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Marketing affects everything – the music you listen to, the movies you 
watch, the food you eat, the political party you vote for and even the 
university you choose to study at. 

In order to be successful, products, brands and services have to be 
researched, developed, packaged and promoted. While marketing 
encompasses these activities, at its core it is about creating value and 
meeting the needs and wants of the consumer. 

Students from all backgrounds choose to study marketing. Marketing is 
useful in so many ways, in so many fields, that there are opportunities for 
all personality types and contrary to popular opinion, you don’t have to be 
an extrovert!

“I chose Marketing because it dips 
into many business disciplines and 
has a balance between creative 
and practical commercial skills, 
and because there were plenty of 
opportunities to work on projects 
based on real companies.”

 Rachel Sommerville
 Associate Product Manager –  

Fisher & Paykel Healthcare



A
pr

il 
20

15

Why study Marketing?
Think about what happens when you buy a 
mobile phone. As a customer you might be 
looking for a quick, easy and stylish way to 
communicate. In contrast, the phone retailer is 
looking for a way to satisfy your needs while also 
earning a living. 

The phone retailer must make decisions such as 
what brands to offer, what price to ask, how they 
will promote their phones (radio, TV, print, face 
to face), plus what messages to send. The retailer 
also needs to decide where and how to make 
their phones available to the consumer. 

These are all marketing decisions that need 
careful management. From the consumer’s 
perspective we need to understand how people 
are motivated, what affects and appeals to them, 
and what is important in their lives.

Careers in Marketing
Marketing is people-orientated. It offers careers 
that are exciting, challenging, and rewarding. 
Because Otago’s courses are so broad-based our 
graduates leave well equipped to work in a huge 
variety of roles.

Some of our graduates join training programmes 
with well-known companies including Nestlé and 
L’Oreal.   Others work for smaller businesses and 
not-for-profit, sports and cultural organisations, 
offering equally stimulating career opportunities 
ranging from sales to advertising, market 
research to market analysis.

While studying marketing you’ll also gain 
transferable skills such as communication, 
negotiation, analysis, problem solving, 
management, and team skills, all of which can be 
used in other disciplines. 

A career in marketing could include: sales 
management, public relations, brand 
management, designing new products, planning 
advertising campaigns, export and international 
marketing, or analysing market trends.

Careers assistance 
The Department of Marketing will keep 
you informed about frequent on-campus 
presentations by companies looking to recruit 
talented students. We are also in regular contact 
with a large number of organisations, many of 
them keen to employ Otago graduates.

Student exchange
The University of Otago has exchange 
agreements with more than 70 institutions in 
over 30 countries. If your marks average B or 
better you may qualify to attend one of these 
institutions for one semester or a full year. You 
pay only your New Zealand fees and complete 
your qualification within the same timeframe as 
if you’d never been away. Marketing students are 
also encouraged to participate in one of the more 
than 40 specific business exchanges offered 
through the School of Business. Scholarships are 
available to assist students with their travel costs.

Marketing at Otago
Marketing is a major in the Bachelor of 
Commerce, a three year programme. 

100 Level – You’ll learn the principles of 
marketing, including the marketing management 
process, the four ‘P’s’, consumer behaviour and 
the information used in marketing. 

200 Level – You’ll revisit basic marketing 
principles in more detail and be given the 
opportunity to develop more effective 
communication skills. You’ll also be introduced 
to some specialised topics such as Integrated 
marketing, sports marketing and product and 
brand management.

Note: Within the BCom there are certain papers 
which you are required to take – some as part of 
your Marketing major, others as part of the overall 
BCom requirements, known as core papers. Core 
papers do not form a foundation year, but must 
be completed before entering 300 Level BCom 
papers. BSNS 103 is most relevant for marketing 
students and looks at the other side of marketing 
management to understand how people make 
sense of consumption and the role they play in it.

300 Level – You’ll get the opportunity to integrate 
previous study into the ‘big picture’, as well as 
gaining deeper insights into more specialised 
topics such as international marketing, strategy, 
product development and societal issues in 
marketing. 

Details of first year papers are in the Prospectus. 
Details of papers at higher levels are in the Guide 
to Enrolment. 

Teaching style
As well as lectures and smaller group 
tutorials, Marketing courses are very practical, 
incorporating case studies, presentations, group 
work and regular guest speakers. At 300 and 400 
levels, you even get to work with businesses on 
actual marketing problems.

Marketing at Otago helps you develop 
transferable skills that are directly relevant 
to many other careers. For example, case 
studies call for strong analytical skills and group 
projects for organisational, negotiation and 
managerial skills. Many businesses say they like 
Otago Marketing graduates because they have 
a practical approach and can ‘hit the ground 
running’.

Double major/degree options
You can link Marketing with a wide range of other 
subjects by incorporating a second major into 
your BCom, or by completing a double degree. 
Here are a few examples of how you plan for a 
career by including other subjects.

Corporate marketers may find finance, 
accounting, management, and economics 
combine well. International marketers might 
consider a foreign language, and behavioural 
marketers may consider psychology. 

Food marketers often include food science and 
nutrition papers. Adding design papers opens up 
possibilities in advertising. Linking mathematics 
and statistics is useful for a career in research or 
marketing analysis.

The University of Otago is where Louise 
Beuvink discovered the thrill of business and 
entrepreneurship, and a love for all things 
marketing.  

“I really enjoyed studying marketing and in 
particular found consumer behaviour and the 
emotional power of branding fascinating topics.  
I found the Marketing papers and knowledge 
gained from them have great practical 
application in “the real world”.

Originally from Auckland, Louise wanted to have 
fun and meet lots of different people while at 
Otago – and those expectations were definitely 
surpassed!  

“I got involved in Business Case Competitions 
which was really good practice for creating 
business strategies and working under intense 
pressure. I was fortunate to be part of an 
Otago team to travel to Hong Kong where we 
competed against students from all over  
the world.”

Shortly after completing her degree, Louise 
was offered a full-time job as an Account 
Executive at Federation advertising agency.  

This role involved liaising with clients, creatives 
and suppliers, as well as being involved with 
the planning side of the agency. After only 
18 months she was promoted to Account 
Manager.

“During my time at Otago my end goal was 
to start a career in advertising, so when I was 
offered a role at Federation straight out of uni, 
I was thrilled! My promotion meant greater 
responsibility, more involvement with strategy 
and planning, increased autonomy and new 
clients.”

Louise has since taken up an opportunity with 
Cancer Society Auckland as a Communications 
Specialist.

“I now work alongside and support the 
Communications & Marketing Manager with 
day-to-day communications, marketing and PR 
activities. It’s a great job and another stepping 
stone in my marketing career.”

Louise’s advice to someone considering a 
career in marketing and studying at Otago……. 
“Go for it!”
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