the most influential or 

convincing statistics and charts that effectively summarise rule 

building performance success in this example. Would you 

expect a perfect model to have 0% prediction error? Discuss 

what can go wrong with movie genre classification outside a 

text mining context that might limit this, giving examples from 

your own movie going experiences. 

c. From the Text Mining tab select the Text Profile node and drag 

it onto the project diagram. Connect from the Text Filter node 

to the Text Profile node. Run the node. 

d. View the results of the Text Profiling of Genre from the Synposis 

text. Explore the results, brush over genre segments in the pie 

chart and view the profile terms highlighted in the profiled 

variables table. Highlight the similar Genres in the top left hand 

corner of the Target Similarities chart and review theprofile 

terms highlighted in the profiled variables table. What terms are 

linking these three genres? 

e. Summarise how the text rule builder and text profiler work 

differently, and give examples of how each could be best used in 

modern web 2.0 businesses. 



 

 

Part2 

  

Discuss predictive modelling decision contexts and why they matter. 

Compare and contrast the choices amongst model assessment 

statistics, and discuss which ones are applicable across a wide range of 

model types (decision tress, regression models, et c.) and which ones 

cannot be computed for some model types. In what predictive 

modelling situations would the AIC statistic be the most appropriate 

choice, and why? Discuss which model assessment statistics and 

decision weight types would be appropriate for business problems 

associated with a strategy of increasing market share. Why? Contrast 

this with model assessment statistics for business problems and 

strategies associated with increasing profit and decreasing costs. Which 

combinations of model assessment statistics and decision weighting 

schemes deal most effectively with the risks of minimising false 

positives? Which are the most effective for minimising false negatives? 

Which one(s) would you recommend if we had no information and 

cannot obtain reliable estimates for, costs, profits, or relative risks? Give 

examples of business problems where the risk of false positives and 

false negatives, respectively, are paramount. Give examples, by using 

and/or modifying some of the practical examples we have worked 

through in this course, to show how decision weighting schemes affect 

the setting of a prediction probability cutoff.  Discuss, giving practical 

examples like the ones discussed in this course, how the choice of ROC, 

gain, lift or sensitivity charts is, in part, determined by the business 

problems and goals. Which of these are most influential in choosing the 

best model when the firm’s resources for implementing targeted 

campaigns are constrained? Which of these are the most influential 

when the costs of false positives and false negatives are either not 

known or subject to a high level of uncertainty? 

 

Lecture and lab participation weekl

y 

13  

Learning summaries mont

hly 

6  

total  100  

 

Course Requirements 

 

Assignment Submission Procedure 

 

You must attach a completed cover sheet to all submitted assessments. The cover sheet identifies 

you and your tutorial stream, and requires you to confirm that the assignment is your own work.  



 

 

 

Please use the assignment cover sheet document in the Assignments area of blackboard. 

Failure to attach a cover sheet will result in penalties being applied to your grade.  

 

Late Assignments 

Requests for extension of assignment due dates must be received  at least 24 hours in advance of the 

due date on a working week day. 

 

Referencing Style and Style Guide 

For this paper the referencing style is APA.  Here is a link to the style guide:  

 

http://www.apastyle.org/  

 

Style guides are also available on the University Library website:  

<http://www.otago.ac.nz/library/quicklinks/citation/index.html> 

 

Quality Assurance 

At the Otago Business School we monitor the quality of student learning and your learning 

experience.  Your assessed work may be used for assurance of learning processes, such as 

evaluating the level of achievement of learning outcomes, with the aim of improving the quality of 

our programmes.  All material used for quality assurance purposes will be treated as confidential 

and the outcome will not affect your grades. 

 

 

  



 

 

Learning Outcomes 

 

Learning Outcome 

A
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t 
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ss 

P
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m
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a
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T
o
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1. Understand modern data analytics in the 

context of typical business problems, data 

environments, business structures and customer 

contexts 

2.25 6 6 6 3.25 1.5 25 

2. Reliably select and specify analysis steps in a 

given data mining / predictive modelling  

problem approach 

2.25 6 6 6 3.25 1.5 25 

3. Apply analytical tools to typical business 

problems and data 

2.25 6 6 6 3.25 1.5 25 

4. Critical evaluation of data preparation and 

technique so as to become effective analysts of 

typically messy, flawed business data 

2.25 6 6 6 3.25 1.5 25 

Total 
10 24 24 24 13 6 100% 

 

Grading System 

The grading scheme used at Otago is: 

 

A+ 90-100 C+ 60-64 

A 85-89 C 55-59 

A- 80-84 C- 50-54 

B+ 75-79 D 40-49 

B 70-74 E <40 

B- 65-69   

 

 

Academic Integrity 

Academic integrity means being honest in your studying and assessments. It is the basis for ethical 

decision-making and behaviour in an academic context.  Academic integrity is informed by the 

values of honesty, trust, responsibility, fairness, respect and courage. Students are expected to be 

aware of, and act in accordance with, the University’s Academic Integrity Policy. 

Academic Misconduct, such as plagiarism or cheating, is a breach of Academic Integrity and is taken 

very seriously by the University.  Types of misconduct include plagiarism, copying, unauthorised 

collaboration, taking unauthorised material into a test or exam, impersonation, and assisting 

someone else’s misconduct. A more extensive list of the types of academic misconduct and 

associated processes and penalties is available in the University’s Student Academic Misconduct 

Procedures. 



 

 

It is your responsibility to be aware of and use acceptable academic practices when completing your 

assessments. To access the information in the Academic Integrity Policy and learn more, please visit 

the University’s Academic Integrity website at www.otago.ac.nz/study/academicintegrity  or ask at 

the Student Learning Centre or Library. If you have any questions, ask your lecturer. 

Further information about the Academic Integrity Policy, the Student Academic Misconduct 

Procedures and the Academic Integrity can be found through the links below.  The Academic 

Integrity website in particular has a number of useful inks and suggestions as to where students can 

get help with referencing issues. 

 http://www.otago.ac.nz/administration/policies/otago116838.html 

 http://www.otago.ac.nz/administration/policies/otago116850.html 

 www.otago.ac.nz/study/academicintegrity 

 

  



 

 

Course Calendar 
 

 
Week 

Number 
Week Commencing Topic Reading Notes 

28 Monday 11th July 

Overview of business 

analytics, data marts, data 

access & integration Basics 

of business analytics: 

thinking analytically, and 

introduction to terminology 

Course notes vol. 

1 Chapters  1 &  2 

 

29 Monday 18th July 

Classical statistics vs. 

business analytics, overview 

of techniques, data 

management, case studies 

(a financial institution, 

exploring data, descriptive 

reporting, visual 

exploration) 

Course notes vol. 

1 Chapter 2 

 

30 Monday 25th July 

Data difficulties, SAS 

Enterprise Miner: the 

primer: Mail order catalog 

campaign case study: data 

source, defining column 

metadata, changing 

sampling defaults 

Course notes vol. 

1 Chapter 2 

Assignment 1 

due 9:00am 27th  

July 

31 Monday 1st August 

Honest Assessement, 

Project analytics 

methodology, RFM analysis 

on the Catalog case study 

data, graphical RFM analysis 

Course notes vol. 

1 Chapter 2 

 

32 Monday 8th  August 

Rapid Predictive Modelling: 

Catalog case study, model 

settings, output, registering 

the model, scoring new 

data, Census income case 

study, model management 

Course notes vol. 

1 Chapter 3 

 

33 Monday 15th  August 

Predictive Modelling: 

Decision trees, binary 

logistic regression, Catalog 

case study – logit regression 

Course notes vol. 

1 Chapter 4 

Assignment 2 

due 9:00m  17th. 

August 

34 Monday 22nd  August 

Predictive Modelling: Model 

management, Churn case 

study, model management 

Course notes vol. 

1 Chapter 4 

 

Mid Semester Break  29 August – 4 September 

36 5th September 

Motivation for 

experimentation, 

introducing experiments, 

multifactor experiments 

Course notes vol. 

1 Chapter 5 

No Tuesday 

11:00am lab – 

use as prep time 

for assignment 



 

 

37 12th September 

Experimental design in a 

modern business context, 

orthogonality, case study: 

credit card case study, 

blocking designs, designs 

for interval/ratio target 

responses. Case study – 

battery life. 

Course notes vol. 

1 Chapter 5 

No Tuesday 

11:00am lab– use 

as prep time for 

assignment 

38 19th September 

Segmentation introduction, 

cluster analysis. Case 

studies: grocery stores 

Course notes vol. 

1 Chapter 6 

Assignment 3 

due 9:00am 21st. 

September 

39 26th September 

Segmentation bank 

marketing segmentation, 

market basket analysis 

Course notes vol. 

1 Chapter 6 

 

40 3rd. October 

Text Mining: introduction, 

concepts, tools, example 

marketing applications 

Materials 

provided in 

lecture 

 

41 10th October 

Text Mining – case study: 

NZ health promotion 

campaign evaluation by text 

and data mining (logit 

regression) 

Materials 

provided in 

lecture 

Assignment 4 

due  

 

 

Lectures are scheduled for Monday 10:00am – 10:50am, Tuesday 11:00am – 11:50am, 

2:00pm – 2:50pm and 3:00pm – 3:50pm and Wednesday 10:00am – 10:50am for every 

teaching week in this semester unless otherwise noted above. All lectures are 

scheduled for computer lab TG06. 

 

MART448 Lectures end 10:50am  Wed 12 October 2016  

University Exam Period Second Semester 19 October  – 12 November 2016 – but there 

is no final exam for this subject. 

 

  



 

 

Student Learning Support and Information 

 

Student Charter 

http://www.otago.ac.nz/about/otago005275.html 

Guidelines for Learning at Otago 

http://hedc.otago.ac.nz/hedc/wp-content/uploads/2012/12/Guidelines-for-Learning.pdf 

http://hedc.otago.ac.nz/hedc/learning/ 

Student Learning Centre 

The Student Learning Centre, which is part of the Higher Education Development Centre, provides 

learning support, free of charge, to ALL enrolled students. Their services include: 

• a workshop programme designed to help students to improve their learning strategies and their 

generic skills: http://slc.otago.ac.nz/attend-a-workshop/ 

• free  and confidential consultations with a learning adviser for assistance with learning 

strategies; http://slc.otago.ac.nz/talk-to-a-learning-adviser/ 

• on-line study skills advice;  

• a student leadership programme  

• a student-led peer support programme for students of all ages and backgrounds.  

• conversational English groups for students from a non-English speaking background  

The Centre also provides two very helpful study guides, “Guidelines for Writing and Editing” and 

“Writing University Assignments” and these are available on the SLC website. 

http://slc.otago.ac.nz/ 

PASS or Peer-Assisted Study Sessions are available for all BSNS 100 papers. PASS supports student 

success through weekly one hour interactive study groups. These groups are facilitated by 2nd or 

3rd year students who have successfully completed the course. PASS sessions focus on integrating 

the course or paper content (what to learn) with academic reasoning and study skills (how to learn). 

The PASS session timetable is listed on Thursday of week 1 of each semester. 

http://slc.otago.ac.nz/attend-a-pass-session/ Phone +64 3 479 5786 or 0800 808 098, or 

email:slc.reception@otago.ac.nz 

Library Support 

The Library website http://www.otago.ac.nz/library provides access to resources and services, 

including group room bookings, library hours and locations, past exam papers, subject guides, 

article databases and more. 

 

If you need assistance either check out the self-help guides http://otago.libguides.com/selfhelp, or 

ask Library staff at the ground floor service desks, or email ask.library@otago.ac.nz 

 

 

  



 

 

 

Māori Student Support 

Tënā koutou katoa, 

Ko Corey Bragg töku ingoa 

Ko Ngāi Tahu, Kāti Mamoe, Waitaha me Ngāti Kahungunu öku iwi 

 

Kia ora, my name is Corey Bragg and I am the Māori student support person in the Business 

School.  My role is to help link Māori students with the various support networks throughout the 

university and the community.  Kaua e whakamā, don't be shy - come in for a chat. Mauri ora mai. 

Tel  479 5342 Email corey.bragg@otago.ac.nz Room CO 3.21 

Pacific Islands’ Student Academic Advisor 

Warm Pacific Greetings  

Talofa lava, my name is Esmay Eteuati and my role is to liaise with Academic Departments and 

Student Services relating to Pacific students’ and their course of study. I support both staff and 

students in the Business School and have a network of Pacific contacts in other Divisions around the 

University.  

Tel +64 3 479 4756   Email: esmay.eteuati@otago.ac.nz 

Disability Information and Support 

Students are encouraged to seek support if they are having difficulty with their studies due to 

disability, temporary or permanent impairment, injury or chronic illness.  It is important to seek help 

early, through one of the contacts below: 

(INSERT DEPARTMENTAL CONTACTS) 

 

International Students 

The Otago Business School encourages international students to seek support if they are having 

difficulties with their studies or meeting other challenges while they are students at the University 

of Otago. In such instances, international students should feel free to contact International Student 

Support: 

Telephone:  479 8344 

Email: international.support@otago.ac.nz 

Website: www.otago.ac.nz/international 

Location: Archway West Building 

 

Student Feedback 

 
We encourage your feedback.  This can be in the form of contacting staff, participating in course 

evaluation surveys and communicating with class representatives.  Continual improvements will be 

made to this course based in part on student feedback.  Recent changes to this course as a result of 

constructive feedback include (insert summary of improvements) 

 

Class Representatives 

The class (or student) representative system is an avenue for encouraging communication and 

consultation between staff and students.  It provides you with a vehicle for communicating your 

views on the teaching and delivery of the paper and provides staff with an opportunity to 



 

 

communicate information and gain constructive feedback from students.  It contributes to the 

development of a sense of community within a department and it adds a further dimension to the 

range of support services offered to students.   

 

Volunteers for the role of class representatives will be called early in the semester.  The OUSA 

invites all class representatives to a training session, conducted by OUSA, about what it means to 

be a class representative and some of the possible procedures for dealing with issues that arise.  

They also provide information on the services that OUSA offers and the role OUSA can play in 

solving problems that may occur.  The OUSA provides support to class representatives during the 

semester.  Departmental staff will also meet with class representatives during the semester to 

discuss general issues or matters they wish to have considered. 

 

Your class representative’s name and contact details will be posted on Blackboard early in the 

semester. 

 

Concerns about the Course 

We hope you will feel comfortable coming to talk to us if you have a concern about the course.  The 

Course Co-ordinator will be happy to discuss any concerns you may have.  Alternatively, you can 

report your concerns to the Class Representative who will follow up with departmental staff.  If, 

after making approaches via these channels, you do not feel that your concerns have been 

addressed, there are University channels that may aid resolution.  For further advice or more 

information on these, contact the departmental administrator or head of department. 

Disclaimer 
 

While every effort is made to ensure that the information contained in this document is accurate, it 

is subject to change.  Changes will be notified in class and via Blackboard.  Students are encouraged 

to check Blackboard regularly.  It is the student’s responsibility to be informed. 

 

 


