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From the Dean’s Desk
As I write our focus here is on our friends in Christchurch and the 
people of Japan as they face the long road to recovery from the 
massive earthquakes.  I send my best wishes to all of you affected in 
any way by these tragedies. 

As 2011 unfolds, the aftermath of the earthquakes will have an 
impact on life here in New Zealand, in Japan and in some way on 
the world.  The issues in the Middle East will also have an impact.  
As much as these are geophysical and political events, they have an 
impact on business and the economy.  Our work here at the Otago 
Business School and the work of our alumni in New Zealand and 
around the world, plays a part in some small way in the future 
direction of the global economy.  

These are uncertain times, but in uncertain times it is important 
that we continue to find better ways to conduct business and also 
educate young people ready to up the challenge in this changing 
world.

This Alumnews brings you the latest update on what we are up to 
here at the School and what you, our Alumni, have been doing.  
You are always welcome to contribute to the School – through the 
newsletter, through research suggestions or by visiting and sharing 
your experiences with our current students.

I look forward to hearing from you 

professor george benwell
dean, otago business school

School of Business Alumni Newsletter
University of Otago March 2011
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Alumni Stories
Dunedin – It’s Still Alright Here
While many of his 
contemporaries are basing 
themselves in London, 
Singapore or Sydney, Jono 
Bredin believes Dunedin offers 
plenty.

The 25-year-old BCom graduate 
(2006) says there are real 
business opportunities in the 
city and across the province … and he wants his fellow 
Generation Y peers to take note.

Jono believes Dunedin boasts wonderful facilities in 
the university and a ‘production line’ of technology and 
research along with myriad attractions and infrastructure 
such as the Forsyth Barr Stadium and Academy of Sport, 
all of which create a steady stream of opportunity for 
young people. He says it’s vital to the city’s future that 
young people are lured to stay and set up businesses, and 
people like him had to take the lead.

“It’s up to us to be proactive. We want to be involved,” he said.

To sell Dunedin and Otago Jono uses the dual platforms of 
the Dunedin Young Professionals and the Otago branch of 
the NZ Institute of Chartered Accountants (NZICA). Both 
groups work alongside tertiary students in their final year of 
study. Jono’s strategy to ensure people succeed is to ensure 
the establishment of meaningful relationships through 
developing contacts and engendering inclusive leadership.  

Head of Tax at Keogh McCormack in Dunedin, 
Jono won the future business leader category at last 
November’s Westpac Otago Chamber of Commerce 
Business Excellence Awards with his leadership qualities 
acknowledged earlier through being a finalist in both 
the 2008 and 2009 NZICA outstanding new member 
leadership award and inclusion in last year’s young New 
Zealand business leaders delegation to Japan to learn 
about that country’s economy, politics and culture. And 
there he sees real potential for the nurturing of future 
economic and business relationships.

Away from his tax and leadership duties, Jono is heavily 
involved in netball. He has umpired in 26 netball 
internationals including last year’s Commonwealth Games, 
is deputy chairperson of the Dunedin Netball Centre and 
is convenor of the Netball Otago umpire assessment panel. 
His wife Marise, a medical student, is also a netball umpire.

(Otago Daily Times, 27th December 2010)

Lemalu’s London Longings
Dunedin born and bred, 
Selena Lemalu (BSc 
Information Science 1999) 
firmly believes her degree has 
stood her in good stead to 
take on any business problem 
involving data and information 
and systems through a 
combination of technical skills, 
the right attitude to working 
with clients, an ability to be 
part of a team and to see the 
bigger picture.

Prior to embarking on her BSc Selena completed a BA 
(Hons) in French language and literature (1995) and 
was posted as a teaching assistant in Lyon, France from 
September 2006 to May 2007.

After completing a Junior Fellowship with the Department 
of Information Science, Selena considered postgraduate 
studies but the idea of joining her brother, internationally 
acclaimed opera singer Jonathan, in London and gaining 
further overseas experience proved too strong. There 
was also a student loan to be paid off and Selena moved 
to London in 2001.  After initially not being able to 
pursue her profession due to working visa restrictions 
and then being tied to the data analyst job description 
in her extended work permit, she became a free agent as 
a permanent resident and also changed her job title to 
Business Information Analyst.

Selena is now a Management Information professional with 
EC Harris which advises clients in planning and executing 
strategies that optimise the construction, operation, use 
and ownership of built assets. Her career-defining moment 
was when she took on the responsibility for producing the 
company’s KPIs in 2004.  Rather than simply producing 
accurate and timely Excel spreadsheets, she used the 
opportunity as a stepping stone to understanding the 
strategic context and measurement methodology.  A 
real passion for strategy, performance measurement and 
effective MI provision followed and this enabled her to 
think more like her clients, a number of whom were in 
senior leadership roles including the Chief Executive.

Now reporting to the Chief Financial Officer, Selena is in 
a better position to be reviewing delivery to performance 
measures as well as mining multi-disciplinary data for 
insights operationally and strategically.  Selena’s future 
development plans include up-skilling herself in the 
emerging discipline of information visualisation and 
analytics, while still hoping to “one day be a user of or be 
involved in the implementation of a Business Intelligence 
system.”

New Business New Zealand head
The star continues to rise for 
Dunedin accounting partner 
Phil Broughton with his 
election as president of Business  
New Zealand.

A consulting partner (business 
and consulting services) at 
Polson Higgs, Phil graduated 
from Otago with a BSc (1975) 
and, after a spell on his OE, 
completed a BCom (1981). 
He specialises in the development of strategic and 
business plans, and conducts a Mäori business mentoring 
programme. He also has extensive experience in training 
including course development and presentation. 

Phil is the president of the Otago/Southland Employers’ 
Association, is chairman of the Dunedin Primary 
Health Organisation and deputy chairman of the 
national Advertising Complaints Board. Through his iwi 
connection – he is of Ngai Tahu/Kahungunu descent – 
Phil serves on the board of Ngai Tahu Tourism.

After many years working on Treaty of Waitangi issues 
Phil, who is a long time passionate advocate of Mäori 
business, is currently immersed in a major project for 
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the Retirement Commissioner Diana Crossan aimed at 
improving the financial literacy of the Mäori community. 
To assist the promotion of Mäori business in the south, he 
helped develop KUMA, a 60-member Otago/Southland 
Mäori business network, which the School of Business is 
also part of.

Phil’s role with Business New Zealand will involve setting 
policy and direction along with providing leadership on a 
wide range of ever-evolving issues. He is the first president 
from Otago/Southland for more than 20 years. 

Hot, Hot, Hot…
Highly Flammable, a Dunedin-based entertainment 
company, sounds hot… and it is.

Established by Logan 
Elliott, who will 
complete his MEntr in 
June having graduated in 
Molecular Biotechnology 
in 2009, and Dan Hendra 
(Performing Arts, 2008), 
Highly Flammable 
utilises a mixture of 
fire performance, stilt 
walking, humans statues 
and glow to entertain 
and enthral.

To these artistic 
managers HighlyFlammable represents entrepreneurship, 
creativity, innovation, passion, inspiration and “the things 
dreams are made of”. 

Others think so too with Highly Flammable recently 
completing a highly successful national tour where the 
troupe performed at a range of events including the 
midnight New Year’s show in front of 25,000 people at 
the annual Rhythm and Vines Festival in Gisborne. There 
have also been a multitude of bookings at various national 
festivals, balls, sporting events, weddings and conferences as 
well as a variety of corporate, private and community events.

A totally enthusiastic Logan says Highly Flammable is 
currently “my life, it’s exciting, it’s amazing and I love it”! 
Such has been the success generated to date he and Dan 
have every right to be so upbeat.

So the next time you want to greet your conference guests 
with unusually tall Victorian styled characters, create a 
wow factor at your wedding, set up giant statues as the 
centrepiece of a weekend reunion, or want to apply the heat 
with a vibrant, zesty, world-class fire show, you know who 
to call: Logan Elliott.

Have phone, will travel
Smartphone owners may not 
yet realise it but they’re walking 
around with a mobile tourism 
information service in their 
pocket.

In what has been labelled the 
most exciting opportunity for 
the tourism industry since the 
introduction of maps and guide 
books decades ago, Dunedin company iVisit has developed 
a smartphone application called XplrNZ.

Under the guidance of Otago MEnt Pierre-Emmanuel 
Perruchot de La Bussiere, XplrNZ features interactive 
maps of New Zealand along with an accommodation 
search and booking system. AA Tourism backed the iVisit 
concept from a shortlist of three because of the company’s 
size and potential. Pierre-Emmanuel says while everyone 
doesn’t yet have a smartphone “this is changing quickly”.

The free application uses GPS and cell phone positioning 
to ascertain area-specific information and the ability to 
offer deals particular to that location. More than 5,000 
AA Tourism clients are listed on the application. It is 
expected to be a popular addition to information available 
around the time of the 2011 Rugby World Cup and Pierre-
Emmanuel plans to launch a similar package in Australia.

Pierre-Emmanuel came to Otago from France in 2007 to 
study for his MEntr and he is also a co-founder of The 
Distiller, an independent non-profit project focussed on 
technology-related entrepreneurial ventures.

(Otago Daily Times, 29th December 2010)

Award winning dissertation
Christiane Wong (BCom (Hons), 
Marketing 2009) is making a 
real difference in her work with 
Colmar Brunton’s Social Research 
Agency in Wellington.

Alongside clients in the not-for-
profit and government sectors, 
Christiane embraces social 
research for those organisations 
in her project management role – one for which she says 
her degree prepared her well. 

Her position as a Client Executive follows a stellar 2010. 
Over the last 12 months Christiane has had her final year 
dissertation published in the leading journal Tobacco 
Control.  A conference paper outlining her work received 
the “Best in Track” award for the Branding Track and 
went on to receive the Best overall conference paper 
award (following a review of more than 450 papers) at the 
annual Australian and New Zealand Marketing Academy 
Conference in Christchurch last December.

Entitled ‘Estimating the Effects of Plain Packaging: A New 
Frontier in Tobacco Control?’, Christiane’s dissertation 
explored residual tobacco marketing, which persists, 
despite restrictions on advertising.  In particular, she 
explored cigarette packaging and branding, which remain 
important strategic tools tobacco marketers use to 
communicate brand values. 

Because this brand imagery promotes smoking 
experimentation and reinforces smoking, tobacco control 
researchers have argued for two regulatory measures: 

www.highlyflammable.co.nz
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stronger and more salient on-pack warnings, and plain 
or generic packaging. Christiane’s project involved an 
experiment where 292 young adult smokers participated in 
a stated choice study that estimated how  varying levels of 
brand imagery and health warning sizes affected young adult 
smokers’ brand preferences and cessation-related behaviours. 

Her research found that plain packs featuring large graphic 
health warnings were less attractive and more likely to 
promote cessation among young adult smokers than fully 
or partially branded packs. She says the findings support 
the introduction of plain packaging and highlight the need 
to use the unbranded package space to feature larger health 
warnings, as these would further promote cessation.

Christiane says it is pleasing to know her research is 
contributing towards combating a serious public health 
problem that kills 5,000 New Zealanders each year, and 
she pays due credit to Professor Janet  Hoek, who played 
a major role in developing her project into an award 
winning conference paper.

Town and gown link vital
Newly elected Otago Chamber 
of Commerce President Peter 
McIntyre (BCom, 1999) has a 
vision…

He wants to bring all relevant 
parties together to drive 
growth within the province 
and he sees the Chamber 
as the catalyst, especially in 
strengthening links with the University.

“There are lots of important drivers of growth in Otago 
that need to be harnessed, such as education, offshore 
oil exploration, health, tourism, engineering and 
manufacturing,” Peter says.

“We need to try, as a city, to bring together the 
organisations that can drive that growth. The Dunedin 
City Council, the Otago Regional Council, the Chamber, 
the University of Otago and Otago Polytechnic all need to 
work together to grow the city’s economic wellbeing.” 

Peter says he gets frustrated when he hears people in 
Otago talk about the province’s lack of growth.

“We have to act fast and it’s not about reinventing the 
wheel. There are many international studies that can be 
used,” he says, noting the likes of Portland in the United 
States which built growth on its ‘quirkiness’.

A major goal Peter has set himself is a reinforcing of the 
relationship between the Chamber and the University 
and Polytechnic which represent the largest contributors 
to the city’s economy. With 2011 seeing the Chamber set 
to celebrate its 150th year and early Chamber members 
advocating the establishment of the University in 1869, 
Peter says there needs to be a more formal way of 
communicating with and learning about the key issues 
affecting the University and Polytechnic which are so 
crucial to Dunedin’s wellbeing.

Peter is a partner at Craigs Investment Partners in 
Dunedin and along with his Otago degree holds a diploma 
in wool technology from Lincoln University, a graduate 
diploma in business studies from Massey University and a 
New Zealand Stock Exchange diploma. He is a member of 
the Otago Community Hospice board and New Zealand 
Hospice board as well as a director of Biz Otago. 

Otago MBA
MBA35 – Class of 2011
The 20 members of the latest MBA intake (MBA35) have 
been inducted, met their mentors and are now knuckling 
down to the rigours of the months ahead.

And, as has become the norm, the programme has 
attracted a kaleidoscope of nationalities and business 
sector experience.

Thirteen countries are represented in MBA35 – Pakistan, 
India, Kazakhstan, USA, Hong Kong, Canada, Russia, 
South Africa, UK, Germany, China, Zimbabwe and New 
Zealand – with such diverse business interests as shipping, 
pharmaceuticals, IT, hospitality, law, education and 
engineering on show.   The programme also has 18 part 
time students with the classes a vibrant combination of 
those in work and those studying.

The Otago MBA offers a competitive career advantage 
with those involved able to access a world-class teaching 
staff along with an impressive and enthusiastic group of 
mentors. Each full-time student has a specific mentor 
assigned to them from the local Dunedin business 
community in what will be a year-long partnership.  

Cable Guys – MBA 12 & 26 and their Otago 
Mates
By mid-2013 all New Zealand users of Netbooks and iPads, 
and those of us who use such social media outlets as Flickr, 
Facebook and YouTube may well go down on bended 
knee to a group of Otago School of Business and Otago 
University alumni, headed by John Humphrey (MBA12).

Of the current Pacific Fibre eight-person management 
team which aims to build a 13,000 kilometre broadband 
submarine cable connection between Australia, New 
Zealand and the United States, six are Otago graduates. 

The Otago Pacific Fibre team and their roles are:

~ John Humphrey, Co-Founder and Chief Technology 
Officer - MBA12, Otago; MSc, Imperial College 
London; BSc/PGDipSci, Otago.

~ Michael Gleissner, Chief Financial Officer - MBA26, 
Otago; LLB (Hons) Leeds.

~ Mike Constable, Director Business Development - 
BSurv, Otago; MBA Henley Management College, UK.

~ Mark Kuper, Director of Sales - DipPhEd, Otago.

~ Anchali Anandanayagam, In-house Legal Counsel - 
LLB/BA (Hons), Otago.

~ Alison Lindsay, Lead Legal Counsel – LLB/BA, Otago.

The cable, with a 5.12 Terabits/sec capacity (upgradeable 
to more than 12 Terabits/sec), is five times the current 
capacity available to New Zealand users and will cost 
$US350 million to construct and lay.

With 90% of New Zealand’s Internet access requiring 
international connections, addressing the need for greater 
international bandwidth is paramount.  With New 
Zealanders and Australians currently paying significantly 
more than customers in most developed countries, Pacific 
Fibre also intends to ensure more competitive pricing.

John, a co-founder of the Pacific Fibre venture, is making 
sure the right technology is selected, while Michael was 
recently appointed to raise the finance required to build 
the cable.  Mike will oversee the process of building the 
cable and Mark is already pre-selling capacity.  Alison and 

www.pacificfibre.net
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Anchali are responsible for providing legal counsel and 
writing the multitude of complex contracts surrounding 
the investment, build and selling processes.

Among Pacific Fibre’s backers are Kiwis Sir Stephen 
Tindall, Sam Morgan, David Kirk, Gareth Morgan and Rod 
Drury.  The investor list also includes Peter Thiel, founder 
and ex CEO of PayPal and on the board of Facebook, and 
Craig Winkler, founder and ex CEO of MYOB.

Staff News
Historic appointment at Otago:
Leading Psychology researcher 
Professor Harlene Hayne, 
ONZM, will succeed Professor 
Sir David Skegg as the 
University of Otago’s next 
Vice-Chancellor when Sir 
David steps aside at the end 
of July. 

She will be the first woman 
to hold the post in the 
University’s 142-year history.

Currently the University’s 
Deputy Vice-Chancellor, Research and Enterprise, 
Professor Hayne is highly-regarded for her dynamism and 
decisiveness, qualities she acknowledges will be well tested 
by the challenges ahead. These include securing sufficient 
funding to attract and retain the world-class scholars vital 
to maintain the University’s high-calibre teaching and 
research programmes. Professor Hayne is also adamant 
Otago must continue to attract the best and brightest 
students from throughout New Zealand.

Her current role as Deputy-Vice-Chancellor, Research and 
Enterprise, has Professor Hayne charged with fostering the 
continued research excellence of the University. She is also 
responsible for the commercialisation of the University’s 
intellectual property and for building research links with 
the private sector.

Professor Hayne’s academic credentials are also impressive, 
having built an enviable reputation as a leading researcher 
in the field of memory development in infants, children, 
adolescents and adults. Her work in this area has been cited 
in legal proceedings both nationally and internationally.

Staff News

New Staff for the Department of Economics
Andrew Coleman (Ph.D., 
Economics, Princeton 
University, 1998) joined 
the Economics Department 
in December from Motu 
Economic and Public Policy 
Research, Wellington.  He has 
also worked at the University 
of Michigan, Ann Arbor.  
Andrew is working part time at Otago and continuing his 
role at Motu as well.

Andrew uses disaggregated computer based models 
and historic data sets to research the way that transport 
networks affect prices and production patterns across space. 
At Motu he developed multiple agent computer-based 
models to examine the incidence of demographic change 
and taxes on the economy. In a busy 2010, Andrew was also 
a member of New Zealand’s Savings Working Group.  

Joining the Department later this year will be Prof Steven 
Stillman (ex-MOTU), Dr Steffen Lippert (from Massey 
in Palmerston North) and Dr Trent Smith (joining the 
department from Washington State University).

Prime Minister’s Annual Business 
Scholarships
Professor Colin Campbell-
Hunt (Management) has 
been appointed to the 
selection panel for the 
Prime Minister’s annual 
Business Scholarships. Colin, 
with his fellow panellists, 
is reviewing applications 
for the scholarships and 
recommending recipients to the Minister for Economic 
Development and the Prime Minister. The other panel 
members are Peter Chrisp (Chief Executive, New Zealand 
Trade & Enterprise) and Wendy Lush (Human Resources 
Manager, Tait Radio Communications Ltd).

Tobacco Control Research
Professor Janet Hoek 
(Marketing) is visiting 
Villanova University in 
Pennsylvania in May as a 2011 
Distinguished Researcher 
and will be giving a public 
lecture on her tobacco control 
research. The US Food and 
Drug Administration (FDA) 
recently assumed responsibility for some aspects of 
tobacco control and it plans to introduce pictorial health 
warnings. These will almost certainly be challenged by the 
powerful tobacco industry. 

During her week at Villanova Prof Hoek will visit the 
Centre for Marketing and Public Policy where she will 
meet staff involved in tobacco control research, food 
labelling and prescription medicine advertising. Prof Hoek 
has also received a Fulbright Travel Award scholarship 
which will allow her to visit the Centre for Tobacco 
Research and Education, a large and active research centre 
at the University of California – San Francisco. While at 
UCSF she will collaborate with researchers examining 
social smoking behaviours and tobacco health warnings.

* a limited number of rooms 
have been held at the executive 
residence for those looking to be 
at the rugby world cup matches 
scheduled for dunedin's new 
forsyth barr stadium.

school of business alumni will be 
most welcome.

further details can be found 
by contacting the executive 
residence.

www.otago.ac.nz/execres
www.otago.ac.nz/execres
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New Head of Department for Information 
Science
Associate Professor Michael 
Winikoff is the new Head of 
the Department of Information 
Science. Interested in software 
engineering, programming 
languages and logic and formal 
methods, Michael enjoys 
researching more efficient 
methods of creating software. 
In recent years he has focussed 
on software which exhibits 
flexible and robust behaviour, 
capabilities especially attractive for those operating in 
environments prone to failure or highly dynamic. 

Tourism Host Master of Wine
The Tourism Department 
hosted Dr. Steve 
Charters, Professor of 
Champagne Management 
at the Reims Management 
School in France over 
the Summer School 
period. While here Steve 
ran a series of seminars, 
tasting sessions and classes and assisted Dr Richard Mitchell 
in a research project investigating the success of the Central 
Otago wine phenomenon. Having worked in the Australian 
wine industry and as a teacher at Edith Cowan University 
in Perth, Steve develops research and courses relevant to 
the champagne industry and wine business generally. He is 
also a member of the editorial board of the Journal of Wine 
Research and the International Journal of Wine Business 
Management. He is one of only 240 members of the Institute 
of Masters of Wine in the world.  

Cybercrime Highlighted to Legal Fraternity
In January Dr. Hank Wolfe, 
an Associate Professor in 
the Information Science 
Department, was invited 
to present to the Australian 
Supreme and Federal Court 
judges at their annual meeting 
held in Wellington. The 
conference was hosted by New 
Zealand’s High Court Justice 
Paul Heath and his staff. More 
than 80 of the conference’s 
judges were present at Hank’s address, which discussed 
cybercrime issues surrounding the use of the internet, 
specifically fraud and child pornography.

The Wellington address followed on from Hank’s previous 
presentation in March last year to the New Zealand 
Supreme, Appeals and High Court Judges’ conference. 
An IT professional since 1959 and an Internet user since 
1970 when it was called ARPANet, Hank is an old hand. 
He has spoken by invitation in more than 25 countries 
around the world.  He is also an internationally renowned 
IT luminary whose primary concern is with Information 
Assurance (the current euphemism for computer security) 
and continues to receive both national and international 
invitations to speak. Hank was recently awarded an 
Otago Research Grant for 2011 with his research focused 
on analysing second hand hard drives to determine the 
existence of confidential or personal information.

Greenhouse Gas Emissions Affect Company 
Stock Price
Savvy investors would do 
well to scrutinise how much 
greenhouse gas a company 
produces before buying stocks 
in that company. Associate 
Professor David Lont 
(Accountancy & Finance) has 
been part of a multi-national 
research project which shows 
there is a direct link between 
the amount of gas a company 
produced and the value of its 
stock. Joining researchers from the University of California 
and the University of California, Berkeley, Assoc Prof Lont 
analysed four years of data (2006-2009) on firms listed on 
the Standard & Poor’s 500 and five years of data (2005-
2009) for the top 200 publicly traded firms in Canada. The 
researchers found that the greater the carbon emissions, 
the lower a company’s stock, all other factors being 
equal. They also discovered that markets respond almost 
immediately when a company reports an event that could 
affect global climate change, with stock values responding 
the same day as the disclosure. 

Assoc Prof Lont says the study also has implications for 
New Zealand with companies not disclosing carbon 
emission information not escaping market scrutiny. While 
mandatory disclosure of greenhouse gas emissions from 
1 January 2010 for participatants in the New Zealand 
Emissions Trading Scheme (ETS) will ensure a more level 
playing field and help determine the valuation impacts 
of such emissions more accurately, firms in the United 
States are bound by a rule that mandates disclosure of 
any information material to stock values. As a result, 
about half of large U.S. firms report greenhouse gas 
emissions through the Carbon Disclosure Project, a British 
organisation representing mostly institutional investors.

* keep in touch

you may not want to blow your 
own trumpet but we would really 
enjoy hearing stories about our 
graduates and to be able to share 
those achievements with fellow 
alumni.

you may have a friend or 
colleague whose successes we 
can share in the next edition of 
alumnews. please send us some 
details which will allow us 
to 'ring their bells', tell their 
stories.

any suggestions would be 
welcome. please contact:

steve davie, alumni relations.

6
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School News
Alumni Survey
Thank you to the many Alumni who responded to our 
survey in the last issue of Alumnews. This is the first 
alumni survey the School of Business has conducted in 
some time, so it was purposely very brief. The response 
was excellent, with many of you providing very considered 
and helpful comments. The survey has provided us with 
some important statistics to support our international 
accreditation and has reminded us once again of the very 
special bond between Otago and its Alumni. We value each 
and every one of our Alumni, whether you have just begun 
your working life, or are now retired, so we thank you for 
taking your time to complete the survey, and the many 
offers of assistance we received. 

Graduate Destinations Survey
After the success of our alumni survey, we have developed 
a survey to find out where recent graduates have ended up. 
This survey will be conducted three times a year around 
our major graduation ceremonies and we offer a prize of 
$250 of Air New Zealand travel as an incentive to take part. 
The lucky winner from the August graduation ceremony 
was Alasdair Johnston who completed an MEntr. 

Information Science
The Department of Information Science is currently 
in the process of forming an Industry Advisory Board, 
comprising members from a broad range of industries, 
including people of significant standing within the 
business community. 

The board will provide advice to the department on 
industry needs, graduate skills and attributes, and 
curriculum development; and will consist of companies 
who have, or are developing, a close relationship with 
the department (e.g. through internships, joint projects, 
sponsorship, consultancies, guest lectures). 

Additionally, members of the board are expected to 
become familiar with the department’s activities and 
offerings (at a high level) and to be advocates for the 
department. Suggestions for board membership (company 
or individual) can be made by making contact with: 
Dr. Melanie Middlemiss, Research and Industry Relations 
Coordinator, Department of Information Science.

Internship Programme
At the completion of their 
second year of study, Otago 
School of Business BCom 
students have the chance to test 
themselves in the workforce, 
integrate theory and practice, 
make more informed career 
choices, and tailor their degree 
specifically to targeted future 
goals through the Internship 
Programme. 

The programme involves paid 
employment for a minimum 
of six months (maximum of 15) while completing the 18 
point BSNX 301  distance learning paper. If an internship 
is six months long, the paper is completed in one semester, 
while a full-year internship can be spread across two 
semesters. Individual employers decide the length of the 
internship. 

Preparation for potential internship begins early in the 
second year of study with compulsory attendance at a 
six-session programme covering CV’s, cover letters and 
interview preparation; interview practice (culminating 
with a mock interview with an HR professional); academic 
requirements of an internship; and professional skills.  

Successful internees won’t attend lectures or tutorials 
but will work for an employer in an area relevant to their 
field of study while completing a range of work-related 
academic assessments. The successful completion of 
 BSNX 301 adds 18 points towards the intern’s 
degree. Working with the University of Otago Career 
Development Centre, the Internship Office at the School 
of Business provides a dedicated internship service – 
liaising with employers to develop quality placements, 
preparing students for their internship and supporting 
them throughout their year as an intern. Throughout the 
internship students have the support and assistance of a 
workplace mentor, an academic mentor (an academic staff 
member of the School of Business) and the Internship 
Coordinator. 

Student applications for places in the 2012 Internship 
Programme close on 27 May. Employers who are 
interested are welcome to make contact as well. For further 
details contact programme co-ordinator  
Julie Pearse.

 ~ Otago’s programme is different from any other  
  in New Zealand with a priority being to meet  
  the needs of the business community and  
  individual employer. The programme 

  co-ordinator searches the length and breadth of  
  the country for suitable employer/student  
  alliances.

 ~ Five interns were placed in the first year, 2010  
  (second year students in 2009) with a further  
  14 currently in placement. 

 ~ “It’s not just about giving someone to fill a year.  
  It’s about getting some productivity and  
  Monique getting some learning.” Escea chief 

  executive Nigel Bamford talking about intern  
  Monique Brown (NBR, November 2010). 

 ~ “Taking on an intern was a major decision.   
  Systems and structures needed to be put in  
  place and the intern had to fit in with the 

  company culture and be a good communicator,  
  which we found in Sarah.” CRT chief financial  
  officer Judy Bevin talking about intern 

  Sarah Laurenson (ODT, November 2010).

A big thanks goes to the firms involved with the internship 
programme – CRT, PriceWaterhouseCoopers, KPMG, 
Ernst & Young, Accounting at Altitude (Wanaka), Otago 
University’s IT and HR departments, Escea, Southern 
Hospitality, Ticketdirect, Holcim, Scenic Circle Hotels 
(Paihia), The Rees (Queenstown), Trail Journeys, Unilever. 

Important internship dates for 2012 applications

May 27 – applications close  

July 11-15 – interviews with internship coordinator

July-August – completion of internship training 
programme

September 6 – applications to employers close

September 12-23 – employer interviews

November – February – begin your internship!

mailto:melanie.middlemiss%40otago.ac.nz?subject=
http://www.business.otago.ac.nz/com/study/internships/BSNX301.html
http://www.business.otago.ac.nz/com/study/internships/BSNX301.html
mailto:julie.pearse%40otago.ac.nz?subject=
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New Base in Queenstown
The Business School now has a base in Queenstown as 
part of the University’s relationship with Queenstown 
Resort College.  The University is leasing space from QRC 
and the School will be the first to work there. 

Initially Tourism PhD students will use the centre as 
a research base while they are out on location.  It is 
planned to launch a second Master of Entrepreneurship 
programme in Queenstown in July.  Executive Education 
classes may also be offered in Queenstown. 

Dean, Professor George Benwell, said the new site is 
an exciting opportunity to offer relevant education 
opportunities in New Zealand’s leading tourism 
destination.  The School’s Tourism Department already 
has strong links into the area and this will provide another 
way to build relationships in Queenstown.

Audacious Success
Master of Entrepreneurship students made a massive 
impression on the 2010 NBR Online Audacious Business 
Plan competition, not only taking out the overall title but 
fielding seven of the 10 finalists and winning six of the 
eight prizes on offer. 

Louise Corcoran, a New Zealand skeleton racer (skeleton 
racers speed down the ice track head first on their sleds, 
while luge racers are feet first) took out the $24,000 
major prize with her concept of building the Southern 
Hemisphere’s first bobsled track. 

With the 2014 Winter Olympics in Sochi, Russia, looming 
Louise believes that with the right investment team behind 
her Alpine Parks New Zealand company, this country will 
feature strongly in the build-up to that festival.

Other winners from the School’s MEnt programme were –

~ Anderson Lloyd Lawyers, WHK runner-up: 
Fitnessbuzz (Quinn Lucas)

~ University of Otago School of Business 
Entrepreneurship prize: Uncle Biz (Campbell 
Pritchard)

~ Otago Financial Management Small Business Plan 
prize: Gluten Free Pastry Shells (Tim Fraser)

~ Enabling Technology prize: Fitnessbuzz (Quinn Lucas)
~ James and Wells Innovation prize: Seabird Mitigation 

Device (Josh Tabak)
~ Otago Polytechnic Design prize: Mobetio International 

Ltd (Shelley Wrigley)
~ Dunedin Print Social Responsibility prize: Seabird 

Mitigation Device (Josh Tabak)

Start Me Up
Recently appointed Audacious 
start-up business coach David 
Quinn embraces those who 
suggest Dunedin is ‘cold, 
insular and isolated’.

David, who returns to the 
city after 25 years working in 
Europe and the Asia-Pacific 
region, says folk with those 
attitudes clear the way for a 
fledgling businesses to prosper.

“A small, tight-knit community allows young 
entrepreneurs to flower in a smaller garden with 
connections to better supporting and incubating in a 
gentler environment than the likes of Auckland,” he says.

“It doesn’t matter anymore where in the world you are. 
Dunedin is a really cool place to do these things.”

One of his key roles is to encourage and nurture entrants 
for the annual Audacious Awards which are now in their 
fifth year. In 2011 the challenge has a prize pool of $50,000 
and is open to all students. 

“The challenge lets students showcase their business skills, 
to get some great exposure and contacts, and potentially 
pick up some cash to help fund the enterprise. No-brainer 
really.”

“It’s all about being remarkable. There is a lot of that here,” 
David says.

“Dunedin is great place to start a business. The University 
brings together a lot of smart people from all over the 
world which is an amazing resource. I’ve been really 
surprised by the level and amount of innovation that’s 
happening here.”

David’s quarter-century offshore saw him working for 
technology multi-nationals Apple, Dell, Compac and 
Novell with his last role being to drive Apple’s business 
development through Europe with a focus on the 
company’s enterprise customers. Since arriving home 
he has guided and invested in a number of start-up 
ventures, been appointed to several advisory boards in 
an operational role, and he has also lent his expertise to a 
private equity investor.

It is transparently clear Otago and Audacious is extremely 
fortunate to have him alongside.

dunedin’s magnificent forsyth 
barr stadium will host two otago 
itm rugby championship matches 
- vs manawatu (wednesday, august 
17) and vs canterbury (saturday, 
august 27) - before its allocation 
of three rugby world cup 
internationals in september and 
october.  

the stadium’s first concert will 
feature sir elton john on friday, 
november 25. at the time of 
publication, all but 2,000 of the 
30,000 seats for the concert had 
been sold.

a feature of the stadium is the fact 
it is enclosed, opening the way for 
all manner of events - sporting, 
theatre, concert, conference, 
exhibition - to be staged regardless 
of the weather.
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Alumni Relations
Well known broadcaster 
Steve Davie has joined 
the School of Business, 
stepping into the role of 
Alumni Relations so well 
filled by Kate Turnbull. 
Steve will write the 
Alumni newsletters as 
well as work alongside 
the School’s Director 
of Administration Claire Ramsay in determining a 
long-term strategy for alumni engagement. He comes 
from a broadcasting, event management and fundraising 
background. You may have heard him broadcasting cricket 
for Radio Sport, where he has been involved since 1983, or 
rugby for Sky Television, a role he has enjoyed for the last 
15 years. 

As well as a career in journalism and broadcasting, 
which stretches back to the days of Dunedin’s afternoon 
newspaper – The Evening Star – Steve has been pivotal in 
establishing a number of highly successful sporting and 
educational foundations, in developing various charity 
fundraising concepts and in organising and hosting scores 
of high-profile events … many of which have featured 
internationally renowned speakers.

He was the inaugural chief executive of both the Skeggs 
Foundation and the Otago Boys’ High School Foundation, 
he assisted both Otago Cricket and Athletics Otago turn 
around financial deficits, and he is currently raising 
funds for and the profile of the Otago Medical Research 
Foundation. 

Under his guidance millions of dollars have been raised for 
sport and education in Otago, with much of this money 
generated through the 100-plus lunches, dinners and golf 
tournaments he has organised and hosted.

Steve attended Otago (1975-77), firstly in commerce and 
then the arts before leaving in search of greener pastures. 
He may well return as an adult student to complete his 
studies. 

Steve can be contacted by email.

Student News
Summer Studentships
In 2009 the Government provided matched funding for 
up to 1,600 university students throughout New Zealand 
to gain research experience over the summer break. Otago 
received funding for 400 studentships. In one of the most 
exciting ‘finds’, Rachel Stevenson BCom (Marketing) and 
BA (Psychology) explored social smoking.

Smoking may well be 
on the decrease but a 
growth in the number 
of young people 
smoking socially is a 
salient reminder there 
remains work to do. 
‘Social’ smokers don’t 
regard themselves as 
’smokers‘ and so see 
health warning messages as directed at addicted smokers 
only. Rachel aimed to identify factors linked with social 
smoking and different social smoking behaviours (the 

likes of binge smoking), and explore relevant smoke-free 
messages. Rachel’s research reinforced the view that social 
smoking is strongly linked to alcohol consumption, and 
participants generally supported an extension of smoke-
free bar policies to include current outdoor smoking areas. 
By making it more difficult to smoke, social (and daily) 
smoking would be reduced.  Environmental interventions 
would affect social and daily smokers, irrespective of how 
they classified themselves, and so are likely to be more 
effective at modifying smoking than education campaigns.

Global Student Exchange Scholarships
Applications are now open for Otago’s global student 
exchange programme for the first semester of 2012. These 
scholarships allow current Otago Business School students 
to undertake study offshore with the work they complete 
credited back to their Otago degree. 

Successful applicants have the opportunity to study 
in such diverse countries as Austria, Brazil, Sweden, 
France, China and Ireland. Thirty-one countries and 58 
business schools are represented in the School of Business 
Partnership In International Management (PIM) network. 

The Westpac Travelling Scholarship and the Dean’s Exchange 
Scholarship both apply to the exchange programme with 
each offering assistance up to a level of $3,000. 

First round applications close on 28 March with the 
second round cut-off on 16 May. Applications for 
exchanges in the second semester of 2012 open on 1 May 
with the close-off dates set at 15 August and 30 September. 
Further details are available through the Student Exchange 
Advisers .

Student Exchange in Action
Alex Komarovsky 
(BCom in International 
Business with a minor 
in German and a BA in 
Economics) took up an 
exchange studentship at 
the Prague University of 
Economics in 2010 as 
part of his international 
business studies. 

Born in South Africa and raised in Nelson, Alex chose 
Prague due to a strong family link. With his father born 
there the exchange offered Alex the benefit of also being 
able to learn more about his heritage. 

Studying in Prague opened the way for Alex to take 
papers that aren’t available at Otago – the likes of Sports 
Economics, Czech language and International Business 
Strategy. 

He says the exchange was ‘truly an experience of a lifetime’ 
with the greater understanding of cultural differences 
being crucial when conducting business internationally. 
To add to his experience Alex sought out and was accepted 
for an International Marketing internship - a summer 
internship which he completed with a German education 
consultant company in Nelson. 

Alex is now back at Otago and over the next 18 months he 
will complete his Economics degree as well as taking more 
language papers in German, Spanish and Mandarin.  His 
ambition is to work in the aviation industry, specifically 
international marketing.

mailto:steve.davie%40otago.ac.nz?subject=
mailto:exchange%40otago.ac.nz?subject=
mailto:exchange%40otago.ac.nz?subject=
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Otago Graduate Assisting the United Nations
Femi Aderohunmu 
(Information 
Science, PhD 
Candidate (IEEE 
member)) is 
currently involved in 
a ground-breaking 
UMOJA project with 
the United Nations 
(UN) in New York. 

The purpose of the project is to move the UN away from 
administrative practices on which it was built in the 1940s 
and equip it with 21st century techniques, tools, training 
and technology. 

Femi works as part of the technical team with his focus 
being a review of the mobility architecture and mobile 
application system, followed by liaison with the relevant 
experts to reach the desired mobility solutions. 

The UN Department of Peacekeeping Operations 
(DPKO) has more than 100,000 field personnel in more 
than 200 locations around the globe. The majority of 
their operations depend heavily on telecommunications 
technology and Femi’s presence is pivotal to the 
success of the project. He graduated with a Masters in 
Telecommunication (Otago) and is now in his first year of 
PhD study. 

Femi joined the UN-UMOJA team in late January 2011 
and hopes to return to Dunedin by the end of April to 
resume his studies. 

2011 L’Oreal Scholar
BCom (Hons) student Cherie 
Robertson is the 2011 L’Oreal 
Marketing Scholar.

Her success means her fourth 
year honours tuition fees will 
be paid along with course-
related costs up to a total of 
$5,000; she has a paid summer 
internship to utilise and, upon 
graduation, the chance of a 
two year fulltime contract with L’Oreal as an Assistant 
Product Manager within a selected division in Auckland. 

One of three finalists for this year’s scholarship, Cherie 
faced a long haul to her ultimate success. After an initial 
assessment with L’Oreal’s HR manager she undertook 
psychometric testing (personality, numeracy and literacy) 
over the internet. At that point the three finalists were 
flown to Auckland for a day of interviews with the 
L’Oreal’s management team. Cherie’s pathway to Auckland 
was a little different, with her first round of interviews 
conducted via Skype from Milan where she was on 
exchange. 

For the paid summer internship Cherie chose her area 
of research. She has decided to study techniques utilised 
in tobacco marketing. Although this is outside of the 
cosmetics industry, L’Oreal has given her its support with 
this choice. 

Cherie will graduate at the end of this year and will begin 
fulltime work at the L’Oreal New Zealand head office in 
Auckland next year.

The scholarship opens the way for L’Oreal to head hunt for 
its graduate programme. It also allows for the company to 
form a relationship and educate selected applicants by way 
of employing the successful candidates during the summer 
and offering support through their final year of study.

After an intense final year at Otago, Cherie can look 
forward to a career with a global company, experiencing 
life in an extremely competitive industry. The annual 
scholarship was established by L’Oreal in 2005 and is 
open to third-year marketing students at Otago who are 
completing an honours degree.

2011 Nestlé scholar
Final year Honours 
Marketing and Food 
Science student Vanessa 
Moore is the 2011 Nestlé 
Scholar. The annual 
scholarship and internship 
is awarded by Nestlé to 
a University of Otago 
Marketing student to 
encourage young graduates to take up a career in the Fast 
Moving Consumer Goods (FMCG) industry. 

Vanessa beat off four other candidates to win the 
scholarship which will allow her to continue her interest in 
food science and marketing along with an insight as to how 
the two disciplines combine when bringing Nestlé products 
to market. Milky Bar, Milo, Nescafe and Maggi are just 
some the brands Vanessa will be closely associated with and 
she is naturally excited about the opportunities which may 
arise as the result of her involvement with the company.

Vanessa spent the summer working in a paid internship 
with the Nestlé sales team where she has seen at firsthand 
how companies market and sell their products in a very 
competitive sector. She says her time with Nestlé to date 
has been ‘amazing’ with it being especially valuable to see 
things from a real-life business perspective as opposed to 
one based solely on learning and theory. In addition to 
the paid summer internship, the scholarship pays $5,000 
towards tuition fees and research costs incurred during 
Vanessa’s final year of study. 

Nestlé in New Zealand has a long history of over 120 years 
and has grown to be a top five supplier to the New Zealand 
grocery industry, employing over 600 people, operating 
two factories and with exports close to $65 million. 

Those interested in applying for the 2012 Nestle 
Scholarship should submit a three page CV and one page 
covering letter to Dr Lisa McNeill, Nestle Scholarship 
Coordinator. 

www.unumoja.org
mailto:lisa.mcneill%40otago.ac.nz?subject=
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Who are our people?
John Ward, Chancellor
John Ward has been the 
Chancellor of the University 
of Otago since the beginning 
of 2009. He was appointed by 
the Minister of Education to 
the University Council in 2003 
and elected Pro-Chancellor in 
2007. 

John is chairman of the 
University’s Foundation Trust, the Finance and Budget 
Committee and University of Otago Holdings Ltd. He is also 
a member of various other University committees including 
Capital Expenditure, Audit and the Treaty of Waitangi.

A Commerce graduate (Accountancy) from Otago and 
a Fellow of both the Institute of Chartered Accountants 
and the Institute of Directors, John worked in the United 
Kingdom and South Africa with KPMG prior to returning 
to New Zealand in 1980 and entering partnership. 
Currently, he is a director of various companies and is a 
trustee of a number of charitable trusts.

His directorships include involvement with the banking and 
finance sector (SBS Bank and Finance Now Ltd,) tourism (as 
Chair of the A.J.Hacket Bungy Group), the petroleum and 
fuel sector and retail (as Chair of the H&J Smith group).

John has had a lengthy involvement with cricket as 
President and Chairman of the Southland Cricket 
Association, and as a Board member of the Otago Cricket 
Association. Other interests include fly fishing and golf. 

General
University Plaza on the way up:

The construction of Building One at the University Plaza, 
part of Dunedin’s Forsyth Barr Stadium, may well set all 
sorts of records for completing a structure of this size in 
Dunedin’s history.

After only six months on the job and with teams working 
six days a week often from 7am. until 9pm., Dunedin-
founded Naylor Love has erected four stories of the 
building. The exterior will be completed by the time 2011 
Rugby World Cup kicks off in mid-September with the 
interior set for handing over by the end of the year.

Currently 50 to 60 staff are employed on site with this 
number to increase to around 175 in the middle of the year.

Naylor Love project manager Peter McNab says the 
construction rate is “possibly one of the fastest in town”.

Building One, situated at the western end of the 
Forsyth Barr Stadium, will house a new Unipol student 
gymnasium and recreation centre, the University’s 
language centre, the Otago Foundation Studies 
Foundation Year programmes, and a café for students, 
staff and the public. 

Dunedin to be distribution hub
Having invested more than 
$10 million into its Otago 
businesses over the last three 
years, Foodstuffs (SI) is not 
about to abandon the region.

Foodstuffs (SI) chief executive 
Steve Anderson (MBA 1985) 
says plans to build a $45 
million distribution centre at 
Hornby in Christchurch will 
have little effect on the Dunedin operations.

While the product mix handled in Dunedin might change, 
Steve noted “the importance of its function would not.

“Dunedin will become a true regional distribution centre 
for volume products only, with low volume products to be 
centralised at Hornby.”

Foodstuffs (SI) operates the New World, Pak ‘N Save, 
Four Square, Henry’s Beer Wine & Spirits, and Liquorland 
brands.

Steve took the reins as chief executive last October after 
several years as South Island CEO. In 2009, despite the 
recession, he guided Foodstuffs (SI) to record breaking 
turnover. He sees his major challenge over the next few 
years as being the implementation of new methods of 
communication between Foodstuffs and its customers.

* what continued association can you 
have with the school of business?

your link with otago doesn't have 
to end just because you've graduated 
and moved on. the school of business 
is currently developing a strategy of 
re-engagement but there are many 
ways in which you can be involved in 
present-day activities:

~ develop a partnership with the 
internship programme

~ make an employer presentation

~ offer a scholarship or prize

~ be a vep speaker

~ hire a graduating student

~ become the topic of a staff or 
student research project

~ be a mentor in the mba programme

~ give career advice and assistance

~ upskill through an executive 
education short course or launch 
into the otago mba or dba 

if you wish to be involved with 
the school in any way, please make 
contact: business@otago.ac.nz

http://www.business.otago.ac.nz/com/study/visiting%20executive%20programme/index.html
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Executive Residence
An Accommodation Jewel 
Don’t be intimidated by 
the name … the Business 
School’s Executive 
Residence boutique hotel 
is open and available to all 
alumni, their friends and 
family.

Situated in the heart of the 
campus at 68 Forth Street 
with a two minute walk to 
the Clock Tower, the Forsyth 
Barr stadium and the old 
Oriental Tavern, and just 
across the road from Mrs 
Verkerk’s Campus Wonderful Store, the Executive Residence 
is a jewel in the University’s accommodation crown.

With 20 double and four twin rooms, the hotel offers 
the ideal spot to stay when in the city for the graduation 
ceremonies in May, August and December, the Rugby 
World Cup matches in September and October, when 
bringing offspring into Dunedin at the start of the year or 
picking them up again in November.

Each double room features a Queen bed, en suite 
bathroom, tea and coffee making facilities, LCD television, 
work desk, wireless internet connection and international 
direct dial telephone. Guests can also take advantage of a 
raft of business services and there are a number of lounges 
on site. An optional breakfast service is also available and 
there is a bar service.

Built in 1994 the Executive Residence is also popular for 
small weddings (up to 40 people) and cocktail functions 
(catering for up to 100 guests). It also has a beautifully 
warm garden and barbecue area.  

Rooms around the time of the Rugby World Cup are 
selling quickly while the hotel is already booked out for 
the weekend of Sir Elton John’s concert at the Forsyth Barr 
Stadium in late November.

Bookings can be made online, via email  or free phone 
0800 685 685.

Significant 2011 Dates  

Graduations:

Saturday 7 May 2011 at 3.00 pm (Dunedin Town Hall) 
- Degrees and diplomas in Applied Science, Consumer 
and Applied Sciences, Physical Education, Science, and 
Surveying

Saturday 14 May 2011 at 3.00 pm (Dunedin Town Hall) - 
Degrees and diplomas in Commerce, Tourism, and Law

Saturday 21 May 2011 at 3.00 pm (Dunedin Town Hall) - 
Degrees and diplomas in Arts, Education, Music, Teaching, 
Theology, Biomedical Science, Dentistry, Health Sciences, 
Medicine, Medical Laboratory Science, Pharmacy, and 
Physiotherapy

Saturday 27 August 2011 at 3.00pm (Regent Theatre, 
Dunedin) - Degrees and diplomas in all disciplines 

Saturday 3 December 2011 at 3.00pm (Regent Theatre, 
Dunedin) - Degrees and diplomas in Education, Teaching 
and Pharmacy

Saturday 10 December 2011 at 1.00pm (Regent Theatre, 
Dunedin) - Degrees and diplomas in Medicine and 
Medical Laboratory Science

Saturday 10 December 2011 at 4.00pm (Regent Theatre, 
Dunedin) - Degrees and diplomas in Dentistry and 
Physiotherapy

Wednesday 14 December 2011 at 3.00pm (Regent 
Theatre, Dunedin) - Degrees and diplomas in Arts, Music 
and Theology 

Saturday 17 December 2011 at 1.00pm (Regent Theatre, 
Dunedin) - Degrees and diplomas in Commerce, 
Biomedical Sciences, Health Sciences and Law

Saturday 17 December 2011 at 4.00pm (Regent Theatre, 
Dunedin) - Degrees and diplomas in Applied Sciences, 
Consumer and Applied Science, Physical Education, 
Science and Surveying

Rugby World Cup:

Wednesday September 14 – Scotland vs Georgia, 7.30pm

Saturday September 24 – England vs Romania, 6pm

Sunday October 2 – Ireland vs Italy, 8.30pm

SCHOOL OF BUSINESS ALUMNI 
Not sure if your contact details are up to date or know fellow alumni who aren’t part of the School of Business network? 
We’d appreciate you taking just a few minutes to update your profile and/or to pass the appropriate information on to 
those ‘missing’ from our database.

The School’s strength is its graduates and their exceptional qualities – and it is those stories we want to tell. We would also 
encourage you to develop and maintain your own personal and professional contacts.

Please visit the School of Business Alumni website  which provides a gold mine of information. Thank you.

www.otago.ac.nz/execres
mailto:execres%40otago.ac.nz?subject=
http://www.alumni.otago.ac.nz/businessschool

