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This course emphasises that consumption is a core part of our everyday lives, even if we wouldn’t 

necessarily categorise ourselves as ‘keen shoppers’ or ‘conspicuous consumers’. The objective 

of this assignment is for you to develop a reflective and evaluative approach to your own 

consumption. The approach is interpretive, similar to an anthropologist’s fieldwork diary, and, as 

well as reflecting on your own consumer behaviour, should help you to put yourself in the place 

of other consumers. 

 

Step One – 48-hour notebook (working solo) 

Entries in the notebook should describe your consumption or marketplace experience for 48 

hours.  Consumer behaviour concepts from the lecture programme should be applied to help you 

interpret and analyse the experience or observation.  

 

Each entry should comprise: 

1. Description – detailed description of experience. You might like to include copies of 

ads, website addresses, articles etc to help with the description. 

2. Analysis – reflect on the aspects of consumer behaviour have you noticed. 

 

Step Two – Analysis (working in pairs) 

Working together analyse the behaviour in your diaries. What was similar? What was different?   

 

Analyse the diaries in the context of theories of consumer behaviour: For example, how does the 

behaviour observed fit with (or not) the concepts and theories discussed in class? Or, from a 

consumer’s perspective, what is the business trying to achieve and what are the consequences 

of the business practice? 

 

What can you conclude from this exercise? 

 

Step Three – Presenting findings & conclusions (working in pairs) 

 

The final part is your presentation to the class. This is a 10-minute presentation in which you will 

be required to describe and interpret your findings, analyse the behaviours and relate to theories 

of consumer behaviour. 

 

Presentation Format 

• 10-minute presentation using PowerPoint 

• Followed by a 5-minute class discussion 

 

Presentation Content Guide 

 

1. Describe what you found out about your consumption behaviours. 

o Summarise your consumption behaviours, noting similarities/differences 

2. Analysis and interpretation of what you think was happening. 

o Outline your explanation for the consumer behaviours 

3. How does the behaviour fit with concepts & theories discussed in class 

o Relate your findings to consumer behaviour theory 

4. Conclusions 



 

 

Part of this course is to develop the ability to critically evaluate academic papers to understand key 

issues and inform practice.  You will select an article to read, evaluate and will present this to the 

class. 

 

Students are expected to: 

• Provide a comprehensive overview of the assigned article, including its main arguments, 

findings, and the broader academic context. 

• Critically evaluate the article, identifying its strengths, weaknesses, and opportunities for 

further research. 

• Pay particular attention to the substantive, conceptual, and methodological contributions 

and limitations. 

• Develop two thoughtful discussion questions that will encourage critical engagement with 

the topic. 

• Propose one or two potential research extensions and discuss the implications of the 

findings beyond academia. 

 

Presentation Format 

• 10-minute presentation using PowerPoint 

• Followed by a 5-minute class discussion 

 

Presentation Content Guide 

1. Problem/Issue and Significance 

o Clearly summarise the main problem or issue discussed in the paper. 

o Explain its academic and real-world significance. 

2. Research Gap Development 

o Explain how the authors establish the research gap. 

o Review key sources cited in the paper’s literature review and summarise their 

relevance. 

o Discuss how these sources help frame the current study. 

3. Research Methodology and Results 

o Describe the research method(s) used. 

o Summarise the key findings. 

4. Conclusions and Contributions 

o Outline the main conclusions. 

o Discuss the article’s overall contribution to the field. 

5. Research Extensions 

o Highlight any future research areas suggested by the authors. 

o Propose two original ideas for further study. 

6. Discussion Questions 

o Prepare two thought-provoking questions to stimulate class discussion. 


