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The J A Valentine Visiting Professorship

1.

The J A Valentine Visiting Professorships in the School of Business and Division
of Science were established by the Council of the University from a gift given to
the 1990 Development Appeal for the furtherance of Business and Marine
Science education at the University of Otago. The awards are intended to
encourage persons of eminence in the fields of Business or Marine Science to
visit the University of Otago.

The Professorships will be available from time to time as funds permit, preferably
annually to persons eminent in their field who are actively engaged in work
related to the educational or research interests of the School of Business or the
Department of Marine Science.

The Professorships will be awarded by the Council of the University on the
recommendation of the Pro-Vice-Chancellors of Commerce and Science
following nominations from the relevant Departments.

The appointment will normally be for a period of four to six weeks.

The person so appointed will hold the title of the J A Valentine Visiting Professor
of Business or the J A Valentine Visiting Professor of Marine Science and will be
appointed an honorary member of the respective Division during the
appointment.

The Professor will receive:

(@) areturn airfare at economy class at a level approved by the University.

(b) reimbursement of actual and reasonable accommodation costs plus a daily
allowance of $80 for meals and incidental expenses.

(c) an allowance up to a maximum of NZ $200 for any actual cost of preparation
of lecture materials to be used while in Dunedin.

The duties of the appointee will be:

(@) to deliver a short series of lectures on some aspect of their subject which may
be of interest not only to students and teachers in the appointee’s own field
but also to a wider University audience.

(b) to initiate or advise on research in their field.

(c) to contribute to the work of the Department of Marine Science or a
department of the School of Business appropriate to their subject expertise.
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