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DESPITE its geographical isolation, New Zealand is not immune to the threat 
of terrorism, says University of Otago International Relations Professor Robert 
Patman.

His comments follow a bomb scare at Queenstown Airport on Sunday where a 
note mentioning a bomb was found on a flight from Sydney. The terminal was 
evacuated as per safety protocols and nothing was found following a thorough 
search by NZ Police and Aviation Security.

But Prof Patman tells IT New Zealand should not assume it is isolated from such 
events in the future.

“I think we need to come to terms with a new reality. Geographic distance is no 
longer an absolute protection. 

“Terrorists have a global agenda and reach. We see these events happening 
around the world and we cannot afford to be complacent. New Zealand is 
globally connected, particularly via social media. 

“However, while an event is possible in New Zealand, our country still remains 
one of the safest in the world.”

Decades of industry history now on new IT site
MORE than two decades of industry history are available on www.
insidetourism.com now more than 1,000 searchable back issues of IT have 
been uplifted. Please note we are now carrying event and job vacancy 
advertising on the site.

Predator-free good idea “but needs funding”
PREDATOR-free by 2050. That’s the government’s goal for New Zealand, says 
PM and Tourism Minister John Key. But while it is a good idea, without proper 
funding it is just another empty stunt from a National government that talks big 
and doesn’t deliver, says Labour’s conservation spokeswoman Nanaia Mahuta. 
Gareth Morgan says it’s cause for real cheer. “But it’s only a start.”

“While once the greatest threat to our native wildlife was poaching and 
deforestation, it is now introduced predators,” Mr Key says. “Rats, possums and 
stoats kill 25 million of our native birds every year, and prey on other native 
species such as lizards and, along with the rest of our environment, we must do 
more to protect them.”                                                                         (to pg3) 

NZ not immune to terrorism, says 
international relations expert
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Pages Past
20 years ago in IT...
NZTB (now TNZ) has released its strategy and progress report to 
help the board achieve its targets for the year 2000.

Goals are to achieve $9,000 million in forex and 180,000 
fulltime equivalent jobs and improvements in visitor satisfaction 
consistent with NZ’s positioning as a distinct, competitive and 
high-value destination with authentic experiences and friendly 
people.

It also wants to encourage greater industry profitability and 
appropriate returns on investment, avoiding adverse impacts on 
the environment and the acceptance by host communities of a 
mix of visitors and tourism activities.

It is unable to achieve the targets on its own as it requires 
concerted efforts by a range of organisations in the public and 
private sectors.  NZTB says its main role is as an industry leader 
and coordinator - and a marketing organisation.

In the past March year forex earnings were $4,800 million, a 
56 percent increase over two years. At the same time export 
earnings from meat and animals were down 12 percent.

The Camp and Cabin Association has become the Holiday 
Accommodation Parks Association.

Jasons Publishing has launched the New Zealand Travel Channel 
on the internet. Partners include publishers and RTOs.

15 years ago in IT...
ITOC (now TEC) may seek an inquiry into the way the IRD has 
been handling members’ GST refundings on margins paid by 
overseas clients. The suggestion was made by MP Annabel Young 
at Parliament’s finance and expenditure committee when ITOC’s 
submission on proposed retrospective legislation was presented.

If the legislation is passed “to suit the government’s purpose of 
reneging on payment of legitimate claims before it, then in our 
eyes they have breached the ethical, moral and legal codes of 
this country,” Contract Pacific MD Barry Doody said.

NZ is a great country with something for everyone, says Joe 
McInerney who has just resigned as PATA CEO.

Bass Hotels and Resorts has bought the 233-room Parkroyal 
Wellington. When it rebrands as an Intercontinental it will be the 
first in New Zealand.

Tranz Rail is moving head office to Auckland just as Australian-
based West Coast Railway, which is trying to buy four of 
the company’s Tranz Scenic services, says it’ll probably be 
headquartered in Wellington.

10 years ago in IT...
TOTAL arrivals decreased one percent to 2,337,603 in the year 
to June.

Don’t forget to 
visit:

www.insidetourism.com

1,000 back 
issues of 

IT ready to 
research
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(from pg1) Introduced pests also threaten our economy and primary sector, with 
their total economic cost said to be $3,300 million a year.

“That’s why we have adopted this goal. Our ambition is that by 2050 every single 
part of New Zealand will be completely free of rats, stoats and possums, Mr Key 
says.

“This is the most ambitious conservation project attempted anywhere in the 
world, but we believe if we all work together as a country we can achieve it.”

The government will spend $28 million in a new joint venture company called 
Predator Free New Zealand Ltd, to drive the programme alongside the private 
sector. This is on top of the $60 million to $80 million already invested in pest 
control by the government every year and the millions more contributed by local 
government and the private sector.

Predator Free New Zealand will be responsible for identifying large, high-value 
predator control projects and attracting co-investors to boost their scale and 
success.

The government will look to provide funding on a one-for-two basis. For every 
$2 local councils and the private sector put in, the government will contribute 
another dollar.

“This ambitious project is the latest step in the National-led government’s 
commitment to protecting our environment. We are committed to its sustainable 
management and our track record speaks for itself,” Mr Key says.

“We know the goal is ambitious but we are ambitious for New Zealand. And 
we know we can do it because we have shown time and again what can be 
achieved when New Zealanders come together with the ambition, willpower and 
wherewithal to make things happen.”

The government’s planned initiative comes at the same time as DoC is facing 
major challenges to keep pest numbers down, says Labour’s conservation 
spokeswoman Nanaia Mahuta.

“DoC’s annual report shows it failed on five out of 10 performance measures 
on pest and weed control last year. National’s underfunding of conservation 
means DoC cannot meet existing targets, let alone seek to wipe out introduced 
predators,” she says.

“The eradication of both possums and goats was scaled back last year to 
concentrate on the increase in rat and stoat populations in beech forests. DoC 
says it had 60,000 less hectares under ‘sustained control for possums’ than 
planned. “The report also makes it clear that DoC managed to keep only 62 
islands pest-free, rather than 75 as planned.

Predator Free New Zealand is not a new idea, but it has picked up steam in 
recent years. The Morgan Foundation was first involved following the Our Far 
South trip to the sub-Antarctic islands and Antarctica, where founder Gareth 
Morgan discovered removing predators was the most cost-effective way to help 
NZ’s threatened species. 

Historic pest control drop
CONSERVATION Minister Maggie Barry has launched the largest pest control 
operation in New Zealand history. Battle for our Birds 2016 will protect the 
most vulnerable native species from the potentially catastrophic explosion 
of rats and stoats in forests as a result of a beech mast event. Ms Barry 
says aerial 1080 drops have been confirmed for 19 sites covering more than 
720,000ha of high-value land.

“This is the 
most ambitious 
conservation 
project attempted 
anywhere in the 
world.”
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Hamilton calls for park-and-ride 
system for Milford Sound
A park-and-ride system is urgently needed at Milford Sound to reduce traffic 
congestion at peak times, says Horwath HTL director Stephen Hamilton. The 
Milford road is the only land-based way in or out of the iconic beauty spot.

“If a park-and-ride system is not introduced, there is a risk that the visitor 
experience will be compromised and Milford will not be able to adequately 
handle expected growth during the peak season over the next few years.

“I think it is essential. It’s reaching a tipping point during the peak visitor season 
and those peak hours of the day where the visitor experience will become 
compromised, and no-one wants that,” he tells IT.

The park-and-ride idea gained some traction in a 2005 report commissioned by 
Southland local authorities and Transit New Zealand (now NZTA).

Then, about 450,000 people visited Milford Sound annually, an estimated 75 
percent of them in private vehicles. Visitor numbers have since grown to about 
600,000 annually and are predicted to continue rising.

Mr Hamilton says everyone in Southland, including local authorities, the NZTA, 
operators and DoC, needs to push for a solution, with central government 
support.

“My personal view is that the status of the Milford road needs to change. It 
needs to be managed so that only approved operators are using some parts of 
the road.

“I know there are lots of issues and problems with that, just as there are with 
tolling motorways in Auckland. But I don’t think this is a tolling issue, this is an 
issue to do with managing visitor flows in an efficient and safe way.’’

Mr Hamilton is in favour of the proposed Haast-Hollyford road, which would 
connect the West Coast with the Milford road via the Hollyford Valley and 
relieve some of the pressure. 

“But that will be some years away, if indeed it ever happens. Managing 
the crowds of visitors going to and from Milford is the most important issue 
facing the tourism industry in Southland.  It also provides the most significant 
opportunities for Southland,” he says.

TEC’s conference theme looks to the future
NAVIGATING the future is the theme of TEC’s annual conference at Wairakei 
Resort on August 17-18. CEO Lesley Immink tells IT speakers will enlighten 
delegates on futuristic lifestyle technology, transport infrastructure of the 
future, leadership and social change. 

Speakers include Business Futurist Morris Miselowski, PATA director Chris Flynn, 
Spark’s Grant McBeath and the 2012 Young New Zealander of the Year Sam 
Johnson, who also spoke at the HAPNZ annual conference. 

There will be a panel session on infrastructure with views from tourism experts 
and workshops on understanding virtual technology as a marketing tool, and 
how to work with inbound tour operators in today’s changing environment. 

Auckland International Airport will provide a summary of current and new airline 
connectivity into New Zealand.

* Registrations close on August 12.

Horwath HTL director 
Stephen Hamilton
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FOREIGN
EXCHANGE

11,000 more reasons to love NZ
SECURING a sustained, high level of positive exposure for New Zealand in the 
world’s media is critically important to maintaining and improving our promotion 
of New Zealand as a visitor destination. It is hugely satisfying therefore to 
receive our PR results for the past financial year. They show that we generated a 
staggering 11,000 stories about New Zealand across digital, print and broadcast 
media. That’s more than 200 stories a week in key visitor markets; a fantastic 
result for our global PR team working alongside the industry and RTOs. 

Our New Zealand stories reached 890 million people via print and 350 million 
people through TV.  If we had to buy that coverage, it would cost an estimated 
$307 million. To achieve this, we managed 218 hosted media visits through our 
international media programme, representing a staggering 550 media outlets 
and generated news content that was shared via media.tourismnewzealand.com.   

What makes these latest results particularly satisfying is that we didn’t have a 
major event such as the Cricket World Cup or activity such as the Hobbit movie 
filming to generate mass coverage.  

The excellent coverage is the result of strategically focusing our efforts on 
identifying opportunities that showcase the best New Zealand stories to an 
international audience, inspiring them to visit.  

Ensuring we get great coverage means maximising opportunities through 
support of major events, leveraging film tourism opportunities and working with 
influencers to promote New Zealand.

Highlights from the year include two high-impact broadcasts from China. Journey 
across New Zealand followed high-profile celebrity Shawn Dou travelling across New 
Zealand by motorbike, which had an estimated advertising value of $30 million. 
Chinese megastar Huang Lei’s return visit to New Zealand generated 1,280 media 
articles, and 710,000 followers engaged with his New Zealand content.  Both these 
celebrities also worked with us to share messages about driving in New Zealand and 
what visitors need to know about driving safely.     

By being strategic about who we target and when we target them, we can drive 
coverage that will drive more spring and autumn travel. By building itineraries 
that include more than the usual travel hotspots, we are promoting content that 
encourages visitors to experience more regions when they decide to travel here. 

As well as appealing to New Zealand’s traditional markets, we are also tapping into 
what it is that visitors from our emerging markets want to read about and see, to 
inspire them to visit.  

Bollywood’s Sidharth Malhotra, who visited New Zealand in October 2015, generated 
massive interest in India, through the media and through his social media followers. 
His visit generated more than 1,200 stories across print, online, broadcast and social. 
The key result from our partnership with Sidharth is that research shows a significant 
proportion of our target market is now strongly motivated towards New Zealand as a 
holiday destination. 

By generating and distributing our own news content, we know our efforts will be 
bang on message. As a result of our content generation, for instance, we saw strong 
coverage in the UK promoting the 2017 British and Irish Lions Tour. This was achieved 
by providing information about the tourism activities in the seven regions where the 
games will be played, providing supporters with ideas and options for their visit off 
the field.

The challenge as we progress into a new financial year is to continue to identify the 
opportunities that will keep our messages fresh and inspiring, so  we continue to 
tell a story about New Zealand so compelling that our country rises to the top of 
people’s travel list when they consider booking their next holiday.    

by 

TNZ trade, PR and major 
events director 

Rene de Monchy
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DISBELIEF and then excitement was how TEC CEO Lesley Immink describes Young 
TEC winning PATA’s international award for Education and Training 2016.

“This is absolutely the best news. We know Young TEC is hugely successful here 
in New Zealand so to have Young TEC recognised by an international team of 
expert judges is hugely gratifying,” she says.

“It is a great honour and demonstration of young tourism professionals stepping 
forward and taking ownership of their futures in tourism.”

The category was judged on benefit to the tourism and travel industry, 
commitment to the industry, informational value and effectiveness of the 
programme.  This year’s PATA awards attracted 212 entries from 71 organisations 
and individuals worldwide.  The awards ceremony will be in Jakarta on 
September 9.

Young TEC was founded in 2012 to provide networking, mentoring and 
development opportunities to young people in the tourism sector to increase 
their industry knowledge, particularly in tourism distribution channels. 

Young TEC’s 265 members are based throughout New Zealand and attend 
regional networking functions, leadership days and industry famils. During 
winter the national development programme continues to add value to 
members’ knowledge, through presentations and training by tourism experts, 
with participants also matched to a mentor for further growth. 

Young TEC has placed 107 people through the national development programme 
in three years. It is now moving into its next phase of promoting tourism as a 
valued career working with tourism education providers to review and broaden 
curriculum content and by being tourism ambassadors - speaking in schools 
and tertiary institutes to inspire more young people to undertake a career in 
tourism.

Young TEC has grown to be one of the most valuable memberships people 
starting their tourism career can undertake, says chairwoman Loren Heaphy. 
“We often hear from our mentors that they wish Young TEC had been around 
when they started in the tourism industry. We hope the profile created by 
winning the PATA Award will encourage more young people to undertake a 
career in tourism,” she says.

“Through programmes such as Young TEC, the industry is really embracing the 
new ideas and fresh perspective that comes from the younger generation of 
tourism professionals. We are fully supportive of Young TEC,” says TNZ CEO 
Kevin Bowler.

Largest source of luxury hotel reviews
TRIPADVISOR was the largest online review source for luxury hotels, 
generating 26 percent of total reviews followed by Booking.com with 25 
percent, according to ReviewPro’s latest brand report. Ctrip overtook 
Facebook to become the third-largest review source.  China had the largest 
number of Top 100-rated luxury properties, increasing from 14 to 23 
within a year, followed by Maldives (11) and UK, up six.  Luxury hotels in 
China received 703,041 reviews, representing a 46 percent increase year-
on-year and taking them into first place ahead of American hotels, which 
experienced a decrease of 13 percent year-on-year. 

Top PATA award for Young TEC 
education and training
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IHG is opening the first Holiday Inn hotel in Queenstown later this year following 
the conversion of the former Goldridge Resort and a new build 120-room Holiday 
Inn Express in Christchurch to open in 2018.

They will operate under franchise agreements in partnership with USAR 
Queenstown Ltd and USAR Christchurch Limited, backed by New Zealand 
hoteliers, the Sarin family.

The Goldridge Resort rebrand will take place in December following a $3.5 
million refurbishment of rooms and public areas. A 50-room extension is also 
planned, adding to the hotel’s existing 75 rooms. IHG already has Crowne Plaza 
Queenstown.

The Holiday Inn Express Christchurch is only 100m from the new convention 
centre planned to open the following year. The property will also be within 
reach of The Frame, a large green space featuring cafes and restaurants, cycle 
paths, walkways and large landscaped areas for festivals and events. IHG also 
has a Crowne Plaza hotel under construction in Christchurch due to open mid-
2017.

“There is high demand for hotels in key destinations across New Zealand - 
including both Queenstown and Christchurch - as the result of a thriving tourism 
economy,” says IHG COO Australasia and Japan Karin Sheppard. “Tourism is a 
growing $32,000 million industry for New Zealand with hotel room nights on 
a steady increase over the last two years, both from domestic travellers (9.2 
percent increase) and international travellers (13 percent increase).”

“With international tourism numbers on the rise it was important to partner 
with an established global brand,” says Sarin Investments’ head Raman Sarin. 
“Both Holiday Inn and Holiday Inn Express have a huge presence in all of our key 
source markets and we are confident of the success of these two new hotels in 
Queenstown and Christchurch.”

* IHG already has five hotels under three brands in New Zealand.

Make industry a priority, Aussie Minister told
THE Australian Chamber of Commerce and Industry National Tourism Council 
have urged new Tourism Minister Steve Ciobo to make the industry a priority 
after latest data shows 13 percent of Australian businesses are involved in 
tourism, which has contributed an increase of 18 percent to the national 
GDP over four years. Tourism Research Australia shows that of 2.1 million 
businesses the industry has about 273,500. The sector contributed A$47,500 
million to the economy in 2014-15, compared to $40,300 million in 2010-11.

Former AIAL staffer admits fraud - airport happy
AUCKLAND Airport says it welcomes this week’s guilty plea by a former non-
executive employee, following the Serious Fraud Office laying criminal charges 
in the Auckland District Court. The company dismissed the employee in 
February, following an internal review which identified several unexplained 
financial transactions. “Because this matter is still before the courts, we are 
unable to comment further on the guilty plea or the civil proceedings,” says CFO 
Philip Neutze.

High demand for rooms sees IHG 
boosting presence in NZ

Holiday Inn Express 
Christchurch
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THE Christchurch Visitor Strategy to be discussed by city councilors today 
(Thursday) is defective on arrival, glaringly outdated and creates an 
unnecessarily bleak picture about the state of the local tourism industry.

“The mind boggles as to how much time and money has been expended on this 
strategy document, given stale data and alarmist claims underpin many of its 
assumptions and objectives,” writes journalist Mike Yardley in a Stuff editorial.

“The council’s strategy pre-supposes it will take another decade for 
Christchurch to regain its pre-quake share of tourism and, without urgent 
intervention, it could be a lost cause.

“Yet, in stark contrast, Christchurch and Canterbury Tourism’s latest business 
plan forecasts the city should be back at its pre-quake level of 3.2 million 
commercial accommodation visitor nights within five years,” he says.

The visitor strategy also calls for the council to work with private sector 
partners to develop “new visitor attractors” to the city.

The Christchurch Adventure Park is a star specimen although, unlike that 
promising venture, do ratepayers really want to routinely help bankroll privately-
owned initiatives in a bid to bolster Christchurch’s destination stature, he asks.

A crucial issue that the visitor strategy barely touches on, but where firm 
leadership is overdue, pertains to the cruise industry.

Cruise arrivals are now New Zealand’s third-largest holiday market behind 
Australia and China, with an estimated 267,000 passengers sailing here during 
the last cruise season.

Dunedin has now trumped Christchurch as the South Island’s premier cruise 
port, due to Akaroa’s profound limitations, and the increasing prevalence of 
mega-ships sailing our way.

“As sole-owners of the Lyttelton Port Company, the city council should 
punch through the impasse and ensure a new cruise terminal at Lyttelton is 
established, he says. 

“Similarly, if the council really wants to walk the waffle on its visitor strategy, 
and if it sincerely wants the Garden City to be ‘vibrant and edgy,’ neutering 
Victoria Street with a 1 am shutdown would be the worst possible act. This 
thriving nightlife precinct, on the doorstep of the city centre, should be 
celebrated, not sabotaged.”

Little in favour of tourism tax
VISITOR levies to help fund tourism infrastructure in places such as the 
Mackenzie District could become a reality if the Labour Party is voted into 
government next year, says party leader Andrew Little. More needs to be done 
to support councils to cope with booming visitor numbers. One way would be to 
introduce levies on people coming into the country.

New Masterton motel owner also wants a vineyard
RICHARD Chen, a business-savvy traveller from China has chosen Masterton as 
his home and the base of a new tour group company. He is buying a motel to 
accommodate “mainly Chinese tourists” and is also looking to buy a vineyard in 
Martinborough. His company, NZChina Tour Limited, aims to organise and attract 
Chinese tour groups.

Chch visitor plan paints too bleak a 
picture, says Yardley in editorial

“Dunedin has 
now trumped 
Christchurch.”
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Fly-driving Chinese FITs great for 
regions and holiday parks
CHINESE FITs offer a great opportunity for NZ tourism operators in the regions, 
including those in holiday parks and fly-drive suppliers.

The numbers look good. The overall Chinese market is growing 34 percent a year 
and is expected to reach a million arrivals a year by 2021. In May there were 
even more Chinese visitors in New Zealand than Australians, Forward Insight 
and Strategy director Michelle Arsan reminded HAPNZ members at their annual 
conference. So the China FIT market will undoubtedly help the industry even out 
and tackle regional dispersal and seasonality problems.

About 30 years ago, when she was a student in China, Ms Arsan asked a 
restaurant to make her some potato fries, something then virtually unknown in 
that vast country.

“They didn’t know how to fry chips. I said to chop them up and put them in 
oil. They cooked them and I was so looking forward to eating them. But the 
next minute, before my eyes, they confidently poured all the oil over the chips 
so it was like fries drowned in an oil soup,” she explained to laughter. “These 
are some of the experiences you have when you go travelling. It’s like you are 
almost there in your understanding and you have the language. but you can miss 
by a little - or as it turned out - a lot.

“Chinese, too, will have many funny stories and memories if their time in New 
Zealand. They will absolutely talk about these experiences with other Chinese, 
as they are really into sharing their travel experiences. Overseas travel is now 
considered one of life’s essentials by Chinese.”

One person she interviewed in China as part of MBIE-sponsored research had 
yet to visit New Zealand but had already booked two trips as a result of a friend 
who had returned with endless exciting stories of his holiday here.

“Holiday parks are amazing experiences for them. But, for many, they have yet 
to find out about them because you can’t find parks in China. Chinese usually 
stay in 4-star hotels so it’s a whole new experience for them.”

She advised operators to prepare for the China FIT market . Chinese are easy to 
work with, being excitable people who love experiences and have the money to 
try different things.

“FITs are not the 2/3-day shopping tour people. They don’t always stay in a 4- or 
5-star hotel. They are happy to try new and different forms of accommodation 
as they want to experience things.”

She said not all Chinese will crowd into Queenstown, Rotorua and Auckland, 
but are increasingly wanting to discover new regional attractions and even our 
national parks.

“Spend has increased 41 percent so it is no small market and there are 
significant opportunities as FITs are spending more, staying longer and doing 
more activities. They want to do things.

“This is just the beginning and you need to be asking yourself if you want to be 
part of the Chinese tourism segment, focus on what is important and decide on 
how you can grow that potential.“

Some operators consider the China market’s love for New Zealand holidays will 
end up like the Japanese and Korean markets - as just a fad.                (to pg10) 

Forward Insight and 
Strategy director Michelle 
Arsan
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(from pg9) “Only six percent of Chinese have passports but with such a huge 
population there is still a lot of potential for travel to NZ. Many from Beijing, 
Shanghai and Guangzhou have passports, and with more air capacity coming 
from other provinces, we will see a real surge of Chinese travellers.”

While in Queenstown researching the market it was discovered about 25 percent 
of visitors surveyed had been to New Zealand before and 65 percent of FIT were 
considering another holiday here within two years. “So they are very interested 
in what we have to offer and we are delivering well to Chinese,” Ms Arsan said.

Holiday parks may not see a lot of first-time Chinese visitors yet but they will 
almost certainly on a second visit, particularly if they are in the regions.

“They want unique experiences. Some 55 percent may be doing the must-do 
destinations on their first visit but next visit they will want to do different things 
as they will have gained confidence.

“You want to promote holiday parks in places outside your region. For example, 
if you are in Waihi you may want to advertise your holiday park to first-time 
travellers in Queenstown for when they return to New Zealand again.

“On the first visit they may spend one night in each town and on the second 
visit will spend more time in the regions. They may even come for a 10-day ski 
holiday.”

When marketing to Chinese, show them they don’t have to drive all the time. 
They can fly to a region, hire a car for a few days and fly out again on to the 
next destination. Let them know the opportunities.

“These second-time visitors are a good target for regions as they want to stay 
longer. A first time visitor may average 5-7 days but for the next visit it is 10.3 
days and about 25 percent are considering two weeks or longer to experience 
new and different things. They will experience different accommodation as they 
want variety and to find out about self-catering accommodation opportunities.”

The Chinese FIT offers a lot of potential for holiday parks, with demand for 
winter travel, as a lot of Chinese holidays occur in our NZ winter and shoulder 
seasons.

“So don’t close down in October when a huge number of Chinese are coming,” 
she said. “Also June 1 to September 1 is when they have school holidays and 
Chinese families are coming in increasing numbers, complete with children. This 
is when your domestic market is slow. But you do have to market to the Chinese 
FIT by telling them there is heating and what is available.”

Ms Arsan described China’s seasons as more extreme than temperate NZ 
weather.  “So for people thinking of a holiday and you say ‘winter’, they will 
think of it from their perspective. That is why you need photos to show our 
winters are quite temperate. China’s winters were described as bleak, cold and 
dark. No one would dream of going for a morning walk.

“The air is often polluted. The parts per million are so high the schools are 
closed. If you are looking at winter imagery, show green grass, because they 
think nothing grows then!”

The reverse in also the case in summer. Chinese summers can be 40 degrees 
with high humidity. So they need to know our temperatures are also 
comparatively reasonable then, too.

“They understand temperatures by how many layers of clothing are needed.”

They also want to know what time the sun rises and sets because they love 
photography. “They don’t just come with mobile phones but with real good 
cameras  - and some have drones as well.” TO BE CONTINUED

“Show they don’t 
have to drive all 
the time.”
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More money available to further improve cycle trails
APPLICATIONS are open for further funding to maintain and enhance the quality 
of the New Zealand Cycle Trail, says PM and Tourism Minister John Key.

“This funding is part of the Government’s $8 million investment over four 
years to ensure the Great Rides are maintained to their current world-class 
standards,” Mr Key says.

Already $3.2 million has been approved for 37 projects on 18 Great Rides. They 
include surface enhancements, safety barriers, an underpass installation, track 
re-routing and storm damage repairs.

“The New Zealand Cycle Trail showcased our diverse landscapes to an estimated 
one million people last year and that number is expected to be even higher this 
year,” Mr Key says. “The trails have become a significant asset to our growing 
tourism industry. It’s vital that each trail is maintained to the highest possible 
standard so that riders continue to have a safe and enjoyable experience.” 
Applications close on August 31. Visit: www.mbie.govt.nz/info-services/sectors-
industries/tourism/nga-haerenga-new-zealand-cycle-trail.

Great Rides an inspiring success, says Wilson
WITH more than 135 commissionable products from 50 companies and 22 routes, 
the New Zealand Cycle Trail’s Great Rides are an inspiring success. They have 
seen record numbers of locals and visitors experiencing New Zealand as never 
before.

This year nearly all sections of the Great Rides are open, providing 2,500km of 
trails to be explored, says marketing representative Craig Wilson.

“The cycle trails breathe new life into old tracks, roads and railways offering 
travel at a leisurely pace and allowing riders to enjoy much more than biking.”

He says that, thanks to AA Traveller, a “great family” of companies are 
supporting the trails including eight national partners. The AA Guide to Great 
Rides is distributed via i-SITEs, AA Centres and even Avanti bike shops which 
have become one of the largest distributors of cycle trail collateral. The AA 
guide details everything anyone would want to know including where to go 
off-road, to find toilets, where there’s a lack of mobile coverage and what track 
gradients are.

 “I’ve been doing this six years and every year I am blown away by the new 
product coming through. So how good will it all look in another six years?” he 
asks.

“The key is to make a Great Ride a seamless experience, so people find it easy 
to have their weekend just happen rather than having to go and get some bikes, 
hunt out accommodation and all the information they’ll need such as where to 
stop for food, whether a café or pub is open depending on whether you go in 
winter or summer. The providers’ packaged tours and transport connections 
are also providing the local knowledge needed to help people make purchase 
decisions without fear of making a mistake,” he tells IT.

“There is nothing worse than saying to a family ‘hey, we are going biking today 
and there’s a neat café along the way’ only to find it’s closed when you get 
there. So we have to make sure it is a good experience. Increasingly people like 
working with local companies they can trust and who care for their needs. So it 
is a pleasure to be promoting these cycle tour companies that are also official 
partners and supporters of their local Great Rides.”

The New Zealand Cycle Trail runs an ongoing programme of product 
development workshops. Email craig@qualitytourism.co.nz for more information.

Craig Wilson
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Cowboys on the West Coast?
HIGH Noon on the wild West Coast? Farmer Mike Milne is gunning for Westland 
District Council after it corralled his wild west-style business, saying it was a 
public safety risk.

It came after negotiations stalled over him signing an easement for a cycle 
trail through his land, meaning the council cannot access all of the available 
government funding. The council says it is treating the two issues “quite 
separately”.

Mr Milne owns 700ha in the Upper Arahura Valley, near Hokitika, called Cowboy 
Paradise since 1994.

It includes a shooting range, accommodation and a saloon. He has consent to 
build a whole western town boasting a 500m main street with 57 buildings 
including bars, restaurants, accommodation and a function room.

Six km of the West Coast Wilderness Trail runs through the property, and  Mr 
Milne was made a partner when the cycle trail opened in November 2013.

“When I was approached by former council CEO Robin Reeves in 2011 to use 
my land for the cycleway, he was great to deal with. I agreed to give them an 
easement as long as it did not affect my Cowboy Paradise business, which I have 
worked on for more than 20 years,” he tells the DomPost.

The easement negotiations hit a stumbling block when, according to Mr Milne, 
the council reneged on conditions he had agreed upon with former council staff.

“The new CEO told me that she was not obliged to honour any commitments 
made by the previous administration. It made it almost impossible to go 
forward,” he says. A council building inspector called on July 14, after it 
received a complaint.

The council ordered him to board off all buildings that did not have a CPU and to 
stop operating and advertising his business or face enforcement action, he says.

The council-run Hokitika i-SITE is not taking bookings or giving information about 
his business.

“I hope we can work our way through it. The council needs that easement. Good 
faith and working together will get that,” he says. He acknowledged he would 
gain from the cycle trail.

“I have had thousands of happy visitors to Cowboy Paradise [over summer]. We 
are taking bookings for this and  the following summer,” he tells the paper.

The council says the CPU could not be issued because Mr Milne has not done any 
work towards bringing them up to consent standards. “Work hasn’t been done 
as far as public health and safety are concerned. Essentially a CPU is issued to 
allow public access to a facility while building work is under way. The CPU was 
issued last year because the essential work required for safe public access was 
intended to be carried out in the short-term. 

* Public  access to Taranaki’s Whitecliffs Walkway is in jeopardy because of a 
stoush between DoC and landowner Russell Gibbs, who has withdrawn consent 
that was negotiated with the department in the 1980s. This was for people to 
use the northern portion of walkway that crosses his farm after the department 
issued a concession allowing a boutique tour operator to use the path. Mr Gibbs 
said he understood the 1980s deal prohibited any commercial activity along 
the entire length of the walkway and granting the concession breaches the 
agreement, Stuff reports.

“I have had 
thousands of 
happy visitors 
to Cowboy 
Paradise.”



IT1,084 - July 28th, 2016 13

5th most popular dream destination
NEW Zealand is the fifth most popular destination, according to the latest 
Virtuoso Travel Dreams Survey.

Most respondents, who are mainly very wealthy, chose Australia first, followed 
by Italy, Fiji and Greece. Seventh is the Maldives, then comes Ireland, South 
Africa, French Polynesia, and Antarctica.

Travellers also weighed in on the popularity of different trip styles. Beach (46 
percent) was the top selection, followed by adventure (37 percent), cultural/
historical (29 percent), family (27 percent), food and wine (two percent), 
ocean cruising (23 percent), city (17 percent), experiential (14 percent), river 
cruising (14 percent), romantic (13 percent), spa/wellness (11 percent), weekend 
getaways (eight percent), eco/sustainable (six percent) and golf (two percent).  

Virtuoso has also announced the top-10 bucket-list experiences, which span the 
globe and offer something for every traveller: 

Holiday with multiple generations of the family, stay in a Polynesian overwater 
bungalow, discover Italy’s Amalfi Coast, make a splash in the Greek Isles, 
photograph the Big Five on an African safari, see the Northern Lights, commune 
with nature in the Galápagos Islands, set sail on a world cruise, call on all seven 
continents and visit Australia’s highlights.

Asiana back in Christchurch this summer
DEMAND from Korean travellers wanting to tour the South Island has led to a 
new charter service for the coming summer.

From December 2 to January 28, Asiana Airlines will fly 777-200ERs weekly 
between Incheon, Seoul and Christchurch Airport, to bring 2,500 visitors to the 
Mainland.

The nine-week service is a direct response to requests from South Korean travel 
agents, says airport chief commercial officer – aeronautical, Justin Watson. “The 
Korean travel agents consistently get requests for direct flights to the South 
Island, so eight of them have worked with Asiana to put the charters together.

“The flights have just gone on sale and are getting good uptake, with high 
interest from visitors wanting to travel outside the main centres to see the 
lakes, mountains, glaciers and open spaces of the South Island,” he says.

“Like us, the agents know how much Korean travellers want to visit the South 
Island. It’s not the first Korean airline to fly here, but will be the first time 
Asiana has flown to New Zealand.”

In the 12 months to end of June, 21,000 Koreans flew into Christchurch, up 29 
percent on the previous year. The national growth rate was 24 percent.

Get on with it, Gizzy told
GISBORNE district councillors have called to speed up the proposed 
amalgamation between Activate Tairawhiti and Tourism Eastland, which now 
excludes Heart of Gisborne.  Larry Foster told fellow councillors at a Future 
Tairawhiti meeting that AirNZ’s presentation the previous week shows it is 
time to “get on with it”. New schedules and aircraft, which would boost the 
number of people flying from Wellington to Gisborne, is a strong voice for 
Gisborne to become organised.



IT1,084 - July 28th, 2016 14

Safety in Hollywood, AirNZ’s star video
THE latest instalment in AirNZ’s inflight safety videos was launched to critical 
acclaim this week. Safety in Hollywood was viewed more than 1.5 million times 
in the first 24 hours after it premiered to audiences globally, and numbers 
continue to climb. It also featured in global news media outlets including 
Mashable, CNN and the Daily Mail.

Starring New Zealander Rhys Darby and Anna Faris, Hollywood star of hit TV 
show Mom and the Scary Movie films,  the video, filmed at Warner Bros. Studios 
in Los Angeles shows the duo exploring a variety of Hollywood genre as Mr Darby 
tries to convince Ms Faris to star in an AirNZ safety video.

Collectively, the carrker’s safety videos have been viewed online more than 84 
million times.

Kahurangi just got bigger...
A major addition to the Kahurangi National Park in Nelson has been 
announced by Conservation Minister Maggie Barry. Five parcels of high-value 
land totaling more than 890ha have been gazetted as part of the park.

“Kahurangi is one of New Zealand’s special places, a wild and rugged land 
of mountains and forests, pristine lakes and spectacular coastline,” Ms 
Barry says. “With this addition, the park now covers 453,791ha. Our unique 
natural heritage protected in perpetuity for future generations to enjoy.”

Camping ban may become permanent
A ban on freedom campers with vehicles without toilets on board may be 
made permanent in Christchurch and Banks Peninsula. A temporary ban was 
introduced after a 2015 Christchurch City Council by-law failed to control an 
influx of visitors and led to overcrowding and conflict with local residents.

It attempted to corral campers together at five spots, but the council found they 
were overwhelmed and closed all five.

A staff report is now recommending the five locations be closed to campers, 
regardless of whether they have a toilet on board. While those with toilets 
would be allowed to camp elsewhere, those without them would be completely 
banned.

400 Indian agents now know more about Rotorua
ROTORUA is well placed to maximise opportunities presented by a growing 
Indian visitor market and tourism operators in India are already committing to 
longer stays in the district.

A two-week industry-led Rotorua tourism mission has ended in Delhi and Mumbai 
where operators increased awareness of Rotorua’s tourism proposition in one of 
New Zealand’s fastest growing international visitor markets.

The trip was fronted by Destination Rotorua and showcased the region to more 
than 400 influential travel agents, product managers and managing directors.

Destination Rotorua trade manager Patrick Dault said the sales mission was 
aimed at putting the region at the front of people’s minds, specifically for the 
honeymooner, family markets and incentive groups, and working to command a 
minimum three-night stay in Rotorua.
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As glaciers shrink so they attract 
more visitors, notes report
MORE people visiting Franz and Fox glaciers because of concerns the ice rivers 
may vanish due to climate change, are underwhelmed by the deteriorating, gray 
glaciers.

A new report Implications of Climate Change for Glacier Tourism in Tourism 
Geographies shows that on average, 50 percent of interviewed visitors expected 
the glacier to be bigger, 45 percent expected the ice to be cleaner and 35 
percent thought the glacier would be more spectacular. Visitor satisfaction often 
correlated with how high up on the glacier they travelled. 

The glaciers’ rapid retreats and the resulting increased risk of rock fall hazards 
have impeded visitor access, particularly higher up on the glacier, and especially 
on Franz Josef.

Co-author Heather Purdie of the University of Canterbury told GlacierHub guided 
walks to Franz Josef recently have been suspended.

“Guided walks that used to access the glaciers on foot from the lower valley are 
now no longer possible,” she says.

Visitors can experience a guided walk by flying onto the glaciers by helicopter. 
This option’s high price is prohibitive for many visitors, though. Overall, access is 
becoming limited.

The findings were published by Emma J. Stewart and researchers at Lincoln 
University in conjunction with neighbouring and international universities. 

The study examines the effects of climate change on the glaciers and how these 
effects have trickled down to the local visitor industry which hosted more than 
500,000 international visitors in 2015.

The study is the first of its kind to report highly adaptive capacities of glacial 
tourism stakeholders such as DoC employees and glacial tourism companies. 

Among the stakeholders interviewed, the study reports strong evidence of 
the understanding of biophysical trends and a demonstrated ability to flexibly 
and successfully facilitate glacial access and glacier product availability and 
to maintain high levels of visitor satisfaction, by actions such as introducing 
helicopter rides to survey the glacier and modifying walking tour routes to 
increase safety and better showcase the glacier as it melts. 

“The authors hope that Westland Tai Poutini National Park’s case-specific 
adaptive strategies to adapt their glacial tourism sectors to climate change are 
shared not only to other glaciated regions in New Zealand, but also to other 
parts of the world,” says Glacierhub, which notes NZ actually has 3,100 glaciers.

Chinese offer Kapiti potential, says Guy
THE Chinese visitor market, now more than 300,000, represents potential 
for tourism growth in the Kapiti region, Minister for Primary Industries and 
Otaki MP Nathan Guy said on Saturday. He was speaking at the opening of 
the new Kapiti Chinese Association in Paraparaumu. 

“Kapiti has a long history of Chinese settlement and community involvement 
and should capitalise on this to attract its share of the growing Chinese 
visitor market to New Zealand,” Mr Guy said. “The establishment of a Kapiti 
Chinese Association is a step in the right direction towards encouraging 
this.”

“Guided walks...
are now no longer 
possible,”
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Snap-and-go trips now snail travel in 
China, West Coast operators find
HOW to take a group of travelling New Zealand tourism operators and blow 
them away? The summary of an experience between eight New Zealanders 
and a Chinese tour provider who is pushing the boundaries of Chinese travel 
and making the changes international destinations want in their visitors. 
Here is a brief introduction to Wowoyoo or for the non-Mandarin-speaking 
“Snail Travel”...

CHINESE market-leading online tour provider Tang Dynasty Tours is no longer 
offering simple snap and go, fast-paced packages. Instead it is all about a new 
philosophy seldom seen in the Chinese market. 

Wowoyoo or Snail Travel caters to the Chinese market and urges visitiors 
to move to the “new frontier of slowing down”, seeing and doing more in a 
destination and enhancing their experience. 

“For us as New Zealanders experiencing what Wowoyoo is doing and has been 
working towards for a number of years, it is great to see the changes being 
made in philosophy and actions towards this being implemented the world over, 
slowing down and seeing more, but ‘touching and doing’ at the destination,” 
says Ashley Cassin of Left Coast Events, a member of Tai Poutini’s recent 
delegation to China.

Tang Dynasty Tours operate two businesses for their distinct markets. The 
Odyssey caters to its English speaking market from as far as North America and 
Australia. Wowoyoo caters to the ever-increasing Chinese market. 

Both are centred on a web-based system, which enables people anywhere to 
connect with Tang Dynasty Tours products and staff members whenever and 
wherever they require, providing for the way consumption has changed in the 
technology age. 

Tang Dynasty Tours prides itself on exceeding the expectations of its customers 
from first contact to reviewing the trip and even to the rebooking of another 
trip and joining the Tang Dynasty Tours family. 

“We were all impressed that here was an agency operating almost solely off a 
digital platform and yet not at the expense of ‘boots on the ground’. More than 
100 full-time and well-trained travel consultants with an average of five years on 
staff provide 24-hour client access” says Tai Poutini Polytechnic’s experiential 
study tour leader Ian Johnson.

“Much like its namesake, this ambitious change is slowly catching on as people 
begin to see the rewards of undertaking Wowoyoo. The power of WeChat and 
other social media platforms along with Wowoyoo’s marketing are providing a 
great platform for growing the new frontier of Chinese travel, Wowoyoo.

“Snail travel is a concept based on exactly as it sounds, slowing down and 
staying longer. This implies seeing more and gaining a deeper connection with 
the destination and all it has to offer, enjoying the sunset at a remote beach or 
exploring the back street of one of our many towns.”

Tang Dynasty Tours is undertaking an out-with-the-old and in with the new 
process, delivering superior web-based customer service that exceeds 
expectations in North America, India, China, Indochina and a rapidly increasing 
range of other markets, for travel for a diverse mix of destinations       (to pg17) 

Jackie Gurden of the 
West Coast’s Gurden 
Consulting shares photos 
of her travels in China with 
Guilin Tang Dynasty Tours 
president Michael Zhou. 
Photo by Ian Johnson, Tai 
Poutini Polytech.
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(from pg16) delivering to the Chinese outbound market and to the needs of 
foreign travellers. 

Based off the two key principles of sustainability and responsibility, a recent 
client states: “I wouldn’t think of any other way to do it”. The company delivers 
the quality tourism many destinations, including New Zealand, are after, Mr 
Johnson says.

Says Mr Cassin: “As a group of tourism operators from New Zealand it was 
heartening to see a Chinese company delivering on the objectives we, as 
a country, and a destination are after. We want tourists to stay longer and 
experience more of what New Zealand has to offer. The Wowoyoo philosophy 
is one we as a group all hope takes off and really revolutionises the Chinese 
outbound market. After our visit to their operation in June, we are now here to 
help them as firm believers in what they are doing.” 

Contact: Ian Johnson: 027-39 8888. Visit: Odyssey: www.myodysseytours.com/

Wowoyoo: https://wowoyoo.com/.

Poly price stays, for now
A request to increase prices at Polynesian Spa has been put off, with Rotorua 
Lakes Council asking for more information before it makes a final decision.

The spa’s management had asked for a price increase to help re-coup a recent 
$2 million investment, reports the Daily Post.

Any increase in charges must be approved by the council, as it owns the lease 
on the land the spa is on.

TLA fund unfair?
CRITERIA for a much-lauded $12 million tourism fund may be a “bit unfair”, PM 
and Tourism Minister John Key reportedly said.

Local authorities struggling with unprecedented visitor numbers are desperate 
for the money, but believe lengthy process and funding criteria will mean they 
cannot meet a deadline to finish new facilities before summer, reports say.

Mr Key acknowledged some of the draft criteria by MBIE may need to be re-
examined. This includes a section about the funding not covering projects 
already approved and funded.

That has drawn criticism from Mackenzie District Council, which approved a 
public toilet project in Tekapo following the announcement of the funding, but 
before the criteria was released.

“I might ask my officials to have a look, if there’s a situation where someone’s 
done that, it does seem a little bit unfair,” Mr Key tells reporters. “What we’re 
trying to make sure is that we’re not funding things that have already been built, 
that we’re creating new infrastructure.”

Quote, unquote
INSIDE Tourism is the most informative industry publication. It 
comes straight to my desktop so I don’t have to go looking for it. It is 
informative, concise and to the point. For me in a remote location at 
Mount Cook keeping up to date is vital. IT does that very well.” - Leigh 
Stock, GM, The Hermitage.

Tai Poutini Polytechnic’s 
experiential study tour 
leader Ian Johnson.
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The Tourism Export Council of New Zealand 
invites you to attend the ‘tourism networking 
event of the year, 17-18 August 2016 in 
Taupo, heart of the Central North Island region. 
Come and be informed, inspired and 
entertained. Meet with industry peers, 
have fun and do some business. 
 
Bookings close Friday 12 August.  
Click here to register or go to the website 
for more information. 

 

 

 
 
 
 
Tourism New 
Zealand 
updates 

 

 
    KEVIN BOWLER – Chief Executive: The year in review    

DAVID BREM –  Tourism New Zealand online 
    RENE DE MONCHY –  Special interest sectors 
    ANDREW FRASER –   New & emerging markets 

 

NETWORKING & BUSINESS FUNCTIONS 
• Tuesday 16 August, 6:00pm – 8:00pm; Networking dinner at VINE Eatery & Bar 
• Wednesday 17 August, 10:30am – 12.45pm; Biz 2 Biz Trade meet 
• Wednesday 17 August, 7:30pm – 11:30pm; Wairakei Resort, Operator of the Year Awards & Dinner 
• Thursday 18 August, 7:30pm – 12:01am; Huka Prawn Park; ‘around the world …’ theme farewell function 

 
FAMILIARISATIONS TRIPS 
• Tuesday 16 August: Chateau High Tea, Tongariro River Rafting, Chris Jolly Fishing, Mountain Biking, Wairakei Tourist Park 
• Thursday 18 August: a range of similar lunchtime famil activities 
• Friday 19 August: Golf at Wairakei International Golf Course 

   

 MORRIS MISELOWSKI – Business Futurist 
 CHRIS FLYNN –  Pacific Asia Travel Association 
 PANEL SESSION – Navigating the Future, Infrastructure   
 PETER SHELLEY – ATEC, Health & Safety Audit Solutions 
 MARK FROOD – Auckland International Airport & NZ Aviation Summary 
 GRANT McBEATH – SPARK & Leadership Change 
 WORKSHOPS -  Virtual Technology & Working with Inbound Operators 
 SAM JOHNSON–   Kiwi Connect & New Frontiers 

 
Speakers  
& sessions 
include: 
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Launch of new era when FBO opens
A new era will be launched when GCH Aviation opens its 9,000sq m Garden City 
Air Centre at Christchurch Airport in March next year. It is described as a multi-
million-dollar FBO or fixed based operation.

The vast complex will house the company’s helicopters and fixed-wing aircraft, 
EMS Air Ambulance and Westpac Air Rescue helicopters, while offering customs 
and immigration services for VIP jets.

GCH is the family brand for companies flying helicopters in Christchurch, 
Wellington, Nelson, Greymouth, Fiji and Vanuatu.

In Christchurch it offers more than nine packages including a one-hour “Love is 
in the air” tour, with a landing on Mount Herbert or at a secluded bay of Banks 
Peninsula for a champagne picnic.  But to really impress, a “romantic escape 
package” includes a night at Clearwater Resort, dinner and breakfast. For a real 
experience there’s the option to learn to fly one of the whirly birds.

Wellington trips include a flight to Wharekauhau or the Bay of Many Coves Resort 
for lunch. People can also  charter one of these birds for bespoke trips and 
transfers to your luxury lodge accommodation. Contact: Alison Fleming alison@
helicopters.net.nz or 021-411286.

Rental car firms to collect customers’ fines?
DUNEDIN Mayor Dave Cull is pleased a remit forcing freedom campers to pay 
their fines was passed overwhelmingly at the Local Government annual meeting.

The initiative will see fines linked to the vehicle instead of the person, putting 
the responsibility on rental companies to get the money.

Mr Cull says the companies already have the campers’ credit card details and 
this will be a much more reliable way of making sure the fine is paid.

“By the time the ticket has rendered its way through the system, those people 
might be out of the country. They don’t own the van, and therefore there’s no 
way of collecting the fine.”

The remit will be put to the government for consideration.

“It’s not a matter of whether it’s right or wrong to fine the vehicles rather than 
the people - it’s finding a reliable mechanism to control the problem,” he tells 
News Hub.


