
tourism
The Business of Mobility

Anything that fascinates people will inspire them to want 
to see it, learn about it, and visit it. Take, for example, the 
movie The Lord of the Rings. Tourism unlocks people’s 
imagination – and because it was filmed in New Zealand, it 
inspires people to experience this country.

Tourism at Otago goes beyond conventional thinking and 
explores all aspects of the industry, focusing on local and 
international perspectives so you can understand the big 
picture as well as the day-to-day operations.

With tourism being one of the largest industries in the 
world, there is no shortage of places to work! With a 
degree in tourism from Otago you’ll travel far. 

“ Taking Tourism at Otago was the right decision! It’s an awesome  
 experience. The unlimited staff support and the many interesting  
 papers to choose from expose you to a world of possibilities.”

Layla Carruthers
Tourism Honours student
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Why study Tourism?
Tourism is a $21 billion a year industry 
in New Zealand. It is as dynamic as it is 
diverse. It is a critical element of the New 
Zealand economy, and has been earmarked 
by the Prime Minister as a robust sector 
of the economy that is playing a leading 
role in New Zealand’s economic recovery. 
Tourism is about unlocking the potential 
of tourism places, managing natural and 
build resources, understanding heritage and 
culture, developing events and co-creating 
experiences that leave a lasting impression 
on locals and visitors alike. 

The study of tourism is about understanding 
tourism and hospitality, and being well 
placed to manage tourism, be it at the level 
of business, destination, or government, 
for sustained success. Tourism is also 
about down-to-earth things like hospitality, 
planning, managing and marketing. The solid 
skills in business that you will learn from 
doing a Tourism degree will equip you to 
pursue career success in a diverse, dynamic 
and exciting global industry. 

Background required
There are no formal prerequisites needed to 
study tourism at 100-level, however English, 
Geography and Tourism at secondary school 
(NCEA) are useful background subjects.

Careers in Tourism
The Industry needs people who have the 
managerial and business knowledge and 
skills necessary to work in it effectively and 
efficiently. Otago Tourism graduates learn 
how to plan, develop, market, and manage 
tourism destinations and products, along 
with tourism-related organisations.

Examples of what our graduates have done 
include:
~  Helibase Manager, Helicopter Line
~  Domestic and Conference Coordinator
~  Business Analyst, Positively Wellington
~  International Tourism Resource 

Consultant
~  Volunteer Coordinator, South America 
~  Events and Promotions Manager 
~  Communications Coordinator 
~  Tourism Recruitment Resourcer

The Department of Tourism is the top 
provider for Tourism in New Zealand (based 
on Performance Based Research Fund 
rankings). Internationally renowned for its 
excellence in areas such as tourism business, 
food and wine, heritage tourism, visitor 
management, special interest tourism, and 
sustainable tourism.

Student Exchange
The University of Otago has exchange 
agreements with more than 70 institutions 
in over 30 countries. If your marks average 
B or better you may qualify to attend one 
of these institutions for one semester or 
for a year. You pay only your Otago fees 
and complete your qualification within the 
same timeframe as if you’d never been 
away. Business students are also encouraged 
to participate in one of the more than 40 
specific business and tourism exchanges.

Tourism at Otago
Tourism is a major in the Bachelor of 
Commerce, a three year programme. A minor 
in Hospitality Management is now also available.

100 Level
You will take a paper introducing you to the 
global principles that structure tourism, the 
nature and operation of the tourism industry 
and the impact, development and management 
of issues that are constantly and inevitably 
arising in relation to the tourism industry. 

200 Level
The BCom (Tourism) degree is based on 
the principle that all tourism graduates need 
to develop fundamental understandings of 
tourist behaviour, the management of tourism 
and hospitality business and the functions 
and management of tourism destinations. 
Other study options at the 200 level include 
sport tourism and the theory and practice 
of hospitality. In addition, the Introduction to 
Wine Business is taught at Summer School and 
includes practical activities like wine tasting and a 
field trip to meet winemakers.

Note: Within the BCom there are certain 
papers which you are required to take – some 
as part of your Tourism major, others as part of 
the overall BCom requirements, known as core 
papers. Core papers do not form a foundation 
year but you should aim to complete them 
before entering 300 Level BCom papers.

300 Level
Study a range of papers that provide critical and 
applied insights into sector-specific aspects of 
tourism and hospitality. 300-level study options 
include tourism accommodation management, 
events and conventions management, cultural 
and heritage tourism, and tourism product 
development, among others. The 300-level 
extends to tourism research methods, to prepare 
students for careers in tourism and related 
industries, and to provide a stepping stone to 
postgraduate research-based degree options. 

Double major/degree options
Many students do a double major or double 
degree such as BCom in Tourism and Bachelor 
of Physical Education or Bachelor of Arts. 
Marketing, Management or Economics are also 
good combinations with Tourism.

Postgraduate Options  
You can build on your undergraduate degree 
with a postgraduate qualification such as a 
PGDipTour, MTour or PhD.

Flexible study options
The Department of Tourism offers a limited 
number of papers via distance-learning at 
Summer School. You can be based anywhere 
in New Zealand or the world and undertake 
your studies in Tourism. As long as you have 
access to a computer and the Internet, you can 
study Tourism. The Department also offers a 
number of papers on-campus during Summer 
School, which in some cases includes cohorts of 
international students from partner institutions.

KATE DEAR 
BTour (Hons), BCom
QCB/Trade Marketing Executive
Destination Queenstown

Kate Dear has been visiting Queenstown for 
weekends and holidays for as long as she can 
remember. An avid snowboarder and thrill-
seeker, she has always had a passion for New 
Zealand’s adventure tourism capital.

“I’ve basically been immersed in the tourism 
industry and watched it grow my whole 
life,” Kate says, “so it seemed like a natural 
progression to study it at Otago.”

While studying for her honours degree in 
Tourism [now a BCom major] she completed 
an event management and conventions paper 
and knew she had found what she wanted to 
do for a living.

Now she’s doing precisely that, as a marketing 
executive for the Queenstown Conventions 
Bureau, a division of the regional tourism 
office, Destination Queenstown. She says the 
Tourism course provided her with “hands-on” 
experience that has proven to be directly 
transferable to her line of work.

“No two days are the same”, says Kate, whose 
job involves preparing bid documents for 
potential conference organisers who want 
to bring their conferences to Queenstown, 
hosting conference organisers in the region and 
taking promotional road shows to Auckland, 
Wellington and Australia.

“You’ve got to have a passion for the region to 
do this job, and I do,” Kate says. 

Of course, when you are promoting a region, 
it’s important to do your market research. 
Since Kate began working for Destination 
Queenstown, she has done five bungy jumps, 
white-water rafted, swung across a canyon, and 
recently added sky-diving to her list of terrifying 
achievements. “As soon as we landed, I wanted 
to jump back into the plane again and repeat 
the experience”, she says.
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For questions about Tourism
Tel 0800 80 80 98
Email university@otago.ac.nz

www.otago.ac.nz/tourism
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