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Dean’s Welcome
I am pleased to share with you the first issue of the re-launched School 
of Business Alumni Newsletter.

The School is proud of the wonderful range of achievements of our 
Alumni – in the world of business, the not-for-profit sector, sporting 
achievements, artistic endeavours and so much more. 

I am always thrilled to hear from Alumni of the School, whether two 
years graduated or 20, and the wheels are in motion to make keeping 
in touch even easier – watch this space!  

And just to remind you that we are a school, I have two pieces of 
homework for you:

1. Visit the University of Otago Alumni & Friends website and update 
your details so we know where you are and what you are up to! 

2. Have you heard of an inspiring story recently about an alumnus 
of the business school?  Maybe a business success, an impressive 
appointment, an award, any achievement at all! Email your 
thoughts to kate.turnbull@otago.ac.nz.

Best wishes to you all for a healthy and prosperous 2010.

professor george benwell
dean, school of business
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 Introducing the Alumni website 
The University of Otago Development & Alumni Relations Office has recently launched their new 
website, complete with the connection tool, Your Otago Link. 

All Otago Alumni can now register on http://www.otago.ac.nz/alumni, update details and receive 
a personal  otagoalumni.ac.nz email address – a permanent email address to use for formal 
correspondence that can be forwarded to any email address you like.  It never hurts to let people 
know you are an Otago grad!

The School of Business network offers Alumni the opportunity to reconnect with fellow Otago 
alumni and friends. Join up to the networks of your choice, track down other registered members, 
sign up for events and more. 

The new website and networks have only recently been launched, so please let us know what you 
think – email kate.turnbull@otago.ac.nz with any comments or suggestions.

http://alumni.otago.ac.nz/Page.aspx?pid=402&chid=3 
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School News
International Accreditation
The School of Business is accredited with the two leading 
international accreditation agencies, the European EQUIS 
and American AACSB. Globally 122 business schools 
have EQUIS accreditation, 579 have AACSB accreditation, 
and approximately only 50 hold both. This provides an 
immediate assurance to all our stakeholders that the 
School is on par with the very best business schools 
around the world.

Undergraduate Internship Programme
In 2009 the School introduced the Undergraduate 
Internship Programme, allowing BCom students the 
opportunity to take a year-long placement with a 
sponsoring company after their second year of study. 
As well as working within the company, they also 
complete academic studies relevant to the work they 
are doing. The students then return to Otago with 
valuable work experience to complete their third year of 
study. Internships/placements are common in business 
programmes around the world, but very few internships 
are available in New Zealand as part of a business degree. 
The programme has been greeted with great interest from 
the business community, with interns finding work at a 
variety of companies including Ernst and Young, CRT and 
ITS at the University of Otago.

“An internship provides an immensely valuable 
opportunity for our students to set themselves apart from 
other business graduates – international experience shows 
the work experience and the maturity they gain are of 
immeasurable value both in their final year of study and 
as they start on their career paths,” Dr James Henry, the 
leader of the project says.  

Dr Henry is a lecturer in the Department of Marketing 
and actively involved with the business community as a 
consultant, advisor and mentor, as well as co-ordinating 
numerous student business projects every year. 

Dr Henry is assisted by internship co-ordinator Jan 
Hudson.  For over 10 years Jan has been involved in the 
delivery of project management and human resource 
management services to a wide range of organisations and 
businesses. She has extensive business networks which 
have helped in introducing the internship programme.

Find out more on the School of Business website, or if you 
would consider hiring an intern, email your expression of 
interest to internships@otago.ac.nz. 

Visiting Executive Programme
The School of Business Visiting Executive Programme 
(VEP) is a seminar series featuring leading national and 
international executives who visit the School to address 
staff and students on topical subjects or their particular 
area of expertise. Visit the School website for information 
about previous seminars.    If you, or someone you know 
(and they don’t have to be an Otago Alumni), could be 
a potential VEP speaker, we welcome any expressions of 
interest. Please email: stephen.geddes@otago.ac.nz.

Centre for Recreation Research Symposium
From March 18-19, the Centre for Recreation Research 
is hosting its 2010 Symposium: Recreation Values and 
Natural Areas.  Symposium themes include adventure 
tourism, technology and innovation in the outdoors, 
ecotourism and socio-cultural value for landscape. For 
more information, visit the symposium website. 

Staff News 
In 2009, Professor Janet 
Hoek (Marketing) received 
two substantial research 
grants to continue her work 
on marketing and public 
policy. Prof Hoek is currently 
involved in research into 
tobacco marketing, branding 
and packaging, and the 
connection between junk food 
and sport in New Zealand. 
Prof Hoek has recently been 
appointed to the New Zealand 
Food Safety Authority Academy to provide advice on 
consumer research.

Professor Rob Lawson (Marketing) and Dr Paul 
Thorsnes (Economics) have secured a $1.05 million 
Foundation for Research, Science and Technology 
(FoRST) grant to learn more about what motivates New 
Zealand households to use energy more efficiently, and 
how society can adapt rapidly to achieve a low-energy, 
low-carbon future. Project contributors include Professor 
Gerry Carrington (Physics, Otago), Dr Janet Stephenson 
(Sociology/ Human Geography, Otago) and Professor 
Barry Barton (Law, Waikato). 

Tourism’s Dr Brent Lovelock and Dr Anna Thompson 
were awarded a $30,000 Sport and Recreation New 
Zealand (SPARC) grant to explore the levels of 
commitment and ‘enduring involvement’ in a number 
of key outdoor recreational activities, and assess the 
personal, social and environmental influences upon this 
involvement. This research will be the first comprehensive 
study of ongoing commitment/involvement in outdoor 
recreation in New Zealand, and will provide data that 
will contribute to the development of effective retention 
strategies by outdoor recreation providers. More strongly 
committed recreationists play a significant role in 
achieving recreational NGO and club goals, and enhancing 
the benefits to the individual participant. 

http://www.business.otago.ac.nz/com/study/internships/index.html
http://www.business.otago.ac.nz/com/study/Visiting%20Executive%20Programme/index.html
http://www.crr.otago.ac.nz/workshops.aspx


3

Associate Professor David 
Duval (Tourism) is leading a 
new study titled Tourism and 
Aviation: Critical Linkages, for 
which he gained a $704,000 
Foundation for Research, 
Science and Technology 
(FoRST) grant. The three-
year study aims to develop 
a deeper understanding 
of the key economic and 
political variables affecting 
international and domestic air 
travel in New Zealand. Dr Duval is Director of the Centre 
for Air Transport Research and Co-Director of the Centre 
for Business and the Environment.

Dr Niven Winchester 
(Economics) has been 
awarded a major European 
Union research grant, 
under the EU’s Seventh 
Framework Programme. Dr 
Winchester is looking at the 
impact of non-tariff trade 
barriers (NTBs) on agri-
food exports. NTBs include 
health and safety regulations, 
competition laws, technical 
standards (e.g., licensing and 
certification regimes) and customs clearance procedures. 
Dr Winchester currently holds a joint position as a 
Senior Lecturer in the Department of Economics at 
the University of Otago and a Visiting Scientist at the 
Massachusetts Institute of Technology. 

Staff of the Department of 
Marketing found great success 
at the ANZMAC (Australia 
and New Zealand Marketing 
Academy) Annual Conference 
in December 2009. Head 
of Department Associate 
Professor Ken Deans was 
elected President of ANZMAC, 
Dr Rob Aitken received the 
Pearson Emerging Educator 
Award, and Professor Janet 

Hoek was made a Fellow (Distinguished Member) of 
ANZMAC and received a “Best Paper in Track” award for a 
paper on nutrition labelling. 

Dr Rob Aitken also won a University of Otago Teaching 
Excellence Award in 2009, and Prajesh Chhanabhai, PhD 
candidate (Information Science) won a place in the top ten 
OUSA Teaching Awards 2009.

Dr Ian McAndrew 
(Management) has been 
appointed by the Government 
as a Member of the 
International Education 
Appeals Authority (IEAA). 
The IEAA investigates and 
adjudicates on complaints 
filed by international students 
under the Code of Practice 
for the Pastoral Care of 
International Students.  Dr 
McAndrew is an experienced adjudicator, having spent 
nine years as a member of the Employment Tribunal and 
six years as a member of the Legal Aid Review Panel.  He 
is presently a lay member of the Lawyers & Conveyancers 
Disciplinary Tribunal.

 

~ what was once the faculty of commerce and law, then the faculty 
of commerce, and then the division of commerce, became the school 
of business in 2000, in order to reflect the international focus of 
the school.

~ in 2009 the school was home to 148 academic staff members and over 
3,500 students taking business programmes. 

~ the 2010 mba class has students from spain, iran, india, the 
netherlands, germany, usa, switzerland, russia and new zealand. 

~ in 2009 the department of tourism celebrated its 20th anniversary. 
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Student News
Skills Active Outdoor Scholarship 
Sandro Carnicelli Filho 
(PhD candidate, Department 
of Tourism) has recently 
been awarded a Skills 
Active Outdoor Recreation 
Research Scholarship. These 
scholarships support and 
recognise individuals who 
have a proven commitment 
to outdoor recreation 
education and training. 
Sandro’s research investigates 
the emotions involved for 
white-water rafting guides, the importance of managing 
these emotions, and the possible impacts on the adventure 
industry in New Zealand. It is hoped the project will 
initiate a broader discussion about the emotional 
preparation of adventure guides in New Zealand, for 
the benefit of outdoor guiding and adventure tourism 
communities around the country.

National Business Case Study League 
Champions
The Otago team were crowned national champions of the 
National Business Case Study League. The Otago team, 
consisting of Nathan Rose (Finance), Claire Jackson 
(Marketing), Scott Cardwell (Marketing), and Tim 
Vaughan (Marketing), believe the case study competition 
is a great way to apply theory learnt in the classroom, and 
really tests their overall business acumen. Teams from six 
New Zealand universities competed in the league, which 
saw them develop strategies for The Warehouse, Sea-Right 
Investments Ltd, and Domain Road Vineyards.

Summer Studentships
In the 2009 Budget it was announced that the Government 
would provide matched funding for up to 1600 university 
students in New Zealand to gain research experience over the 
2009/2010 summer break. Of these, Otago received funding 
for 400 studentships. We caught up with a few of these 
students to find out what they have been up to all summer.

1. Does anyone understand nutritional information?

 Ever turned over the 
McDonald’s tray mat and 
analysed exactly what’s in 
the food you are eating? 
Increasingly, fast food 
companies are making this 
information available to 
consumers.  But do you 
notice it and would you 
know what to do with it? 

 Haidee Ryan, a 
BCom (Marketing)/
BSc(Nutrition) student, spent her summer studentship 
researching parents’ interpretation of nutrition menu 
labelling at quick service restaurants. Her project 
examined parents’ views on three menu formats, 
each of which presented nutrition information in a 
different way.  

 Haidee’s in depth interviews found that few people 
understood kilojoule information or knew how to put 
this in context.  Traffic light labels proved the most 
popular labelling option, with respondents saying 
they found this format easier to read and understand.  
However, respondents disliked traffic lights when these 
were accompanied by detailed numeric information 
on a product’s fat, sugar or sodium content.

 The results will inform a larger quantitative study; 
both studies will help provide evidence quick service 
restaurants can use if they take up the challenge to 
help consumers make more informed food choices. 

2. Heal the mind with a mirror

 Hussam Al-Mahoozi 
(BCom Information 
Science/Marketing) 
has been assisting 
with a Department of 
Information Science 
project called the 
Augmented Mirror 
Box (AMB) – creating 
an augmented reality 
therapeutic device that 
can be used to help with 
rehabilitation for some 
types of limb injuries, such as phantom limb pain, and 
rehabilitation after strokes or surgery.

 The overall goal of the project was to improve the 
ability of the AMB to deceive the human perception of 
reality, to help a person’s brain in believing that both 
of the person’s hands are healthy, functional,  
and painless. 

 Hussam added functionality to the “mirroring” part 
of the AMB, in other words, make a virtual mirror 
do more than just reflect. For example, with AMB an 
image (e.g. a hand) can be reflected, and the reflection 

~ currently school of business 
students are on student 
exchange in argentina, 
australia, austria, belgium, 
brazil, canada, chile, 
czech republic, denmark, 
england, france, hungary, 
ireland, italy, japan, mexico, 
the netherlands, norway, 
scotland, singapore, spain, 
sweden and the usa.

Scott, Claire, Dr John Guthrie, Nathan and Tim
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then moved independently from the original object - 
physically impossible with an optical mirror. Another 
feature is controlling the reflected background or 
environment the hands are placed in. For instance 
even if the hands in reality are placed just in a black 
box, the augmented world shows the inside of an oven, 
fridge, etc.

 The AMB project is one example of the numerous 
opportunities to utilise and further develop emerging 
technologies for new and ground-breaking purposes – 
the challenge being recognising these opportunities and 
developing useful applications to make them a reality. 

3. Tobacco: dangerous to smoke, dangerous to sell

 Georgina Deans, studying 
towards a BCom(Hons) 
in Marketing and a BA 
in Psychology, has been 
analysing retail crime and 
the risk tobacco retail 
displays present.  Several 
public health groups have 
called for the removal 
of the large tobacco 
power walls behind store 
counters, while retail 
industry groups claim 
alternative storage options, such as cupboards or closed 
units, would place retailers at risk.  Georgina took two 
approaches to testing industry groups’ arguments.

 First, she reviewed New Zealand news archives to 
identify reports of retail crimes affecting dairies and 
service stations. These reports suggested that robberies 
of these outlets almost always involved thefts of 
tobacco and cigarettes. Second, she conducted depth 
interviews with owners or managers of dairies and 
service stations, exploring retail crimes and retailers’ 
views on alternative tobacco storage options.  

 Early analyses suggests tobacco presents a major 
security problem for retailers, who consistently agreed 
that criminals targeted cigarettes and tobacco.  Some 
retailers thought the displays promoted sales of 
tobacco, therefore preferred to keep the power walls 
in place, while others supported “out of sight” storage 
units, which they felt would be safer.

 Overall, claims made by industry groups were 
not supported by these retailers - highlighting the 
importance of testing vested interest claims and her 
findings will be an important contribution to an on-
going public health debate.

4. What on earth is puffery?

 A puffed claim is an 
exaggerated statement 
advertisers make to 
enhance their brands’ 
appeal. Puffery is 
deemed legal because 
regulators assume that 
consumers evaluate these 
claims, decide they are 
meaningless, over-the-top 
hyperbole, and so dismiss 
them. However, recent 
findings question this 

view and suggest puffery may influence consumers’ 
behaviour.

 Frith Bishop, a qualified lawyer currently studying 
towards a DipGrad in Marketing, spent her summer 
studentship investigating how variations in puffed 
claims affect consumers’ behaviour. Using six 
puffed claims linked to a fictitious laundry powder 
(corresponding to the six categories of puffery), 
Frith conducted in depth interviews to analyse how 
consumers interpreted the claims. 

 While consumers were sceptical of some claims, they 
were more accepting of others and suggested these 
could make a brand more salient, and more likely 
to be purchased.  The next stage of this research will 
test these preliminary findings in a simulated choice 
context and estimate the claims’ materiality.  

 Evidence that puffery influences behaviour would 
suggest puffery is not processed and then rejected, as 
assumed, and would raise profound questions about 
whether existing consumer legislation adequately 
protects consumers from misleading practices. 

5. Cancer? I’m too young for that. 

 We’ve heard of scaring 
people to death, but the 
graphic warnings on 
tobacco packages try to 
scare people away from 
death by prompting them 
to give up smoking, a 
behaviour that will kill half 
of long term smokers.  

 However, while images 
of blindness or decaying 
lungs have influenced 
older smokers, smoking prevalence among 20-30 
year olds is close to 30%, a figure that suggests other 
warning images may be more effective.  

 Rose Scott, a BCom(Hons) Marketing student, has 
been investigating alternative graphic health warnings 
that could be used on tobacco packages.  Rose 
examined images that featured social themes, such 
as reduced attractiveness, and explored how young 
women reacted to these messages.  

 Her results suggest that young female smokers often 
dismiss images displaying the future health risks of 
smoking because they do not believe they will be 
affected by these.  However, symbolic images provoked 
stronger reactions, particularly if these presented risks 
to physical attractiveness.   

 Given the high levels of smoking prevalence among 
young women, Rose’s findings will provide important 
information about images that could more effectively 
promote cessation among youth demographics.

~ calling all tourism and 
marketing graduates...
dunedin is developing a 
new brand position. check 
out the dcc website for 
more details. 

http://www.dunedin.govt.nz/news/january-2010/nationwide-search-to-deliver-city-promotion
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Alumni Stories
Where is the love in business today? 

Jason Leong regularly uses words such as karma, 
love and friendship when describing his approach to 
business. According to Jason, there is simply not enough 
cooperation, collaboration and friendship in business 
today. So he did something about it.

In 2008, Jason (BA Otago, and currently completing  an 
Otago MBA) along with fellow entrepreneurs Pierre-
Emmanuel De La Bussiere, Tim Calder (BCom/MEntr 
Otago), James Wigglesworth (MCom(Hons), Auckland) 
and Francois Bondiguel (PGDipCom Otago, MBA 
ESDES), founded The Distiller technopreneur incubator, 
based in the University of Otago’s Centre for Innovation 
and with the support of the School of Business. 

The group members knew it can be a lonely, challenging 
time starting a new business, so The Distiller provides 
a space for kindred spirits to share a workspace, ideas, 
experience and expertise – and negotiate the often rocky 
road towards business success alongside others in the same 
position. 

It also provides the opportunity for social networking 
and over the last 12 months has brought together many 
young entrepreneurs with seasoned business people.  The 
Distiller works closely with several academic programmes 
including the Master of Entrepreneurship.

So, is the concept of The Distiller working? Jason’s 
Distiller-based company PocketSmith (founded with 
James and Francois) is a personal finance web application. 
This calendar-based tool allows users to budget better, 
spend more wisely and achieve financial goals. With over 
10,000 users in 95 countries (and many more countries in 
the pipeline), a 2009 TUANZ Innovation Award (selected 
over Air New Zealand and Fonterra) and an honourable 
mention in North and South’s New Zealander of the Year – 
PocketSmith is one very successful Distiller protégé!   

It should come as no surprise that the face of global 
business is three desks in a communal office in Dunedin. 
Dunedin’s entrepreneurial spirit is thriving, with an ever 
increasing range of resources and organisations available 
to support and nurture emerging entrepreneurs, including 
the Dunedin City Council’s Economic Development 
Unit, the upstart Business Incubator, Dunedin 
Fashion Incubator, Dunedin ICT Business Cluster, the 
University of Otago Centre for Innovation, Audacious 
Student Entrepreneurs Challenge, and the Master of 
Entrepreneurship programme. 

Emission trading & carbon

Whatever side of the climate-change debate you sit, there 
is no denying that expertise in emission trading schemes 
and calculating carbon footprints is hotly in demand – as 
one Otago MBA graduate has found.

Originally from Germany, with qualifications and 
experience in business and computing, Jorit Nühs 
graduated with an Otago MBA in 2008. With a passion 
for the environment, it was a course on sustainability that 
was a major factor in Jorit choosing Otago for his MBA 
studies. Sustainability is a subject not often found in  
MBA programmes. 

Now a consultant with AbacusBio, the Dunedin-based 
agribusiness consulting and new business development 
firm, Jorit manages projects in the areas of both 
sustainability and the IT sector – a perfect match. Recent 
projects include: 

• A UK-based economic/cost-benefit analysis project 
considering the economic benefits over time for 
industry and society if greenhouse gas emissions are 
reduced through genetic improvement of livestock. 

• Project managing aspects of a software development 
project called “Alliance HoofPrint”, an on-farm, 
farmer-friendly, web-based measurement tool for 
greenhouse gas emissions (and mitigation through 
forestry). 

• A process mapping and IT strategy project to identify 
all processes, programmes and the IT infrastructure 
currently utilised by a Primary Health Organisations 
in preparation for the future merger of all Otago and 
Southland PHOs. 

“Despite disappointing Copenhagen negotiations, carbon 
trading is here to stay and will affect every business and 
individual person,” says Jorit. With his Otago MBA, a 
perfectly tailored job, and a love of the lifestyle, Jorit can 
think of nowhere better to continue his work tackling 
climate change than Dunedin.

 

PocketSmith (from left, Francois, Jason, James) 

~ the school of business has 
been awarded the status of 
fairtrade workplace, and 
dunedin was new zealand's 
first fairtrade city, 
alongside wellington.
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Alumni Achievements 
Peter Gulliver (BCom/PGDipCom 1995), partner at 
Deloitte, Dunedin: awarded NZ Institute of Accountants 
Young Chartered Accountant of the year 2008. 

In 2009 Eion Edgar (BCom 1967) became Sir Eion Edgar, 
after becoming a Distinguished Companion of the NZ 
Order of Merit (DCNZM) in 2003. In February 2010 Sir 
Eion was named Senior New Zealander of the Year by 
Prime Minister John Key.

Dr Rod Carr (BCom Economics 1981, LLB 1993) 
was appointed Vice-Chancellor of the University of 
Canterbury in late 2008.

Trevor Scott (BCom Accounting, 1964) awarded honorary 
degree of Doctor of Laws from the University of Otago in 
December 2009. 

Dave Shoemack (BCom (Hons) Marketing 2005) recently 
won the Rookie Marketer of the Year Award at the 2009 
TVNZ/New Zealand Marketing Awards ceremony for his 
work as Brand Manager with the DB Export Gold and 
Export 33 brands.  Dave had a successful 2009 with the 
Export 33 brand also striking gold at the 2009 BrewNZ 
Beer Awards, being awarded the Best in Class trophy 
under the category ‘Best Reduced Alcohol, Reduced 
Carbohydrate and Gluten-Free Beer’.

Alison Shanks (BCom(Hons) Marketing, 2005) Individual 
Pursuit world Champion 2009. 

Following the 2008 national election Bill English (BCom 
Accounting, 1985) was appointed Deputy Prime Minister 
of New Zealand, and Michael Woodhouse (BCom 
Accounting, 1993) a National Member of Parliament.

Dr Hongzhi Gao (MCom Marketing 2004, PhD 2009), 
appointed  Senior Lecturer in the School of Marketing and 
International Business at Victoria University, and Associate 
Director of the New Zealand Contemporary China 
Research Centre (a collaboration between Victoria, Otago, 
Canterbury and AUT universities). 

Dr Arianne Reis, a recent PhD graduate of the 
Department of Tourism, has been appointed to a three-
year postdoctoral position with the newly established 
Centre for Tourism, Leisure and Work at the Southern 
Cross University in Australia. With research interests in 
nature-based tourism and sport tourism, Reis will be 
developing her own research agenda and seeking external 
funding for new projects.

Look out for Richard Henry (BCom Accounting, Finance, 
DipGrad 2006) on TVNZ’s ‘The Apprentice New Zealand’.

Do you know of any recent Otago business alumni 
achievements?  We are always interested in hearing what 
our Alumni are up to, and celebrating their successes! 
Email kate.turnbull@otago.ac.nz with any suggestions, 
including contact details if possible.
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Obituary
Mr Jim (James Archibald) Valentine (03.01.22) passed away on in 
December 2009. Mr Valentine was an Alumni of the Department of 
Accountancy & Business Law (BCom, Accounting 1947), a member of 
staff in the Department (1948-1969), and Chancellor of the University 
of Otago (1982-1992). 

Former University of Otago chancellor Judith Medlicott said Mr 
Valentine played a prominent role in the New Zealand business 
community, in education (both as a teacher and administrator), and in 
the development of his own profession. 

“He brought dignity and the wisdom of experience to the role of 
chancellor of the university. With typical modesty he once said, ‘You 
don’t do it all by yourself. The knack is to let others get the credit’.”

Mr Valentine died at Dunedin Hospital on December 30, 2009, in 
his 88th year. Husband to the late Shirley, he is survived by sons Iain, 
Murray, Ross and Derek.

The JA Valentine Visiting Professorship was established in 1990 to 
encourage persons of eminence in the fields of business to visit the 
University of Otago. 

Excerpts reproduced with permission from the Otago Daily Times.

~ all bcom students are now required to take a range of first-
year papers covering accounting, e-business, economics, 
finance, information systems, management, marketing 
and statistics, ensuring every otago bcom student has a 
comprehensive understanding of the fundamentals of business. 
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Continue your involvement with the School of Business
You may no longer be attending lectures, sitting exams or spending afternoons at the Cook, but your link to Otago doesn’t 
have to be just memories. There are many ways for our Alumni to get involved in School activities:

• Make an employer presentation, hire a graduating student, or take on an intern for a year.
• Become the topic of a staff or student research project
• Be a VEP speaker
• Upskill with an Executive Education short course or embark on the Otago MBA or dBA. 
• Offer a scholarship or prize
• Get career advice and assistance – contact the Career Development Centre or search job postings on CareerHub  
• And more!

If you would like to become involved with the School in anyway, we welcome all enquiries, email business@otago.ac.nz.

School of Business Alumni Newsletter
University of Otago February 2O1O
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http://www.business.otago.ac.nz/com/study/Visiting%20Executive%20Programme/index.html
http://www.otagoshortcourses.co.nz
http://www.otagomba.com
http://www.otagomba.co.nz/dba_course
http://www.otago.ac.nz/careers
https://careerhub.otago.ac.nz/Login.chpx?ReturnUrl=/Default.chpx

